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Delivering Value to Your 
Readers, Advertisers, 
and Shareholders

Leading newspaper and magazine enterprises 

around the globe use Oracle to manage editorial 

content and multimedia assets, reduce advertiser 

and subscriber churn, optimize supply chain 

management, and deliver innovative products  

and services.

The newspaper and magazine industry is in 
the midst of an extraordinary transformation. 
Competition from internet news sites, the 
rapid emergence of new digital channels, 
and a shift from mass to personalized media 
mean that you must examine new ways to 
integrate print and online newsrooms and 
monetize your content assets across multiple 
media platforms�while also growing both 
print and online advertising revenues. With 
a powerful combination of open-standard 
technology and preintegrated business 
applications, Oracle can help you strengthen 
your brand, improve operating ef�ciency, 
and enhance long-term pro�tability.

Manage Your Newsroom and  
Editorial Content 

To succeed in the digital era, you need to 
meld the old business of print on paper with 
the new business of online content, podcasts, 
video, and mobile text messages. Oracle 
provides the next-generation media asset 
management technology and information 
management platform that enable the 

integrated newsroom and continuous news 
desk. With Oracle�s comprehensive report 
�ling, content classi�cation, and text and 
rich-media search and retrieval capabilities, 
you can get �exible and collaborative 
work�ows that balance �internet-�rst� speed 
with in-depth analysis and journalistic 
quality. By providing a reliable, scalable,  
and secure enterprise content management 
infrastructure that integrates rich media, 
advertising, and user-generated content, 
Oracle lets you attract more customers and 
maximize revenue from your media assets. 

Increase Advertising Revenues 

Most newspaper and magazine companies  
rely on advertising sales as their main source  
of revenue. Unfortunately, this revenue 
source is often hampered by inaccurate 
forecasting tools and inconsistent sales 
processes. Oracle�s customer relationship 
management (CRM) solutions, coupled 
with Oracle Business Intelligence, give you 
complete visibility into your advertisers� 
contact history and help you effectively 

�By consolidating all of our 

companies� management 

accounting into one enterprise, 

we simultaneously enhanced 

the system and cut our resource 

expenditures by 30 percent.�

Niels Leth Espensen
CEO and CFO
Det Berlingske Of�cin

�We were looking for a solution 

that would enable us to integrate 

different business operations, 

thereby enabling us to better our 

enterprise resource planning. By 

implementing Oracle E-Business 

Suite, we will be able to achieve 

better control over our overall 

operation and reduce costs.�

Atul Maheshwari
Managing Director
Amar Ujala Publications Ltd



model and track relationships with 
advertisers and advertising agencies.  
Oracle�s advertising sales force automation 
tools help you plan and coordinate your  
sales engagements and manage your sales 
pipeline across print, online, mobile, and 
broadcast media. As a result, you can 
increase sales forecasting accuracy, enhance 
sales force productivity and effectiveness,  
and enable cross-selling and up-selling  
across all products and media channels. 

Manage the Subscriber Lifecycle

Your most valuable asset is your customer 
base, and an undifferentiated approach to 
subscribers, along with disconnected sales, 
marketing, and service, can result in poor 
customer loyalty. Oracle�s CRM and 
customer data integration solutions give you  
a single, companywide view of subscribers 
that includes contact information, advertise-
ment history, distribution points, billing 
records, and open invoices. And, by taking 
advantage of Oracle�s embedded best-practice 
business processes for sales, marketing,  
and service, you can more effectively manage 
your subscriber lifecycle�from lead 
generation, acquisition, and renewal to  
cross-sell and up-sell. The net bene�ts? 
Reduced subscriber churn, improved reader 
loyalty, and the ability to maximize the 
lifetime value of your customers.

Ensure Compliance,  
Pro�tability, and Control

The cornerstone of consistent growth is 
the ability to exercise �nancial discipline 

relentlessly. Oracle Financials lets you create 
a uni�ed view of corporate performance 
that ensures data integrity and consistency, 
improves �nancial reporting accuracy, and 
automates and accelerates close processes. 
With Oracle Financials� shared service con-
cept, you can establish global processes and 
accessibility to data, incorporate new busi-
ness units faster, and �nd the right balance  
of centralized and decentralized functions  
for your company. Across the enterprise, 
Oracle helps you improve visibility into 
business and �nancial performance while 
enforcing compliance with company and 
regulatory policies. 

Optimize Supply Chain Management 
and Demand-Driven Planning

Distributing newspapers or magazines to 
customers on time and at minimum cost 
means designing an ef�cient, �exible, reliable 
supply chain. Oracle E-Business Suite Supply 
Chain Management lets you streamline 
procurement processes; optimize printing, 
inventory, and logistics; track production 
status; and increase shipping accuracy. By 
managing supply and delivery exceptions, 
eliminating low-value processes, and achiev-
ing the right balance between outsourcing 
and in-house productions, you can minimize 
risks, improve production quality, decrease 
procurement cost and lead time, and maxi-
mize the resiliency of your entire supply  
and distribution networks.

A key factor in optimizing your supply chain 
is your ability to anticipate consumer 

demand. Oracle�s market-leading Demantra 
Demand Management solution helps you 
optimize circulation planning and retail 
execution. In addition, you can reduce the 
number of returns and sell-outs by adjusting 
supply levels for each point in the supply 
chain. By leveraging demand scenario, 
variability, and velocity analysis, you can 
optimize your production, inventory, and 
distribution so you can improve forecast 
accuracy, lower inventory and distribution 
costs, and enhance customer satisfaction.

Join with Industry Leaders

By leveraging the power of Oracle, industry 
leaders achieve positive business results:

� The New York Times reduced campaign lead  
time by 50 percent

� Der Spiegel created a digital archive of more 
than 19 million documents and images, 
available both internally and externally

� Grupo Abril reduced procurement expenses 
by US$1.5 million and shortened its budget 
cycle from four months to two months

� Det Berlingske Of�cin cut accounting  
costs by 30 percent by consolidating the 
accounting management for 17 companies 
into one enterprise system 

Fact: Six of the top twelve 

U.S. newspapers run Oracle 

Applications.
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CONTACT US

To learn more, visit oracle.com/ 

industries/media-entertainment or call 

+1.800.ORACLE1.

Outside North America, visit oracle.com/corporate/contact 
to �nd the phone number for your local Oracle of�ce.


