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NIGEL KING, VICE PRESIDENT, ORACLE APPLICATIONS STRATEGY

s governments worldwide prepare
legislation to create a “cap and trade”
market to limit greenhouse gas emissions,
CLIMATE CHANGE The New Economy
(CCTNE) speaks with Nigel King, Vice President, Oracle
Applications Strategy, about solutions that integrate
corporate strategy with sustainability.

CCTNE: When did you first become interested in the
sustainability debate?

Nigel King: It has been in the background for as long as |
can remember, but | think the “epiphany” for me was
threefold. First, | came to understand that we are facing
an urgent global problem. The concentration of carbon
dioxide (CO2) in the atmosphere is approaching critical
levels, with the isotherm moving northward at the rate of
35 miles per decade. NASA's climatology unit is telling
us we have to cap emissions by 2015 and get them
moving in the other direction. Then, | began to see how
an externality for businesses started to creep back into
the enterprise. The externality is the cost of responding
to the climatic change. While the costs of extraction,
refining, and transportation are built into the costs of
fuel, the costs of consuming the carbon capacity of the
atmosphere are not. But this externality is beginning to
be reflected in “cap and trade” systems. But at last, |
saw this was a problem that, at a personal and
professional level, | can do something about.

CCTNE: Why is Oracle as a company getting interested in
this field?

Nigel King: Our customers are beginning to weave
environmental policy into their overall corporate
strategy. Oracle's products and services are there to
assist customers in the monitoring and execution of that
strategy. Our products will evolve, but there are many
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capabilities that can already support customers in these
efforts. For example, now that “cap and trade” is
becoming areality in the United States, customers are
thinking about how carbon should be reflected in their
resource planning system —and an application such as
Oracle Advanced Planning and Scheduling can assist
with that. If a resource is included on a bill of resources,
the capacity constraints and differential costs between
being inside or over your carbon cap can help you
optimise your production. | have been amazed to find
that our customers are already including carbon
statistics in their budgeting and reporting processes.

CCTNE: But this reaches beyond carbon emissions,
right? Are there other areas customers should address as
part of corporate sustainability strategy?

Nigel King: Even the carbon emissions problem is multi-
faceted. Energy security shook the world in 2007 and
should have brought home the real risk and business
continuity issue for the enterprise. But now there are
also market access issues in customers in your supply
chain needing to know the carbon footprint of your
products. But yes, the debate is much wider than
carbon emissions and Oracle can bring more diverse







