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A message from TK Anand
T Apand

T.K. Anand

Executive Vice President,
Healthcare & Al Data Platform,

Oracle

The Oracle Analytics and Al Community is a diverse network of skilled
Oracle Analytics users, including customers, partners, developers, and
Oracle employees.

In early 2026, this Community was invited to participate in the Oracle
Analytics and Al Challenge 2026 - a global initiative designed to spotlight
the power of storytelling through data.
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Community Talent

The Oracle Analytics Community is a diverse network of skilled Oracle Analytics users, The competition placed a strong emphasis on creativity, analytical rigor, and visual

including customers, partners, developers, and Oracle employees. design excellence, encouraging Oracle Analytics users to showcase their talent for
translating complex information into clear, engaging visual narratives. The entries

In early 2026, this Community was invited to participate in the Oracle Analytics and submitted showcased the power of Analytics and Al at its best.

Al Challenge 2026 - a global initiative designed to spotlight the power of storytelling

through data. Thank you to all and well done to all who participated.
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The Oracle Analytics and Al Challenge granted participants from across the globe
access to Oracle Analytics Cloud (OAC), along with a curated selection of structured
datasets to demonstrate their data storytelling skills in a competitive, creative
format.

Entrants explored a wide range of subjects, from racing statistics and insurance
retention trends to wildfire tracking and healthcare utilization, demonstrating not
only the depth of Oracle Analytics tools, but also the diverse ways in which data can
inform, persuade and inspire.
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Results

The Oracle Analytics and Al Challenge concluded 1 5

with the announcement of outstanding
submissions across both the community and

5,000+

Oracle employee categories. Each winner - - - -
showcased the ability to transform complex W] NnNers R98]St rat]ons COm mu n]ty
datasets into compelling, well - structured

visual narratives that highlighted the power and M em be I'S

flexibility of Oracle Analytics Cloud.

Real-world data 80 + 30’00 o +

Countless stories _ _ _
1 global stage Countries Community Community

submitted Gallery views Gallery votes

Oracle customers, partners
and employees.

ANALYTICS
AND Al

B 0

N

(o))

hallenge

<2




Community Talent Challenge 2026 Winners Gallery Join the story

‘ ‘ Participating in the Oracle Analytics & Al Challenge was an incredibly enriching
experience that enhanced my ability to combine data storytelling with advanced
analvytics. It enabled me to leverage Oracle Analytics Cloud and Al to transform
complex datasets into clear, actionable insights. , ,

Manik Sehti

Participating in the Oracle Analytics and Al Challenge is always a rewarding
experience, as it gives me the opportunity to blend analytical thinking with creativity
and transform data into insightful and engaging visual stories.

Amrita Gupta

‘ ‘ | wanted to show that data intelligence doesn’t just reveal trends - by leveraging
advanced Al and intentional data storytelling, we can uncover the subtle shifts in our
daily lives and carry deep insights that people truly connect with. , ,

Ambili Thottathil
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Winners

Customer Winners

Partner Winners

Oracle Winners
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Vaughn Sousa
Harvard Medical School

Customer Winner - Gold

Customer Winner - Gold

PEAFDHF

Cards

Edilosil pariormancs insigivs with dol detail

MANGE DYERYIEW

Showing 24 of 50

24 vighio Piograas ¥ Dalta¥ Hamsg L} m a8 ‘: f _"E- II:I Compost Salected: Mool Usher 2.2 ¥ 1.5 = Chear sslectian
e i r ‘-'|_ C Ticd+ o,

OVERALL PEAFDAMAMNCE

The goal of my visualization was to capture a use-case that aligned with 76.6

my career in higher education and produce a proof-of-concept custom RS 3 zaf 1?
visualization for my stakeholders. Using what | know of academia, | created wons - (EEITED CXED o or viswe
a student-centric dataset and set about designing a plug-in that provides — —
at-a-glance metrics and drill-down detail, mimicking the user interface
of a modern application. Ultimately, my ‘Student Cards’ project serves as RS AT
a technical demo where the story is primarily about how extensible the -
) ) ! Toby Dawson 202602 (GG '- Jules Zimme... 2oz :__! Alex Lewis  zoze.oz (IEDD '- Noel Usher zo0:6.02 @ MEDIUM & Haydem O... 2o MEDIUM ' Uma White zozs.0z MEDIUM ’ Cameron ... =02 MEDIUM
platform is to meet the needs of the community.
PIOQIESs. v 56.3 prograss v 58.0 D PIOgess._ v 59.8 Prograss_w E2.2 J PrOGIess W Hayden Owens : progross v 65.0
S6% Dulia ¥-1.3 58% Duwlta ¥.i2 Gl Dalla i +29 62% Dusita Y15 644 Delta f -0. 65% Dedia & +1.0
j Hisk High J Firsk High Risk High Flisk Medium Fisk . : ':‘_2: i L j Figk Medium
“ The Data Visualization Challenge provided the necessary SORIER. | oL | AT TR | | Eeienn T B | (SRS | e | e ouanll flosiag : l - v G o
motivation to make this a reality, and | am incredibly thankful G0
9 8 T 10 1 S 10

to have learned so much from my fellow contributors about

storytelling with data. ,, s sl T gl T, W g e W, o Wl s

: Mico Price 202602 MEDIUM Elliot Holl... =zo0:c MED|UM Parker D... 2026 MEDIUM ; Cakley Ru... =02 MEDUk - Keegan Me... 20 WMEDIUM Kal Young zozc.02 MEDIUM Kendall T... =202 MEDIIM
® ¥ ® ¢
This entry immediately captured attention through the s ) S © o Y e - ) cieip oY ot et - ) T M - ) T W o ) o ek
strength of its execution_ The combination of thoughtfu] Fiisk Medium Pl Madium Rigk Madium Fih Madium Risk Madium Fisi Medium Fiigk Madium
analysis, engaging presentation, and overall polish B e e s e [ ] el e elo § T e | e sl ol e e | nom | s peiguniifieresg et
made it one of the most memorable submissions in the

competition.
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Nicole Knudtson
Louisville Water

Customer Winner - Silver

Customer Winner - Silver

- The Hidden Cost of Hiring Misaligrment

H

View Winning Entry

THE HIDDEN COST OF HIRING MISALIGNMENT

& & - @ ONE ORGANIZATION | ONE HIRING
Employee attrition is often viewed as a workforce challenge, but s ) e — — A ) PROCESS | EXPOSED BY DATA
underlying hiring and management practices can play an equally 33 47 $3 4M
important role. This analysis explores turnover through the lens of hiring- ® o ° Google Search: 61.2% vs Employee Referral: 16.1%
process misalignment, revealing how recruitment-channel differences and TOTAL ATTRITION ESTIMATED | [ ‘
manager-level variation contribute to attrition costs even among high- EMPLOYEES | | TERMINATED | | RATE || ANNUAL COST| | WHEN HUMAS RESI;;!FESY', ;:*AE:
performing employees. The resulting decision-support framework helps SR RS S z

Recruitment Source Count 1 87

HR leaders move beyond diagnosis and focus on process improvements

| o
that deliver measurable retention and cost-saving benefits. WHERE YOU HIRE FROM MATTERS 80 /: Ghsmilia

i Attrition by Department TERMS FROM 1 Diversity Job Fair

Terminations 0 e k] DEPARTMENT
“ This challenge was the perfect blend of creativity and data SaErae _
storytelling — it pushed me to think like an investigator, not
just an analyst, and reminded me why | believe data has the ths
power to change how organizations see their people. ,,

Employee Referral | '

Google Search

Linkedin

Recruitment Source

On-line Web application

Sales Cther

Website

Department

Software Englneering 0 5 10 15 20 25 30 35
What stood out most was the creative use of a multi-page e G WHEN HUMANS VOUCH FOR
infographic format. The submission successfully broke a CANDIDATES, THEY VALIDATE SKILLS 3.8X
3 3 3 3 3 Executive Office '
complex story ln_to c_Iear, digestible sections, using a range Google Search hires are 3.8x more
of layouts to maintain engagement and create a strong I 0 20 40 60 80 100

likely to leave than Employee Referrals

narrative flow. UR HIRING PROCESS SETTING EMPLOYEES UP TO FAIL?

If not the candidates, then what?
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Naveli Garg
Wear Vedic

Customer Winner - Bronze

inner - Bronze

Customer

E L 5 FIMAL
& Phace Al o Dt [Week]) AN & Dt {Mcnth) &I & Cuartes Al Diate Meied AR [ ﬂ
View Winning Entry Cedar Valley 16 Clinicians - 3-Year Al Adoption Journey
. FAMILY CLINIC Jan 2023 - Feb 2026 {..."-'\.CT!"."'E SAFE
By analyzing a synthetic clinical Al dataset, this dashboard measures Privasend helps Cedar Valley use Al Hay ULEAA Compllant FLediice CReUc b Blieh e clinician AI Readiness
adoption patterns across safety, trust, and burnout-related outcomes over FRSPONSIN Lo Sty compiang, cive B _
c s o . . . . . linici ti back d build t t & Clinician Trust in Al Care Teamn Using Al
time. The analysis integrates compliance monitoring, clinician behavior e
capability across the care team. 11.49% 1,897

metrics, and PHI risk indicators to evaluate whether Al implementation is P Honk s PR s s oS
delivering value while maintaining regulatory and ethical standards. The
result is a data-driven framework for assessing responsible Al adoption in

healthcare settings. 66.474 0632 2.17% M 405 P,
Presermed PHI leskage Raraining P Leskege Tamer Spevmt Afser Mours. Pnor o PrivoSend. ofter Bours oms wos S0%.
Oiniges_fale W Dostor B Narss HUPSE_Prasirl prer
COUNT (Gistect) Chrocan_ o Il 1 shaps = ]
PHI Leakage decreased to 4% after PrivaSend deployment. Document Risk-Value Matrix

The submission delivered a thoughtful and well-structured
story, supported by a strong variety of visualizations and
custom-designed elements that enhanced the overall

- 5 .
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Zhen Wei Cha

Sunway University

Customer Winner

- Procurement Spend Overview & Risk Analysis ® B B [ (| R

Customer Winner

Lategary Inweiee Date & 414

Procurement Spend Overview & Risk Analysis

105M 64.48M i 5510 63M

This dashboard provides a procurement risk perspective across supplier

Spend by Supplies Contract Compliance by Colegony
spend, contract compliance, and category concentration. By organizing = ey — ——
- - . Y] ol 06T P — m
transactions by supplier, category, and agreement status, the analysis N AT A e —
highlights dependency risks and abnormal spending patterns through ;= e .
clear visual comparisons. The result is an executive-ready view designed to L. Tk - = - - o - -
support governance, risk management, and cost-optimization decisions. -
Comibciaton Seppton Eor Supples Ao Marufactarmg B l'\q.lrf Bug..-:l.ln Johmrron Sorven ard Supply Flefrrak Syalerm inc Boheendy Dlfice Topoicn
‘ ‘ Spend by Categoiy :.: == Peak Spend
It was rewarding to see how data can tell meaningful oo v
stories and drive better business decisions through g i~ - s G
effective visualization. ,, el e arr || <pent Amount o cont cntr
Human Pessaroes 10% W Accordeyg
Lpend by Cavegary by Manth :::EJ:H --------
i Techaology erices 10% Markerg M salen 15% f”-"m "
- = gt
- Key Insight
legary [ Acioimsnss Compides Equepment Mehvofl Equepenenl Ofr Acteawane 0%y Fumidoms Felecormured alioms £ gupren]
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Manik Sethi
Dunnhumby

Customer Winner

[
&
View Winning Entry

| chose Uber ride operations data as it provides a strong and relatable use
case to analyse My real-world operational efficiency, demand patterns,
and performance optimization.

The dataset offered an opportunity to explore how data can be used to
improve decision-making in a dynamic, high-volume environment.

66

Participating in the Oracle Analytics & Al Challenge was an
incredibly enriching experience that enhanced my ability to
combine data storytelling with advanced analytics. It enabled
me to leverage Oracle Analytics Cloud and Al to transform
complex datasets into clear, actionable insights. ,,
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Ride Operations & Performance Dashboard

Bookings, cancellations, revenue & service guality insights

Yelect the Uate Hange

Full Hamge -

«+ Total Bookings i Completed Ride Rate »{ Cancellation Rate & Total Revenue Avg Ride Distance (km) Avg Driver Rating Avg Customer Rating
o,
150,000 62% 25% ¥51.85M 24.64 4.23 4.40
Vehicle Type Details
Total Bookings Success Bookings Avg Ride Distance  Total Distance Booking Status Dreakdown Ride Volume over Time
11k 11K - ::i:
37K 25K 24.62 625.62K oK i o 4 ‘-;»%x
O . i » i # : '
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Auto L A 4 - r e .
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Dhiren Gangani
Mastek
Partner Winner - Gold

—

View Winning Entry

By applying a diagnostic funnel approach, this analysis shifts the
conversation from raw growth metrics to yield-driven profitability. The
dashboard uncovers the impact of discounting and fulfillment frictions on
margins while highlighting areas where value can be recovered. The result
is a strategic framework that helps commercially focused decision-makers
align operational improvements with financial performance.

“ Data has always had the answers. The discipline is in
structuring it well enough to turn those answers into a
strategy the organization is ready to act on. ,,

This submission excelled at audience engagement through
its creative interactive infographic design. The combination
of exploration, storytelling, and interactivity created a
compelling experience that invited users to connect with the
data in a meaningful way.
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Superstore Sales

Strategic Margin Drivers

Sales Profit

2.30M 286.40K

Growth & Yield

{ I

Home Office Corporate Consumer

Furniture W Office Supplies @ Technology
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Scaling market reach while Highlighting discount exposure

Sinpoil mg g the high-vield categories driving protecting core profitability and resulting erosion

our gros
he=

L ‘1-‘.;"'_ [ | N B
op 10 States with Higl

B Discount Impact Prafit [ ]

- s

Maplibre @ Profit Powerhouses

Regional Profitability Collision

Profit vs. Discount Ratio

Profit Drainers

=

“rice Loncession i‘;?ﬁ.ﬁ‘ﬂ@ﬁﬂ re

S

Discl

Consumaer Corporate Home Office

B Furniture W Office [ ] s lechnology

Identifies core vulnerability across segments,
pinpointing the high-discount categories
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Philip Godfrey
Vertice Cloud

Partner Winner - Silver

SN P=
=] |

View Winning Entry

Effective healthcare interventions depend on identifying risk before it
escalates. By analyzing life-sciences data with normalized serious-event
and fatality rates, this dashboard highlights abnormal vaccine batches and
prioritizes patients into outreach tiers based on potential need. The result is
a decision-support tool that helps care teams focus limited resources on the
individuals most likely to benefit from timely follow-up.

“ The Oracle Analytics & Al Challenge 2026 was a fantastic
learning experience and a great showcase of what’s possible
with Oracle Analytics and Al.

It was inspiring to see so many creative submissions, and we
used the challenge as a learning and development opportunity
for our team, including colleagues who were brand new to

the platform, allowing us to develop our skills and deliver an
award-winning solution. ,,
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Ambili Thottahil
Rittman Mead - a Pythian Company

Partner Winner - Bronze

SN P=
=] |

View Winning Entry

| chose this subject because it explores the fragile equilibrium of our
hyper-connected world and its direct impacts on our daily lives, mental
health, and wellness. Starting with an ambition to map out the modern
digital landscape, | used Oracle Analytics Cloud to translate abstract
behavioral trends into a clear, compelling human narrative. Exploring
how our “always-on” culture quietly shifts our focus, productivity, and
physiological health felt like uncovering the hidden architecture of
modern daily routine.

It helped me deeply understand the intricate trade-offs of the digital
era. By configuring the Oracle Analytics Al Assistant and deploying

a custom Al Agent with document knowledge integration on top of
publicly available research on the psychological impacts of digital media,
| was able to extract deep contextual research effortlessly. From there,
leveraging powerful data preparation capabilities alongside native Al-
integrated features like Explain, Auto Insights, and Contextual Insights
allowed the data to speak for itself. Fusing advanced analytics with
cutting-edge natural language Al, | was able to bring a meaningful and
interactive data story to life, that connected hard metrics with everyday
human experiences.

“ | wanted to show that data intelligence doesn’t just reveal
trends - by leveraging advanced Al and intentional data

7)) storytelling, we can uncover the subtle shifts in our daily lives
E and carry deep insights that people truly connect with. ,,
25
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Digital Lifestyles - Trends, Threats & Trade-offs

Mobile QR Code

Digital Lifestyles: Trends : <

Wellness Trends

Select from below Happiness Levels

(@) Happiness () Focus () Productivity
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Measure Happiness Score, witha ke !
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-

Partner Winner - Bronze
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despite also facing the greatest levels of Stress, Depression, and Anxiety,
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Partner Winner

Partner Winner

= SuperStors US. by 1T W 2 B @B & [m| A

View Winning Entry

Profit margin
12.9%

Profit rargen in %

Super store

Understanding performance requires more than reviewing historical
metrics. Using the Oracle Superstore dataset, this dashboard
combines Auto-Insights with enhanced KPI development to create a
comprehensive view of U.S. business performance. The analysis helps
sales stakeholders pinpoint areas of underperformance and focus
attention on the opportunities most likely to drive results.

*  Anshye profitshility of sll Tub Catsgaary
& Colorcd Ranbing of Profiis snd Losses

i
i
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i

“ The Analytics & Al Challenge was a great opportunity for '&lﬁm;.;.;....;.'..',.,'.;,,_m....,._ha
me to put all my skills to the test. ,,
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Michael Juarez
KPMG

Partner Winner

Partner Winner

= How humanity went lrom 0 Lo 6,000 worlds

i _year pl_irmaal {_ﬂl

View Winning Entr _ | "
H ow h uman ]tv went frl:] m 0 to 6 ,000 wor I ds MASA's Kepler was a space telescope launched on March 7, 2009, designed to discover Earth-sized planets orbiting other stars

in the Milky Way Its primary mission involved monitaring the brightness ot approximately 15(0,IMH) stars to detect tiny dips in

Dataset Info

e Zource: NASA light caused by planels passing in front of their host stars, 2 method known as ansit pholometlry. This is Uhe story of how il

* Scope: 6,150+ confirmed exoplanets Tundarmentally changed how mankind looks al the stars.
By analyzing data from the NASA Exoplanet Archive, this project examines i
the rapid acceleration of exoplanet discovery over time. The visualization
emphasizes the contribution of the Kepler mission to discovery volume :
and itsf influence on the iden_tificafcion of pgteth?aIIy habitat_)le worlds. The The Graestion
result is an accessible analytical view of scientific progress in planetary e e _

exploration.

Habitable zone — light received vs planet size Skv map — where every confirmed planet sits

pl_insol. pl_marme. distenver yroeUhod. 120

30

B maoius valey (The Gap) B Sub-Neptune (Gaseous) B Super-Earth (Rocky) 00710 - 7000 pl_irsad
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William Wandurraga
Oracle

Oracle Winner - Gold

View Winning Entry

Bad Bunny’s global influence extends far beyond music charts. By
combining streaming, song-feature, and social-media data, this
visualization highlights how artist performance trends intersect with major
cultural moments, including the Super Bowl halftime effect on engagement
and popularity. The project is designed to be accessible to both longtime
fans and those discovering the artist for the first time.

“ This award is a reminder that creativity and analytics are
strongest when they work together. , ,

A compelling blend of data storytelling and visual design, this
project transformed a popular cultural topic into an engaging
analytical experience. Creative interactivity, thoughtful user-
centric features, and polished design choices showcased both
technical innovation and storytelling excellence.
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2026

Community Talent

Challenge 2026 Winners Gallery Join the story

Oracle Winner - Gold

e .BENITO ANTONIO
MARTINEZ OCASIO

Social Media Followers

has
asccumulated
millinns of sncial
media followers,
underscoring his
massive ginhal
reach and
cultural

Influence

Danceability and Popularity

2
-

Danceability

=
Y

i

gaining recognition through collaberations and breakout hits.

transformed Spanish-language music into a domnant force in the global mamstream.

Compared with other Top Spotify Streaming Artists

Lop-sireamed ar Lisls
om Spotity,

stands out as the
leading glinhal artst

dominating charts.

What is it in s songs that has made him the most popular artist in the world today?

Cxplore different Features and Popularity of some of his songs/albums in the filker below.

nadic sabe lo que vo o pasar mafiana EL ULTIMO TOUR DEL MUNDOG

YHLOMDLG
Top 5 songs by Danceability

Un ¥eranw Sin

Danceability 05 I 09

rose from uploading tracks onling in 2016 to becoming a global music powerhouse, guickly

Through chart-lopping albums, record-breaking streaming numbers, and messive workd lowrs, he

=

H Orake

B Tavior Swift
B The Weekmd

®

<>
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Oracle Winner - Silver

Aviation Direct Cost Cockpit

AVIATION DIRECT COST COCKPIT

Executive Flight Deck (® stations driving Cost Drift 2} Pulling the Levers
JahnaVI Ku ma ri Am r]ta Gupta FlightDate (Year) [ 2021 O 2022 O 2025 & 2024 B 2025
Flight Legs Total Cost CASK Target CASK
Oracle Oracle 10,284 97.8M > 0.92 0.57
Oracle Winner - Silver Oracle Winner - Silver
CASK Breakdown
—— — Total Costs Actual Vs Expected Costs Over Time
& & i i CASK (Cost per Available
N e Seat Kilometer) measures 26.03 %
i ) ) . :z: o operating cost per seat per B 11
V] ew W] NNl ng Entry 3 o i kilometer, providing a 5540
= 30M ¥ ] | 4 M.
= comparable average cost ¥ 1453 %
i - i i i - o i T, O e ————— s o, g ot R henchmark. We see the ‘ 3
Managing airline costs requires quickly identifying where expenses are 10M . T M - - Alrport charges, Fuel,
drifting from expectations. This dashboard combines flight schedule and S . By B. T8 ? ) o Crew Layover make up to
. . . . . . i ga@ S ¥s 'g g - f 5¢€ = Jan-2021 Oct-2021  J-2022 Apr-2023  Jan-2024 O¢t-2024  Jul-2025
cost data with Al-assisted insight techniques to surface outliers across 23 OF ©F 35 I i e 60% of the total CASK.
5 = = . Bh5 %
routes, stations, and suppliers, with a focus on fuel, airport charges, and CostCategoryName B o).
handling costs. It provides finance and network leaders with a clear view of b
high-impact savings opportunities. Total costs have risen sharply since February 2025 and are now above target—what's driving the increase?
- - , - CASK Over Ti Actual Vs T t CASK 5 T CASK Drift f
“ I've always loved working with data and transforming it into v e e : e akia
- - - . 20 CostCategoryMame  CASK  Target CASK  Variance in CASK ¥ 07 @ 068 Drift seem to be
visuals that are simple to understand, visually appealing, L s o 55 o Airport Charges, Crew
and impactful. My passion lies in uncovering patterns, telling - Crew Layover 0.14 0.05 0.09 os ® 0.4 051 Layover and Fuel
meaningful stories, and presenting insights in a way that helps o Cargo Handiing 013 004 009 x 04 & 657
others quickly see what matters most. ,, 5 Ghoundseices: RS 2 o - ® o027
. . 10 Line BMaintenancr 007 001 ke, T o S O SL T S L - L LT T LT P T PR
Jahnavi Kumari ) Lounges 0.02 0.01 001 93 ® 0,06 ® vt
. . . . . ] 05 H\\_—M Bt = = o oo ®005 ®002 Goo1 @005 2001 000 000 @ BH
Participating in the Oracle Analytics and Al Challenge is always oo 8 BF F Er F R% B § &
. . . . i - Catering 0.02 0.0% 0,00 E s 38 g g 3 L £
d reward]ng experlence, as ]t glVES me the opportu n]ty to blend pnuary 2021 January 2022 January 2023 Jenuary 2024 January 2025 e e p 5 < 5 “ b - 1 2 § £
3 = = = = = FlightDate (Month) i - ¥ - E
analytical thinking with creativity and transform data into Cost Categary
ﬂ insightful and engaging visual stories.
- _ Amrita Gupta
> <
< 2 Challenge
2 2
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Isabel Parrado
Oracle

Oracle Winner - Bronze

Oracle Winner - Bronze

PEOFLE & CULTURE - ANNUAL WORKI'URCE REPFORI

[ ]
£:
View Winning Entry Our people are telling us something.

Are we listening?

By integrating workforce trends, departure drivers, and a composite risk A living report on who is leaving, why, and what we can do — written for the humans who still have a chance to
model, this report provides a forward-looking view of employee attrition act before the next exit inferview.

risk. Rather than focusing solely on historical turnover, the analysis
highlights individuals who may be at risk of leaving before formal notice
Is submitted. The report is designed to help people leaders prioritize and
implement proactive retention strategies.

For this challenge, | wanted to move away from the idea of a dashboard

as a collection of charts. My goal was something that reads more like a Department ' Al | Job Role - All

briefing — one clear narrative, built around the questions a People leader

would naturally ask.

| used Al early in the process to challenge the structure, the KPIs, and |

the way information should flow. Design was equally important to me, 3 ’ 3 04 593 L ] 5 % $S6. 201 3 1%

because | believe how data looks changes how people engage with it.
The result is a living one-pager that combines analytics, storytelling, and
a custom Al Agent — built to help People leaders not just understand
workforce attrition, but act on it.

Before azking why peaple leave, it helps to nnderstand wha we are.

‘ ‘ i i -, 22% 55 - 6 I a3%
The challenge gave me space to bring together analytics, 40% " 4 \ 5-55 =
design, and Al. And ask a different question: how could all o ’ | — -
of that come together to make data feel alive, accessible and . ] san

human. ,, § e B RPN o
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Varun Ambati
Oracle

Oracle Winner

% Revenue GrossProfit ProfitMargin® Orders AvgOrderValue Revenue Per Customer GrossProfit Per Customer
$24 91IM $10.46M 41 97% 25K $990.09 $1.43K $600.47
View Winni ng Entry Revenue by Market Revenue Per Customer by Market

Oracle Winner

s Australia $2.1311
Growth is most valuable when its drivers are clearly understood. By ’H e VARG RIngdDe B
blending transaction history with engineered analytical datasets, this s 2 " P— e
dashboard explores the factors behind Adventure Works’ performance, w : . : e
moving from historical trends to predictive insights. The analysis highlights . M T
. . . == fAyerage - $1482
market outliers, product behavior, and customer journeys to answer not R $1:980.08
- I
only what happened, but what the business should do next. ﬁ — :
akcicn 5 |
’ LInited States £1.097 30 h
‘ ‘ & Country $0.0 $0.4K $0.8K $1.2K $1.6K $2 0K $2.4K
Participating in the Oracle Analytics and Al 2026 Challenge was ltevenue  §2M W— oM Revere Per Customen
bOth lnSpl rn ng a nd rewa rdl ng_the d nalytlcal depth Of OAC €na bled United States leads on total revenue at $7.9M but Australla punches well above Its welght — generating Australla stands apart. At $2,131 revenue per customer it sits 44% above the market average of 51,482 flagged as
me to IOOk beyond the data, uncover mea ni nngI inSightS’ a nd turn £7.4M from just 3,480 customers compared to USA's 7,810, Six markets across 3 continents driving $24.9M in a statistically significant high outlier. The USA tells the opposite story. Despite generating the highest total revenus,
th em lnt o Im p a thUl S OI Utl ons , , 2.5 years. it Is the least efficlent market at $1,097 per customer — 26% below average.
Revenue & Profits trend & forecasts across markets by quarters
i . i i . ] ) Lountry Australia Lanada I rance Lermany United Kingdom United States
This was a highly sophisticated business intelligence product that $5.5M
successfully translated complex analysis into actionable insights. X
The submission demonstrated a strong balance of analytical rigor G
and practical business value, making it a standout entry. 3
2 $2.0M
; $15M
£ g10m
40.5M
U42014 Q22016 Q42017 V42014 Q2 2016 042017 Q42014 Q22016 Q42017 Q42014 022016 042017 Q42014 Q22016 Q42017 Q42014 Q2 2016 Q42017
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Kashika Puri

Oracle

Oracle Winner

Oracle Winner

iii - Espeoo Analytics I R B & B & H .'

Service Efficiency as of 02 2025

View Winning Entry Efficiency and Impact

i= View Index
| selected the City of Espoo municipal dataset because it provided a
strong opportunity to demonstrate how analytics and Al can make <
complex public-sector information more accessible, meaningful, and RTINS S FRIOAR N SR SRty 120 b i i PRI SIBALES Measinss {
actionable for decision-makers. The dataset brings together several €1,458K €1,438K 6 out of 8
important dimensions, including financial KPIs, project portfolios, service
performance, profit centre objectives, and employee work satisfaction,
making it highly suitable for an integrated dashboard experience.
Key Services by Service Product Status &7 Key services Analysis
My objective was to design a clear and interactive visualization that “ il i s Commcs

Ciin Porticipubion & Bding medustly sbove plan | which
Emgapemant sprands fed costs ScioiE Mar iy and reduces Ma

enables users to move beyond static reporting and engage with the data o e
in @ more intuitive and insightful manner. By combining effective visual '

Higher cusiomar iUghput IMencssed Rconomiss of

L eaares
Sk producing a small [maombi snance in unt cost

Confarg

Youlh Actviy Programs. SV FECCHY

storytelling with Al-enabled exploration, | aimed to help users identify e e e

=] St piet partsipant; Salreach S50 SneduRng

patterns, monitor progress, and recognize areas that may require attention. Fates - sttt oo wdueny

il Capisty Uz 3o nsabieg hours dre Elite. maarng

Mala, D3 et sl il s episcid el

Ueealed
Speorts
Pk & Weatairaluled vaitabdty ahd uneves bookings fatied

| enjoyed the challenge because it allowed me to combine analytical Mot On Tur Chma Mmoo e gL
thinking, creativity, and Al to present complex City of Espoo data in a clear e s oni
and practical way.

SHAERING

Flols, Vinndor servicn ivls and attendance s acking fo
Oulsourosd  CONaC] ESsumplions, Mesulling in usdl Sosts at pian
Efrnion

s Alterdancn el sEIMng hevels e abgned h The plin
Kiteping [T el cosl in Sne =il the Budoel

Ennoiment o pads wilh expeciations and nesorces
e wlided g planned. rssling in il codils: al targel

Spexts Hals, City Opetraled

“ This dashboard was my way of combining analytics and Al to
make finance and service data more accessible, interactive,
and useful for decision-makers. ,,
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Our people are telling us something.
Are we listening?
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View more visualizations
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Join the story in 2027

after the tremendous success of the 2026 Oracle Analytics and Al Challenge, we're excited
to announce that the 2027 edition will be launching soon - it's your chance to stand out,
sharpen your skills and gain global recognition.

Here’s what you can look forward to:

- New Datasets - Tackle fresh, diverse datasets and uncover insights that matter.

« Enhanced Training - Access updated tutorials, live sessions and expert tips to
elevate your visual storytelling.

« Community Connections - Engage with data enthusiasts from around the world,
exchange feedback and grow your network.

Whether you're an experienced analyst or just discovering your passion for data, this is your
platform to shine.

Stay tuned for registration details - and get ready to turn your data into impact.
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