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CUSTOMER SELF-SERVICE SOLUTIONS
FOR UTILITIES

KEY FEATURES It's all about ME! We are living in a Self-Service world. Everywhere we turn on the
, Internet, it's about "Me" - My News, My Mail, My Place, My Music. “MyWorld” is all
= Simple end customer . . .
enroliment about taking advantage of the Internet to bring value to your customers. With more than
* Account consolidation which 125 million online active users and enabling 3 to 5 times the adoption rates of competing
provides a single view of
account relationship for end solutions, Oracle’s Self-Service solutions are best poised for this new "MyWorld" Internet
customers and internal users L. .
< Immediate bill history (13+ ConneCtIVIty revolution.

months) upon enroliment

End customer analytics to
provide insight into the
customer’s account
relationship

Update profile

Multi-lingual support "

Paper turn-off (or on) features

Prevent turn-off of service

StaryStop Service Transforming Your Customer Contacts

#

Meter data management

Outage management
One-time payment scheduling % &

Report a payment

Budget payment requests/ - %
maintenance

User-defined auto-debit
thresholds (

Convenience payment )
capability for panic pay and
credit card options > + ( T -

Convenience payments are /0. (
reflected on customer’s online
account immediately 1

Provide customer specific # + $ C (
alerts and notifications

Dynamic drill-down for bill:
summary to detail 2

Print-friendly bill with . 3 4
download option including

CSV, XML, and PDF ° 3

Prevent unauthorized access . - 6

to sensitive information with

user roles & permissions © 5

A/R Integration ° $

Integration with existing SSO

Flexible Ul to model your
portal standards
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« Oracle’s solutions average 3-
5x the customer adoption
when compared to both
internally built and vendor
based solutions

* With the highest adoption in
the industry, Oracle delivers
the highest ROI of any
solution in the marketplace

* There are over 125 million
active, online users of Oracle
Customer Facing Solutions

* Oracle’s Customer Facing
Solutions serve many
different industries resulting
in all solutions leveraging
best practices initially
developed for specific
industries

* Oracle eBilling and ePayment
will integrate with any ERP
and CRM solution

« Average adoption of Oracle’s
eBilling and ePayment
solutions range from
20-50% by Year 2

* Users of Oracle’s Customer
Facing Solutions are 60-90%
less likely to contact the Call
Center

* Intuitive Ul mirrors superior
online experience that
consumers expect
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The Oracle Solution
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