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When surfing the web on your mobile phone, how likely are you to
click on a banner ad?

W Not at all

M As likely as | am to click a banner ad on my computer

= More likely than | am to click a banner ad an my computer

B Very likely if the ad is relevent to me

® Don'tknow
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Total Mobdle Web -
Display Advertising Effective CPFM

Revenue (in Billicns
of US Dollars)

{in U5 Dollars)

Z007 2008 2009 20010 011 ZON2 :

MNaote eCPM represents the average. Pr‘i;tl.rt‘ levels VOTY
corsiderably
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