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Consumers have more content competing for their attention than at any other time in 
history. That makes life particularly difficult for B2C marketers.

How challenging is it for you to capture and hold a customer’s attention? The average 
person is bombarded with up to 10,000 brand messages a day and switches between 
screens up to 21 times every hour.1

7 Surprising Facts 
About Today’s 
Distracted Consumer

Welcome to the Attention Economy

EVERY DAY:

ONE SOLUTION: MARKETING AUTOMATION

IN ONE MINUTE ON THE INTERNET…

Facebook
31.25 million 
messages are 
transmitted3

Email
156 million 
emails 
are sent2

YouTube
4.1 million 
videos are 
watched4

Twitter
452,000 
tweets are 
posted2

Netflix
70,017 hours 
of video are 
streamed2

Tinder
990,000 
profiles 
are swiped2

Text 
Messages
15.2 million text 
messages are sent4

The average email user 
receives 72 emails5 

Technology users born 
after 1990 switch platforms 
up to 27 times per hour 6 

The average consumer 
discards 99 percent of all 
sensory information 
immediately after 
receiving it.7 Adults spend 

10 hours, 39 minutes 
consuming media.8

U.S. consumers 
spend 5 hours on 
their phones, mostly 
using apps.9

To capture the attention of distracted consumers, 
B2C companies need a marketing automation 
platform that will let their marketing teams send 
contextual and highly personalized messages to 
the right consumer, via the right channel, at the 
right time.
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