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lands a high-profile reference 
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The Zoom conferencing app has become essential infrastructure for staying connected 
during the global COVID-19 pandemic, powering everything from remote classrooms to happy 
hours. At the beginning of the global work-from-home transition, the company tapped Oracle 
Cloud Infrastructure as a new supplier to help cope with the growing surge in demand.
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Introduction
The Zoom conferencing app has become essential infrastructure for staying connected during the global 
COVID-19 pandemic, powering everything from critical business meetings and telemedicine appointments 
to remote classrooms, the NFL draft and even happy hours. At the beginning of the global work-from-home 
transition, the company tapped Oracle Cloud Infrastructure (OCI) as a new supplier to help cope with the growing 
surge in demand.

THE 451 TAKE
Zoom operates a multi-cloud infrastructure and uses multiple suppliers – private on-premises 
datacenters and hyperscalers – and says it will continue to do so. However, it points to performance, 
scalability and security as factors in its selection of Oracle’s cloud business, OCI. While Microsoft, 
Google, Cisco and others have video conferencing offerings, Zoom has shown the industry that it is 
capable of delivering a high-quality system that is easy to use and scales well.

Its conferencing app has become essential infrastructure for everyone to stay connected during the 
global COVID-19 pandemic, powering everything from remote classrooms to happy hours. It’s not just 
an enterprise app any longer. Instead, a new set of users of Zoom’s service are taking advantage of 
the free tier to stay in touch with family and friends. Zoom’s challenge will be the extent to which it to 
can convert these into paying subscribers. Public cloud infrastructure, by contrast, is usage-based, 
meaning customers, including Zoom and other online services, pay for the resources they consume – 
clearly a factor in any new deployment decisions.

Details
On April 28, OCI and Zoom jointly detailed the circumstances behind their newly forged relationship, 
necessitated by the rapid scale-out of demand on the Zoom video conferencing platform. As detailed in a recent 
report, OCI is making moves to burnish its reputation as a top-tier cloud provider, and winning Zoom as a new 
customer can be seen as a proof point.

In the past few months, Zoom usage increased 30x, from 10 million daily meeting participants to 300 million, 
and continues to grow rapidly. The company has a diverse and distributed global infrastructure across multiple 
public clouds, datacenters and colocation facilities.

The evolution of the OCI-Zoom supplier agreement is notable for its velocity: the two started discussing a deal 
in mid-March, and by the end of April, OCI was hosting hundreds of thousands of Zoom users, and processing 
multiple petabytes of video data through OCI on a daily basis. Zoom executives noted that the company is 
‘doubling down’ on improving security to address problems with intruders to virtual meetings.

OCI has continued to open new regions during the pandemic despite supply chain and personnel constraints; 
regions rolled out since February include Seoul, Osaka and Mumbai. The company expects to have 36 OCI 
regions operating by the end of the calendar year. OCI’s primary mission is to help customers get the most out 
of Oracle software while transitioning to off-premises infrastructure, but a secondary goal is to make its Gen2 
cloud a best-in-class destination for the most demanding enterprise workloads.
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Oracle Cloud Infrastructure has notched another significant win for its platform and cloud infrastructure services. 
Unified communications services provider 8x8 has signed on to have Oracle host its video calls and collaboration 
services, moving from Amazon Web Services to Oracle Cloud. With $353m in revenue last year, and growing 17% over 
2018, 8x8 was having a fine time of it, apparently, until the surge in network traffic and work-from-home employees 
came on. The company says it chose to move to Oracle Cloud for price and performance. It says it now has about 20 
million concurrent video callers with concomitant increases in other traffic on its platform.

One significant aspect to those savings is that Oracle Cloud, unlike AWS or Microsoft Azure, does not charge for internal 
data transfer between regions, and its data egress costs are more competitive. Oracle boasts that it is saving the 
company 80% on those data charges – whether that’s the whole story will come out in the wash with 8x8 financials, but 
it makes a compelling storyline for potential customers. Ultimately, the significance of this announcement is that not 
only is it another proof point for Oracle Cloud’s claim to pride of place in the technology arena, but it highlights that the 
company also has the capability to make aggressive, tactical moves in selling its services. Oracle Cloud is still behind 
other hyperscale rivals on features and uptake – but money walks, pretty much every time.

This report, licensed to 2UDFOH, developed and as provided by 451 Research, LLC, was published as part of our syndicated Market Insight 
subscription service. It shall be owned in its entirety by 451 Research, LLC. This report is solely intended for use by the recipient and may not be 
reproduced or re-posted, in whole or in part, by the recipient without express permission from 451 Research.



Copyright © 2021 by S&P Global Market Intelligence, a division of S&P Global Inc. All rights reserved.

These materials have been prepared solely for information purposes based upon information generally available to 
the public and from sources believed to be reliable. No content (including index data, ratings, credit-related analyses 
and data, research, model, software or other application or output therefrom) or any part thereof (Content) may be 
modified, reverse engineered, reproduced or distributed in any form by any means, or stored in a database or retrieval 
system, without the prior written permission of S&P Global Market Intelligence or its affiliates (collectively, S&P Global). 
The Content shall not be used for any unlawful or unauthorized purposes. S&P Global and any third-party providers, 
(collectively S&P Global Parties) do not guarantee the accuracy, completeness, timeliness or availability of the Content. 
S&P Global Parties are not responsible for any errors or omissions, regardless of the cause, for the results obtained 
from the use of the Content. THE CONTENT IS PROVIDED ON “AS IS” BASIS. S&P GLOBAL PARTIES DISCLAIM ANY AND 
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF MERCHANTABILITY 
OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE ERRORS OR DEFECTS, THAT 
THE CONTENT’S FUNCTIONING WILL BE UNINTERRUPTED OR THAT THE CONTENT WILL OPERATE WITH ANY SOFTWARE 
OR HARDWARE CONFIGURATION. In no event shall S&P Global Parties be liable to any party for any direct, indirect, 
incidental, exemplary, compensatory, punitive, special or consequential damages, costs, expenses, legal fees, or losses 
(including, without limitation, lost income or lost profits and opportunity costs or losses caused by negligence) in 
connection with any use of the Content even if advised of the possibility of such damages.

S&P Global Market Intelligence’s opinions, quotes and credit-related and other analyses are statements of opinion as 
of the date they are expressed and not statements of fact or recommendations to purchase, hold, or sell any securities 
or to make any investment decisions, and do not address the suitability of any security. S&P Global Market Intelligence 
may provide index data. Direct investment in an index is not possible. Exposure to an asset class represented by an 
index is available through investable instruments based on that index. S&P Global Market Intelligence assumes no 
obligation to update the Content following publication in any form or format. The Content should not be relied on and is 
not a substitute for the skill, judgment and experience of the user, its management, employees, advisors and/or clients 
when making investment and other business decisions. S&P Global Market Intelligence does not endorse companies, 
technologies, products, services, or solutions.

S&P Global keeps certain activities of its divisions separate from each other in order to preserve the independence 
and objectivity of their respective activities. As a result, certain divisions of S&P Global may have information that 
is not available to other S&P Global divisions. S&P Global has established policies and procedures to maintain the 
confidentiality of certain non-public information received in connection with each analytical process.

S&P Global may receive compensation for its ratings and certain analyses, normally from issuers or underwriters of 
securities or from obligors. S&P Global reserves the right to disseminate its opinions and analyses. S&P Global’s public 
ratings and analyses are made available on its Web sites, www.standardandpoors.com (free of charge) and www.
ratingsdirect.com (subscription), and may be distributed through other means, including via S&P Global publications 
and third-party redistributors. Additional information about our ratings fees is available at  
www.standardandpoors.com/usratingsfees.

CONTACTS

The Americas
+1 877 863 1306

market.intelligence@spglobal.com

Europe, Middle East & Africa
+44 20 7176 1234

market.intelligence@spglobal.com

Asia-Pacific
+852 2533 3565

market.intelligence@spglobal.com

www.spglobal.com/marketintelligence

http://www.standardandpoors.com/usratingsfees
mailto:market.intelligence%40spglobal.com%20?subject=
mailto:market.intelligence%40spglobal.com%20?subject=
mailto:market.intelligence%40spglobal.com%20?subject=
http://www.spglobal.com/marketintelligence%20



