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Safe harbour statement

The following is intended to outline our general product direction. It is intended for information
purposes only and may not be incorporated into any contract. It is not a commitment to deliver
any material, code, or functionality, and should not be relied upon in making purchasing
decisions.

The development, release, timing, and pricing of any features or functionality described for
Oracle’s products may change and remains at the sole discretion of Oracle Corporation.




it Tlle 1. Peterman Company
Owner’s Manual N°. 172 T =
5 R Refinery o the Nines. Targeted

jpeterman.com

Start where you plan to end up, they say, and
can go back in time, uywniz‘berurem ned
this plush, subsiantial cashmere, 10 & time when tu
worn by laborers, athletes, sailors, and naval o
after that, along came Garba and Audrey
themselves by wearing their turtlenecks

Comfort over convention, skirts be damned..

But to appreciate this sweater fully, you shoul

This is personal. Against-your-skin
cashmere, softer than any other, personal. Can
comfort? |'ve never thought so.

And now here you are, immeasurabl
How many words would you say you might read.
sweater? Count by millions, if it helps.

‘Stack the logs, strike a match. Pour the L&

Chapter One..

Bryn Mawr Palo (NY. G1006). 100% premium.
Italian cashmere turtleneck in Silver or
Mocha (you have choices). Warm and
substantial. importeg.

Woren's sizes: XS, S, M. L XL.
Colors: Silver, Mocha.
Price: $395.

There are occasions when youd forget your left arm if it
wasn'l attached to your body. Case in point, your lunch with
Margot at Kali. You emerge with your arm, but there’s something
missing. ..

Next, the waiter runs onto Melrose Boulevard n a panic,
clutching your bag. He spots the white Phantom ready to pull

away from the curb; knocks. on the window as if he has saved the

day. The woman Inside the Rolls looks confused. This is all
e'lrb?;msmq (wonderful. but embarrassing). You tap him on the
shoulder.

Reunited and it feels so good.

Now, where did you park?

Audrey’s Satchel (N°. 6377). Premium, full grain leather
sourced in the USA. Rich, deep burgundy color. Supple micro-
suede lining. Interior back zipper pocket and front slide pockets.
Flawlessly stitched and sewn. Posh but not pretentious. impored.

Dimensions: 14 1/2°W x 13"H x 6 1/2"D.

Price: $595.

G 10 et call il e BAK 6472858 4t et com
| 505 phckugraphic fmages of s sl fpctermas oo

Curated

Aspirational

Retro (paper)

My "tastes”
Quality
Travel
Adventure
Literature
Romance
Fun

Attribution is key

“People want things that make their lives the way they wish they were.”
https://www.youtube.com/watch?v=Ad5Bu9GN3zg




Merchandising Roadmap Agenda

Welcome

Merchandising Market Momentum
What's Our Strategy?

Recent Release Summary

What’s Next

Key Complementary Solutions

Questions?
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Nordstrom Local hopes for big
returns from the competition

21 EXPERT COMMENTS

"Interesting idea ... pulling
people into a store that the
shopper might not
ordinarily have gone to, due
to perception of priceiness
and unawareness of the
new concept."

Paula Rosenblum
aging Partrier, RSR Researc)

"T am not sure if this is going

CUSTOMER SERVICE  DEPARTMENTSTORES ~ KOHL'S ~ MACY'S  NORDSTROM  OMNICHANNEL ‘to work, but this is the most

ONLINERETAIL  TRADE PARTNERS oA 2
come out of retail in a long
time."




Modern Retail

Pivot to Customer
Put the customer at the core

MODERN = of your operations
RETAILING §

Shift to Next Practice
Engage the customer as an individual

- Invest with Intent
Create unique experiences
o
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The Platform For Modern Retail

1 2 3

Provide outstanding Shift from managing Anticipate and adapt to
service through a tasks to customer market changes at
coordinated, single view connected speed and scale

of item, order, inventory, merchandising

and customer
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Operational Agility

Merchandise Operations at the Heart of Retail

SUPPLY CHAIN STORE
EXECUTION

PLANNING &
OPTIMIZATION

A 4

SUPPLY CHAIN
PLANNING

A 4

) 4 ) 4

X5

OPERATIONS

COMMERCE
OPERATIONS
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/ MERCHANDISE OPERATIONS: FOUNDATION FOR MODERN RETAIL
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Click/Reserve
In store
Return

N
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# OF JOURNEYS BUSINESS MODELS

Brick & Mortar
Commerce
Franchise

* Wholesale
Consignment/Concession’

KEY DIFFERENTIATORS

* 100% Focus on Retail

Deep, broad Functionality
International

Scales to the Largest Retailers
Robust Omnichannel Support

Improve

responsiveness

Improve efficiency

of process
execution

Improve decisi
making

~

on

¢




Ldise 0wt TRRUMCITTRIERERTT
Built On A Heritage Of Innovation e e

M erc h an di Si n g o Modernized Pricing
o - e Integrated Enterprise
Transition to GUI e Integrated support for complex = Flex Attribute Integration
ariE biels Eapeialiies e —— customer ordering scenarios “ = Expanded Induction (replen, price)
SHEE R OB EME e E=e = N Support for end consumer, l[l | TEYVANN B Additional Operational Insights
Transfers = I =x franchise and wholesale ordering =~ _ I =2 Expanded Web Services
Flexible Item Hierarchy = = Near 24x7 inventory availability . = = Operational Enhancements
Enhanced Pricing = Brazil Localization R (archiving, configuration
Enhanced Replenishment - ! Custom Flex Attributes i preservation, etc.)
Expanded Grocery Support : Enhanced Promotions Process Orchestration and
Data Security Globalization Modernized Allocation Platform for Modern Retail Monitoring
1994-2002 2003-2009 2010-2014 2017-Today
Applic:;i::nssxiz:rtfolio Multi-Byte enablement Commerce Anywhere Enhanced User Interface Next Generation
— . Externalized translations Role-based dashboards, Q
— Flexible items (e.g. decimals, ™~ contextual Bl
i m— UOM) = __ Mobile Merchandising
EE;: Multiple item types (e.g. packs, - Configurable Invoice Match
T catch weight, deposit items) Py e engine
= Consignment Enhancements . == = == Item, PO, Invoice Induction
Multiple Legal Entities =] WH to WH Allocations
Enhanced VAT and HTS == o Custom Approval Rules =

Enhanced Promotion Induction

Scheduled Allocations
Mass Audit Error Resolution

Customer Segment Promotions




Enabling End-to-End Merchandising Operations

Merchandise
Foundation Cloud

Service i

Price Products Pricing Cloud Service @r)
Allocation Cloud | ‘
Service ﬂ

Invoice Matchin
Manage Payments Cloud Service s

Integration Cloud "
Service '

Buy, Market, Value

Move Products

Integration with
other solutions




Oracle Retail Merchandising Operations

@ o) i

MERCHANDISE PRICING ALLOCATION INVOICE INTEGRATION
FOUNDATION MATCHING
= Suppliers = Sales Trickle = Pricing Creation and = Multiple Methods & = Retail Integration Bus
= Organizational and Polling Maintenance Rules = Advanced Auto- = Retail Service
Merchandise = Import = Regular, Clearance = Uses Plan, Forecast or II;/Irgtcc:Slgegslnvmce Backbone
H]erarCh]eS Management and Promotion HiStoricaI Data . . Bu]k Data Integrator
= |[tem Management . i s i » Configurable Rules g
g Duty Calculation pricing D Net Need . . . )
« Deals & Rebates . * Determines Net Need  3nd Matching » Financial Integration
* Replenishment = Conflict Checking - - Tol
= Enterprise Inventory = Stock Counts _ » What-if Analysis 0 erancez = WMS Cloud
= Stock Ledger = Exception Based Integration to POS = Scheduled Allocation *® S;Jstcc:'r;;;re\cy Integration mapper
= Transfers Sales Auditing = Utilize Size Profiles Resolution
* Franchise & Wholesale = Re-usable Templates = Workflow




Merchandising Global Momentum

AMERICAS EMEA & JAPAC
@ LANDS'END  BANANA REPUBLIC - APAR EL Elapoteket TS SHOP
DIRECT

RO () [ casEy’s [ - I m Woitrose  CISOS  SELFRIDGES:

INTERMIX s adeo G | CCC |
' E = @ TESCO KONZuM
KENDRA SCOTT

OXXO| ° -
Qarcia oo, XA \ (4 ﬁ.l—l,l i
/4 msins o r Pande e Zuchan
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Merchandising SaaS Momentum ]
American
NTERMIX  BANANAREPUBLIC [E”tgggﬁge“t] SteepCountry

@ : .I]\laopr:: America M %'['R()E% T '
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“To meet the evolving needs of our global
customers and how they want to shop, we need to
simplify and scale operations.

.y 1% ; By adopting the Oracle Retail Cloud Service, we can
SRV Y kT ] maintain a consistent and modern merchandising
B ‘-} ‘ platform that drives greater productivity through

automated best practices.”

Chief Information Officer, GAP Inc.

\
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Benefits of Merchandising Cloud

A

SFEFE R EERERRANRAN,

Reduce Risk

Stop the 5-Year Cycle

Use Industry Best Practices

EO_I Increase Productivity

1 A=\

Move Quickly

—
-
A
L i

) | Gain World-Class Security




Oracle Retail Home now with Merchandising CS
Everything You Need to Run Retail Under One Roof

S= ORACLE' Retai Home
v’ Simplified role-based and PN oot vomens i
highly-configurable user

Jenny Smith v

*31% WTDLY * 4.4% MTD Plan + 3.7% MTDLY * 4.4% QTD Pian t+ 26% QTDLY *+ 4.4% STD Plan *+ 2.1% STDLY *+ 3.0% WITD Plan + 3.1% WTDLY + 4.4

i *
ex pe rience Merchandising A2 O Assortment Plan & 0 < Allocation A0Q Price Mgmt A Stoses Oniine
Opt'mIZEd I n S |g htS-tO-a Ct I O n Orders Pending Approval Orders Pending Approval Incoming Orders (Total) %eg & Clearance Markdown Top 10 ltems Margin
|00p5 1 5 * 32% 22% 203M Navy print placket cold
. ‘ Seumo/Daie ””’“’ shoulder top
Central’zed = Curent On Order Inventory Alerts ncoming Orders (Promo) Promo Markdown #597084
. e o $15.5M 25 17% $12.1M e
exception/notification o) . A .
man age me nt . . Financial Plan Insights Science E' :\gggf‘eoum T 5102912
Contextual application :
Revenue Margin TTD Sales Trending Topics T —
launch and workflow $75.7M 45% $85.2 MM 18 et S
Consistent high-level . T ¥7D Retums e § ideibentone. g0
T = A3, 1 /o e 10% eteon
monitoring of the health of - e 5 e @ Sosecsmens go) oo

your retail business

Open to Buy

$1.8MM

Company Website

Customers

25K
150K

N

Social

All out glamour not your thing? Here's how fo
party the subtie way @ hitp:/iretailer. co/ytuCZr

Getting some #WinterSun this Christmas? § @
New swimwear > hitp:/iretailer. co/JxW4Mc

Have you heard? We're teaming up with

@TLWXproducts for our next Design Forum :



Retail Home - Recommendations (Future)
Bringing Science and Applications together: “Next Practice+”

* Provide intelligence to the end user
+ Recommendations from Science

« Connected workflow through
Merchandising APIs

+ Reduce time trolling through reports

* Inform users of parameters in setup that
can improve their business

= ORACLE AppName

v @ Recommendations
Total Projected Increase
Sales

156,300

Sales

+22%

Gross Margin

2%

4 22% TansforExcossRotums | 4 7% Transtor ExcessRetums 27 Romove Duplcats foms

Transfer Excess Returns

[EE women's Casualwear « Fail'Spring

26 Transters Projected Return.
From: Store 102 (New Jersey) 54,530 USD
To: Store 117 (Manhattan) -

Retum Rate. Transfer Cost:
9% at 12 Stores within 5 mi. 1,950 USD

exceeds avg. by 12%

$2K

Cost vs. Sales Increase




Tailor the Experience - Pricing Cloud Service

Simple, Standardized and Streamlined

= ORACLE' Pricing

Pricing Analys: Dasaboars

“ Filters

* Deparment 2010

Price Changes

Clesrances Pendog Approal 4
9

AT MiAT T aasn?

Endof Weet Dete

4 Clearances Pending Approval
Weok

Effectiva Date 2/27/17

Clearance Group Search x  Clearance Group %

Clearance Group = August Clearance 2nd Group.

4 item Markdowns

adons v Vewv | 4 /4 X B [ AdaNextMakdown  Submit  Approve
Confts e tem Descrpton A Waridewn ChangeType  CRA® Curency
100205901 Rebecea Farland's \/ Neck Maxi Wrap Dress. First. Fixed Price 5099 USD

<
4 Locations for ltem 100205901 - Rebecca Fariand’s V Neck Maxi Wrap Dress | First Markdown

Actors + View & @ oetach
Conficts Clearance LocationType  Location Name  a v Markdown a v Currency ChangsType
35016 Zone. 2000 US-Central First usp Fied Price.
35015 Zone 2002 US-Eastem First usD Fixed Price
®

Confidential - © 2019 Oracle Restricted

Worksheet

Change
Value

5099 Worksheet

5088 Workshest

Approve Al

Status.

Effective Date

save

s

Effective Date

811513
e

Save and Close

Subctass

Rounding Rul
Description

Endsin 6

Cancel

& PEGGY @

Agvanced  Saved Sensch  Detaun v

Search Ruwet | Sove.

Report Rafrashed  © “

4 Item Details
Rebecca Farland's V Neck Maxi
Wr..
2001 |11 1 Long Sieeve

Suppiied by Import Fashion Supplier
ZVietnam Site (2100)

Unit Gost
Unit Retail

1600 USD
3598 USD

veN
‘Origin Country
Pack Size 6

4 Price Summary
Rebecca Farland’s V Neck Maxi
Wr...

Us-Central

Current (per EA)

Regular Retail

Margin

Next Price Event

No upcoming price events

4 Inventory Summary

ORACLE" pricing

Promotion Planner Dashboard  x

o Upcoming Offers

-

Avg Sep Oct Nov Des Jan

e m s oa

4 Upcoming Offers

Hours @ | | [0 1

August Promotion
B0GQ
Aug 02, 2018

@ Quarters

Report Refreshed &/1/12 1200 a1 i}

Back to School
Boys Tees BOGO
Aug 10, 2018 - Aug 12, 2018
Backto School
& Bell with Denim Purchase
17,2018 -Aug 19, 2018
Laber Day Sale
Buy any 2 Boys Tees, Save 25%
Aug 31, 2018 - Sep 04, 2018
Labor Day Sale
% Off All Orders
Aug 31,2018 - Sep 04, 3013
H2| H1
e | a5 a2 eno ame oz | o lone ea ! emo 107 tora10m 1oze vius Dran s s 1o 1z lrae e lrzse | e Tans
== T [ =]
O
HZ H1




ORACLE’ Oracle Retail

< Merchandising

Tailor the Experience - Future * |[Emr= ]
Mobile, Notifications and Smart UX

Filters

@ tem file upload request co

Normal
= ORACLE ; = ORACLE i = ORACLE i = ORACLE i ﬁ Thia Hterm fle Upload reguest
Rooent Translers 3000008100 X Reosnt Translern Resam Crdars b | ek st
3000009100 - AIP Generated Transfer 3 Search Transfers Search Ordars 32006865 - Upgrads Dev Default Billy's .,
{3}  ® Dataupload request failed
- , « | -

From
11112 - BB_Virtual_Warshouse 22006865
B8_Virtual_Wareh

Input 1

22000805 ¥ ORrRACLE

BB_Virtual_Wareh

7085 - Demo Franchise

Total Cost Total Ratail

80.00 660.00

InProgress 1, ieE Sizo P

32000865
BB_Virtual_Warsh Creata Run
Approved 1

1/1018

1212715 - MALAR [.] 32008888 = 6 Information

B8_Virtual_Wareh

Items =
Input 1 ‘ . — - =
105050007 ' (oo o Somwers |
FR Itam?2 Malar SP Quantity: 4 32006885
B88_Virtual_Wareh
105500081 Input 1 Import Settings from Run
FR Test Malar Quantity: 2

32000865
M Run Details

o Transfer 30000
Share Reject - Run Naré ~ TESTRUN Run Description | TESTRUN

Setup
Country  United States
Region  North East
Enst

234 - Harvard Sq

| Fall 2018




Underpinning complex customer ]ourneys

Order Online/Source and Fulfil from Store/Pickup at Store via POS

Create Order
Liability

/" Customer Order Suite '\

@ Fulfillment
Request

N

Ready For
Plckup
e Ready For Pickup
ke \Retgs‘
ustomer stomer Or < " )
info ey
Xstore POS Pickup

Pickup Complete
Complete

B

Accurate, real-time
Inventory visibility to
all locations

Customers expect
reserved or
purchased orders
to be ready to pick

up within
1 hour

* Forrester 201




— 5 5 L Froieyds

= ORACLE Prcng ° |
Journey So Far = @
(AP HNERSERYIEN e o

=
Blannlal

August 2017

C) First Customer
March 2017 LIVE on Merch

Initial Merchandising Cloud Cloud Services

Services Launch

2017 2018
:::\:\‘:I:::(v:wme“a':::vnress-ﬂlack % Mod.e]rl:]lrzgdzg:an Ul April 2018
N o ccneen % Regular and Clearancs I_:ebruary 2018 % Data Privacy APIs

Show Totals for AI\GrDunanatmi\sm Pnc'ng 0:0 Promot]ons
e ki A % Batch Scheduler % Expanded Operational Insights
us stores vso < Expanded Foundation % 4-6-4 Calendar Support
e Integration % Item/Location Purging
s % Expanded Induction
N e p % Dashboard and Task List
Mext Prica Event Configuration
o Golden Gate Support < CR s eien
y PP % Expanded web services




R/
0.0

June 2019
J 0 U r n ey SO Fa r BANANA REPUBLIC New promotion types

Promotion dashboard

X3

o

March 2019 % Simplified pricing option
Go LIVE < Expanded foundation/item integration
+ Cloud Financials Integration
% Retail Home
September 2018 February Scort < Technical updates SleepCountry
Initial Pricing Cloud 2019 i
Service Release April 2019 Oct 2019
Customer Go LIVE
Go LIVE ‘ ‘ & "-'VE
2018 Jun Dec Mar Jun 2019
May 2018 ) March 2019 Late 2019/Early 2020

.
o,

¢

Create item list from spreadsheet
Auto accept stock count value

Arabic translations

Misdirected containers enhancement
New bulk integration and services

KD

%

>

Regular & Clearance Induction
Implied clearance reset

MFP, RDF CS Integration

GL Integration enhancements
Tech upgrade

o
*

OMS and OB CS Integration

Oracle Cloud WMS Integration
Consignment/concession enhancements
Promotion induction and other pricing
enhancements

Additional Saa$S extensibility

Additional new services

-
5

%

>

o,
*

¢

.
>
.0

>

)
¢

o,

%

>
’0
o
*

%

o
RX
X3
.
o3

%

o,
2

®,
0.0

7
0.0

July 2018
Pricing Enhancements
AP, IP CS Integration
Cost Component mapping

ACGDRE TR SRS Future dates are NOT guaranteed
and are subject to change E

®,
0.0

X3

S

R/
0.0

X3

S




June 2019 Release (16.0.030)

Merchandising Pricing

Integration updates New offer types
Expanded foundation/item ltem level Buy/Get and Gift with Purchase
Cloud Financials Updated integration

Simplified pricing option Price change/clearance

Create item list from spreadsheet Promotions

New attributes for customer ordering and Promotion dashboard

pricing Promotional Campaigns

Book transfer web service Configurable templates for spreadsheet

Retail Home upload

Arabic language support Arabic language support

Technical tools and updates Technical tools and updates




Roadmap

Past

Exception-based, Modern
User Experience Tailored
By User Role

Omnichannel Customer
Journey Support

Merchandising Cloud
Services Introduction

Pricing In The Cloud
Mobile Merchandising

Current

Retail Home
Arabic Translation

Cloud Financials
Integration

WMS Cloud Integration

Pricing Cloud Service
Dashboards

Additional Induction

Next

On Premise Release
Consignment/Concession

Tax & Globalization
Enhancements

Modernised Mobile Apps
Promotion Induction
SaaS Conversion Tool

Enhanced Customer
Journey Support

Future
Pricing Strategies

Enhanced Support For
Wholesale (B2B)

Voice & Collaboration Tools

Enhanced Customer
Journey Support

Continued Adoption Of
Advanced Science & Al



Consignment/Concession Enhancements N —
Current Functional Gaps Enhanced Functionality

Department level designation only tem or item/ location level

Cost defined as % off retail only designation

No inventory tracking available r[\gtaa?lage cost by setamount or % off

Option to track inventory

26 Oracle Retail - Highly Confidential E




VAT REicy P
=

Tax & Localization

Tax Engine

E-Invoicing

Document Sequencing

na 25416641 Merchandising Taxation Statement of Direction
2543210.1 Merchandising Electronic Invoicing Statement of Direction

2543148.1 Merchandising Document Sequencing Statement of Direction

Confidential - © 2019 Oracle Restricted E




Wholesale Overview

Merchandising

_ « Customer Locations
Foundation el

Management «Suppliers/Warehouses
«Regular and Promotional Pricing

«Inventory Availability
Inventory «Purchase Order Management and

Management Consolidation
«Import Management

- Supplier Order Management
« Apply promotions to orders
« Customer Order Execution

Customer
Orders

«Stock Ledger
- Bill back/Rebate Promotions

Order Management Suite

(Se]8[aTeFTdleJa MM - Order Sourcing Rules
Management [EEEEEEES

Inventory - Stock Protection Rules
Management [ Available to Promise

Customer - Order Lifecycle Management
Orders » Value-added Services
- Customer Communication

- Customer Credit Validation
« Customer Order Invoicing
- Customer Return Claims

28 Confidential - © 2019 Oracle Internal /Restricted/Highly Restricted

- Pre-Booking and Stock Allocation

Other Solutions

-Visibility to Item Catalog
Customer [HeTerS Capture
Portal -Order Status Visibility
(OCC) -Returns Authorization

«Customer Agreements

: 5 -Invoice Consolidation

Financials -Customer Billing
(C]OUd -Customer Reimbursement

Financial (Returns)
cnEe) S) -Customer Credit Status

-Sales Agent Commissions
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D’h

_—
e e ——
ﬁ&‘__

Retail Insights Cloud Service Suite

Optimising the value of your data




Oracle Retail Insights Evolution

RA
RDW - Descriptive analytics
- Descriptive analytics solutions for RMS
solution for RMS + Complete Oracle tech stack
- Mixed tech stack (MSTR, (OBI, ODI, Exa, etc.)
RETL, Oracle Db, etc.) * Omni-channel
+ Single-channel * As-is/as-was SCD’s
+ Perpetual licenses * Perpetual licenses
+ 1k+ Retaill KPIs + 3k+ Retail KPIs

o0 A

1999+

Confidential - © 2019 Oracle Restricted

RI

Descriptive, predictive and prescriptive
analytics solutions for the retail enterprise

Cloud services (SaaS model)

Expanded Oracle tech stack (DV, APEX, etc.)
Retail Home, “closed-loop” analytics
Science Platform w/Innovation Workbench
Highly-configurable and scalable

14k+ Retail KPIs




— . : i ST

The Value Of Retail Insights With Merchandising

Connect people to the applications & Enable innovation with science Take informed and
information they need and advanced analytics timely action

o)

@

CONNECT ANALYZE EXPLORE

o

Provide dynamic dashboards, with
filtering, drilling, slicing, dicing

Support highly-visual and
self-service data discovery




Oracle Retail Insights & Science Sample Customers

G - o8
CONNECT ANALYZE . 4 EXPLORE

O P, | zee=l | Benus | SHORE  IIIERIIN | ome@u RS

KENDRA SCOTT

P iy P ~ - ( N . A & OO 7
T CAFO  INTERMIX @ rennir deckers Yo goTTOPIC  Swioave q
"'IDuf{«q—

ff’

;.% U ezcedoan  ALEXAND AN fia | @apoteket  JCPenney — miakro? francesca’s
Central, g s 1917 CoLLECT I ONS

| | ‘ ] |

- Johnlewis @ Matahari ¢ srockmann 3 gﬁ garcia PEREIRA @ﬁmw ERX® 3 E
| ‘ B i @ ; | LANDS'END® -kf/; ‘ Office HOLLAND & BARRETT | [ Alyyiry gt

| Roomscicnr Ali f};ln Ali wiggle DEDOT QLLAND ¢ B gt
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Oracle Retail Insights Suite

Os Ff Pri::e
Order Status | Flexible Fact | ‘
Zones

[

Cu Dm

Customer Demand
Co Fc

Customer Fulfillment

Order Channel
Dc

Demand

Channel

g i
e et 0 i

LY 13
4 D

cd Pc
Comp Store | Prici ‘
Designation ncing
Confidential - © 2019 Oracle Restricted

Ps
POS Sales

Sample Data Sources

k. Oracle Retail Merchandising System

Bl Oracle Retail Sales Audit

B Oracle Retail Invoice Matching

B Oracle Retail Merchandise Financial Planning
I Oracle Retail Price Management

I Oracle Retail Science Platform

k4 Oracle Retail Category Management
Oracle Retail Customer Engagement
Oracle Retail Xstore

Oracle Data Cloud

I Oracle Social Relationship Management
Other (Universal Adapter)

Lw
Loyalty
Awards
|
Clearance ‘ cn
Consumer
Events I
Fl Ls
Fulfillment Loyalty Score
Hh
Household

Lp
Loyalty
Program

La
Loyalty
Activity

Pr
Promotion

Cs
Customer
Segment

We
Weather

St
Store Traffic |

Mi
Market Item

Sm
Social Media

La
Loyalty
Account

Cp
Competitor |
Pricing

Pa
Promotion |
Actual

Sr
Sales Promo ‘
Forecast

Tr
Trial & Repeat

Ms
Market Spend

et |
Consumer ‘

Segment

Pb |
Promotional |
Budget




ORACLE Aatine

ST% WDIWOASS  MTOReS3TR  IDITO4M%  CMetIE%  GUATOAMN FOAMAITN GOEAN  AOME®di%  WOR 4.
[ ] - [ ] x 0 sore .
] Top 10 liems "
A o
S8 672
o
ORACLE vl i o o 0 et o o ¥ A0
Empawered Commerce Dashboards B e cwp faeacy  Dweeeny v Omr  Sgwies sty § Yot g1y
Do Sies Pt P S Py Smn ey vt S i Ak Pt o Comwc G oo S Loy Vi P e : 0 53 e e g0 20
G Tt o Ui Ot P05 WAl | Cagry M " ¥ $85.2 MM
— = . Y10 fitan e 598,950
) : : 10%
gt Gk g, g M e oA StV v w 4 ! ——_ e 540
PO T S NN
Ao s
o Onnien |&  Teptomems |@  raseanems |4 mszs |@  projsceacos |0 honmeuns |0 catgory ansyus. $18MM
63,208,991 98.8% 80 Opparuntes 1.98%
=it TN VLY 2 ek YoV

s varpan:seom| . = . E]
Sl s g e

= . L CONNECT

s Carmes nttcats Onroes et omers D, Qerves.

EXPERIMENT EXPLORE
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CONNECT

ANALYZE

Prescriptive

HOW can we influence

what happens?

Assortment & Promotion & Offer
Space Markdown Optimization
EXPLORE Optimization Optimization

Predictive
What WILL happen
and WHEN?
Descriptive | oracle Retail insights p———
WHAT is happening Cloud Service Suite cence atform
s Affinity Store Customer Customer Demand Attribute Returns Size
and WHY? Analysis Clustering Segmentation Decision Transference Extraction Logistics  Profile

Customer
Insights

Merchandising
Insights

BE

e




Roadmap

Past

Configurable Planning

SIM Stock Count
Reporting

Price Zones

Innovation Workbench
Expansion
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Current

Xstore integration
phase 1

Plan Versions
Science Reporting

Flexible Fact

Next

Consumer Insights

Xstore integration
phase 2

Exadata

OMS Integration

Future

OACS Adoption
Federated Data Lake
SIOCS Integration

Clickstream
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Store Inventory Operations CS (SIOCS)

Customer Driven Supply Chain




The Value Of Store Inventory Operations With
Merchandising

Inventory management service that provides real time,
granular view of store inventory to support in-store
activities, including omnichannel fulfilment requirements

Advantages include:
Pre-built integration points

Single business processing layer
Real-time discrete store inventory API's
Mobile store operations efficiency
Device flexibility

Operational ability reduces labour costs

Tailor the experience to the user




Store Inventory Operations is made up of two components

- i
& «» Store Associate focused Customer order management

J (First)

Enterprise Inventory Cloud Service (Platform)

-z Admin, Manager focused =% | Admin setup, reason codes

*_ |Stock count approval E Desktop




Oracle Retail Store Inventory Operations Cloud Services

Reasons RTV Shipment

e
= v’ | ' Supplier
N i B |
\ W
Admin Lookups Shipping / Inventory Customer Order
Receiving Management Management
: Purchase Order
Security 5D Raaas Stock Adjustment
System Admin Supplier Transfer Receiving & Stock Counting
e Receiving Quick Receiving Shelf Replenishment Fulljleri]?/i?; &

Trans History

Shipping

Transfer Shipment
Tolerances

Buddy Stores e
Trans. Scheduling %

Transfers

HERSES

Transfer Requests

Print




Innovations in Store Operations

Mobile

Cancel Pick Iltems

M e
ID 25 4 SKUs
Filter

100701235 Back Item Detail
Sports

White/B arqe
Sug. Qty 11 Units
Qty 0 Units
Bin 2 [l
100701234
Mens Sports Tee I 100701235
White/Red | Large Mens Sports Tee
g\tj\? l?t\{Jn}th units White/Blue | Large
Bin 2
100701236
- Mens Sports Tee
° Light Green-Lime | Larg
Qty 5 Units

Item

Units 5

Substituted No

Bin 2
<. 400000103070 Location A4
Mountain Dew 24-Pack
Sug. Qty 8 Units

g:r\: g Chits Total Pick Quantity 5

BinID 2

Pick Quantity n

Unique ltem Tracking

®
RFID
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Open Architecture




Sarah

Sales Associate

100701235
Mens Sports Tee

Store Inventory in the Cloud

C) July 2018

Initial Store Inventory
Cloud Services Launch

uuuuu

uuuuuuuuuuu

nnnnnnnn

2018 2019
o Mobile.}:lilrls\': I%/I(c):jsern UX September 2019
. : March 2019 % Iltem Basket
% Core Mobile Workflows . L % RFID mixed
% Admin & Stock Count b SR el - g mixe :
Authorizati < RFID: R_eal time monitoring & transactions & single
. Sun(elElilern streaming; periodic Stock Count API, scanning
% WH Inventory (batch) POS RFID Sales; item lookup RFID Loc & Expanded CFAS
“ Batch Scheduler/logging < Near real time WH Inventory < Hold Loc for
< BDI _Data_seedlng - % CFAS Setup & Capture in Item Lookup, Customer Orders
* Notifications subscription Cust Ord & Inventory Adjustments & IDCS
% GDPR % Non-inventory items on transactions &
% Security < History Trail

X3

%

Handheld Printing
Notifications Publication
APEX Data Viewer

X3

2

53

S




Roadmap

Past

Mobile UX
foundational workflows

Administrative controls
RFID POS integration
Serialisation

Security

History Trail
Notifications pub/sub
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Current

RFID Mixed
transactions & single
scanning

Full CFAS
ltem Basket

Hold location for
customer orders

IDCS

Next

RFID Stock count Bulk
Scanning

GS1databar
WMS Cloud integration

Omnichannel
integration

Additional
Globalization support

Archiving

Future
Ticketing
Assisted Store Ordering

Work Order
Management

Additional omnichannel
journey support

ML & Al enhanced stock
counts

On premise release



4
Additional Information & Tools u

Oracle Retail Store Inventory Operations Cloud Services Home Page:

(https://www.oracle.com/industries/retail /products/inventory-management/index.html )

Press Release/Blog
Solution Brief/Data Sheet
Product Documentation: OTN (https://docs.oracle.com/cd/E97588 01/siocs/index.html)

Oracle Retalil Store Inventory Operations Cloud Services Release Notes

Oracle Retail Enterprise Inventory Cloud Service Administration Guide, Security Guide and User
Guides
Oracle Retail Store Operations Cloud Service Mobile Guide and User Guide
Retail Reference Library (Reference Model and Reference Architecture):
https://support.oracle.com/epmos/faces/DocumentDisplay? afrlL.oop=232903884900214&id=
2058843.2& adf.ctrl-state=t73v81r21 77
Retail Learning Subscription: https://learn.oracle.com/pls/web_prod-plg-
dad/db _pages.getpage?page id=904&get params=cloudid:1431,seriesld:38147




The Platform For Modern Retail

Shift To Next
Practice

Provide outstanding
service through a
coordinated, single view
of item, order, inventory,
and customer

Tailor the
Experience

Shift from managing
tasks to customer
connected
merchandising

Drive Operational
Agility
Anticipate and adapt to

market changes at
speed and scale




Thank you




ORACLE



: @ ATHLETA
B i ity @ JANIE axo JACK

August 2017 Go Live INTERMIX
March 2019 Go Live BANANA REPUBLIC
Gap, Inc. wins Cloud Trailblazer
Award

Integrated newly acquired brand Intermix into ecosystem,
migrated Banana Republic to the cloud

Embarked on a cloud-first initiative for continuous
delivery of innovation with a lower TCO

Gained operational efficiencies to allow merchants to

focus on the art of retail with efficient process execution
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KENDRA SCOTT

April 2019 Go Live

Kendra Scott

» Allowed Kendra Scott to keep customer at the center of
their operations by expanding their level of service
through greater capability and visibility

» Accurate inventory provides ability to effectively support
Kendra Scott's omnichannel goals

» Cloud deployment enabled rapid adoption of best

practices as the business grew in complexity and scale
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February 2019 Go Live

Operational Agility in the Cloud

Company Wide Mandate to Shift from the Data Center
Business to the Cloud

Re-architected Integration through APIs and Services
and Embrace Continuous Delivery

Leveraged the Single View of Inventory to Drive

Operational Efficiency to Better the Guest Experience
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B 27 2y
-~

Poundland? ;

Infrastructure Transformation
with a Platform for Growth

Oracle Cloud to support the planned future growth of its
brands, PEPCO, Poundland and Dealz.

Leveraging Oracle Retail Merchandising CS, to unify
inventory management and Oracle ERP Cloud to
automate and streamline end-to-end financial

management processes — Single View of Inventory

Supporting global expansion
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April 2019 Go Live

Maui & Sons

Enabled adoption of new processes and efficiencies to

A | .. = e .:_ " -: - - n - - -
fﬂ.h' z ,l- J SN underpin their business expansion in just 11 months
N W

Simplified operations across retail and wholesale channels
Provided accurate sales and inventory visibility to
empower merchants and drive better tailoring of

assortment considering a global marketplace

-\.‘\:-: - 5 ‘I" . . :".
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October 2019 Go Live

Foundation for Growth and
Innovation

Enterprise-wide inventory and accurate data integration
between the store and headquarters

Serving over nine million customers daily through a
seamless digital experience

Transparency with real-time available-to-promise

inventory with Oracle Retail Merchandise Operations

Management
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The Power of One

Adopt a modern platform to drive one unified global
process while maintaining local flexibility

Allow for localized and visual inventory to maximize sales
and guest experience

Entice customers with a local selection, community

activities and a seamless brand experience at the point of

intent
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Merchandising Insights

* Retail Home for a central access point to Merchandising-
related data and applications

* Many disparate data sources brought together in a single
repository for the entire business
v" Multiple points of sale (web store, retail stores)

v' Multiple sources of inventory (stores, warehouses)

v" Multiple countries (US and Canada data used to
exist separately, now it’s all in RI)

» Every business group now gets reports tailored to their
specific needs from the same source

Planning

Buying/Merchandising

Finances

Inventory Control

Executives

Store Operations

AN N NN YN

+ Can now automate report generation and publishing across

multiple channels

* End-user reports and data pulls can go direct to email or to

an SFTP server

INTERMIX

Reports published directly to stores and warehouses

Moved from legacy system which few business users knew
how to use or pull data from

v

v

v

Less reliance on static/stale spreadsheets, users
can now pull updated historical data at any time
Reduced the bottleneck on IT group, now anyone
can access data and run reports on their own
Reports built once can be used by everyone,
reduced multiple data pulls for different groups
into

a single live report

Reports spanning the entire business cycle now reside in
one place and can be published at one time

v

v
v
v
v

Purchase Order, On Order reports

Open To Buy (OTB), Monthly Returns, On Hand By
Style reports

Inventory, RTV, Transfer Reports

Sales By Department, Best and Worst Sellers, Store
Traffic reports

Many more...
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Oracle Retail Merchandising Insights

v' What is driving my omni-channel
ORACLE"  Business Intslligence Search All v @ Advanced Adminisraion  Help w  Sign Out  ses Customer Order Sales_?

Empowered Commerce Dashboards Home  Catalog Favorites w Dashboards w New v Open v Signed In As demouser v

Dashboard | Sales Performance  Pre Season Planning  In Season Planning  Channel Sales  Inventory Analysis  Promotion and Clearance  Customer  Customer Segment  Loyalty  Vendor Performance @ 0 / H owam I movin g m y inven tOf y tO
Overview | Top10Htems | Faiedtoms | Missed Opportuniies | Projected 0OS | High Retums | Category Analysis fu ]f i ] ] fo) rde rs. an d h ow can th at be
4
4 Filters (Department: All - Suppiiers: Al - Brands- Al - Retail Type: All - item UDA- None — UDA Values: None) -
improved?

il Why are certain suppliers
(] Overview | ® Top 10 ltems |a Failed Items | A Missed | A Projected 00S © High Return Items | © Category Analysis perform,ng better than Others-?

*Department (All Column Value: w  Supplier —Select Value- v  Item UDA —Select Value— v Channel —Select Value—- +

Brand —Select Value—  w Refail Type —Select Value— w UDA Values —Select Value— v /

13,611,602 10,470,907 10 Opportunities 16 30.43% 705.0%
Net Sales Amt WTD Net Sales Amt WTD 3 Return Rate YTD % VarLY / HOW do returns Compare to Sales
over time and why?
| vaemrignas jEpaR Tt | i % Var Plan : 0.00%
Performance Summary Sales and Margin Performance ‘/ HOW ef f eCt, Ve IS m y reg UIarl

o promotional and clearance pricing
Total Online In Store Total 3 Total § ibeRe an d Why?

6.3 13,611,602 3,513,378 10,098,224 6,147 940 30,562,158
LY 13,637,345 3,532,890 10,104,455 6,169,008 30,443,733 20.00% I / h h ] ]
% to LY 99.81% 96.55% 99.67% 99.66% 100.39% g i 5 W Sales W at are t e Season a ’mpaCtS tO

£ [
Plan 1031231 2,762,653 7,549,657 2,450,208 27,957,636 s Margin

% to 131.99% 106.69% 120.81% 250.92% 109.32% =000 Sales Of Certain products?
- v How do store, employee and item

-60.00%
1D MTD WTD Wk 18 Wk 19 Wk 20 Wk 21 Wk 22
mLY

— s - attributes impact performance?

v' What are my current and potential
out-of-stock situations?
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Oracle Retail Customer Insights

= ORACLE Data Visualization for Desktop

= Consumer Insights - Digital Twins

© Click here or drag data to add a fiiter

£8 vap + | | Longitude, Latitude, % Positive Sentiment, Hst Sales Unit
i Trellis Columns ¥ Lol
A s = GiliE M Oftawa s S Montréal |
4 Hst Sales Unit - AR
= Treliis Rows
# % Postive Senfiment ‘ VERMONT
@ Longitude, Latitu. .. + T
[ category (Geograp .
A Longitude ikes ochaster @®
NEW YORK
A Latitude
wedrbaior AN | SN\ N L e
I£ago . MA
& col O o S R
% Positive Se. EH ey PENNSYLVANIA
INDIANA owlo
- N
Al st aans s lumibe ®Philadelphia
Hst Sales Unit 7
= = “ir‘n“/'l’
WEST VIRGINIA o Weiein
+% Shape bk
beingion
VIRGINIA
BBV TUCKY X
=) Tooltp S Richmond
@ Longitude, Latitude, % Positive Sent... Y Fos . MoK’ 5 g Beach
Stiashuile e
[EENNESSEE Gres
o on
> NC @ harots

How are my products selling across various
customer demographics and behavioral
attributes?

How can | exploit how my customers leverage
available channels?

What upsell makes sense for various customer
segments so | can send a coupon?

Where do | have extra inventory and how do | best
formulate offers for specific customers based on
the buying habits?

Are there customers who have dropped off in
visits and what can | use to entice them back?

Which are my most profitable customers and what
do they buy? How can | entice them to buy
something additional?

How are customers leveraging my loyalty
programs, and how can they improve?

How can we exploit our understanding of
household dynamics?
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Detached Window

Actions v View v Format v [%) D 1%

@ Name

@  CSMX Segmen...
@  CSMX Segmen...
@  CSMX Segmen...
@  CSMX Segmen...
@ CSMX Segmen...

@ OSMX Segmen...

Columns Frozen

Select Attribute  Customer Percent Spend on Promotion j

% of Total

Customers.

7.00% CSMX_Segmen...

900% CSMX Segmen...

45.00% CSMX_Segmen...

15.00% CSMX_Segmen...

22.00% CSMX_Segmen...

2.00% CSMX_Segmen...

CSMX_Segment_03

X x

C X X X

$1,027.50

$422.50

$419.50

$324.50

$216.50

$15.00

What classes, subclasses and items sell
together, and to whom, and why?

Will promotions on items with affinities result
in a halo effect or cannibalization?

What attributes are important to drive sales?

How should we best segment our customers
for strategic decisions?

How should we cluster our stores?

What decision trees to customers follow when
shopping our assortments, and how does
demand transfer across those assortments?

What item attributes can be extracted from
free-form descriptions?

How can our returns be processed optimally?
How is demand distributed across sizes?
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Ll 0wt o TRRELRTTRRRERTT
EICS & SIOCS Ul functionality

Enterprise Inventory Cloud Service

Server - Database - Integration - APEX

Desktop | ' | Mobile Desktop
— - WE —
- Setup & Administration  « Item Lookup * Inventory Adjustments ¢ Inventory Adjustments
— Configuration » Transaction Hlstory ° Item, Suppher & container
— Data & language lookup
) « Stock Count Authorization )
+ Security « Customer order fulfilment
* UIN management
* Log management + Stock Counts
» Transaction scheduling + Transfer Ship / Receive
» Batch scheduling  DSD & RTV
« Static & Dynamic Reports  In Store Replenishment

* |tem Basket




Proven Experience across verticals and channels

Apparel / NORDSTROM ]ohn Lewis ! \ W PRIVMARK Rlshaya Abercrombie & Fitch
Department N E W

Stores ASOS |\« LANDSEND F5RRYE5ELS JCPenney @

discover fashion online

Sk
ES‘@,

Hardlines / @Academy . M&o

Specialit
BN GARNESCNOBLE  NEx  PROM  Kirkianps 'ﬁ'a
Grocery / TESCO dm"‘bu’”‘b s Ruchan coles

Convenience

roico

supermercados

SANTA @ MARIA




