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Safe harbor statement

The following is intended to outline our general product direction. It is intended for information 
purposes only, and may not be incorporated into any contract. It is not a commitment to deliver 
any material, code, or functionality, and should not be relied upon in making purchasing 
decisions. 

The development, release, timing, and pricing of any features or functionality described for 
Oracle’s products may change and remains at the sole discretion of Oracle Corporation.
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The Platform for Modern Retail
Integrated Platform
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Customer Momentum
Covering All Geos – Tiers – Retail Verticals
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Built On A Heritage Of Innovation
Planning & Optimization
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The Platform For Modern Retail

Exploit AI To Manage 
Speed & Scale

Coordinate, Explain & 
Predict Outcomes

Offering Choice and 
Flexibility with an End-
to-End Modern Cloud 
Platform

From Best Practice 
to Next Practice 

Tailor the 
Experience

Operational 
Agility
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The Platform For Modern Retail

Exploit AI To Manage 
Speed & Scale

From Best Practice 
to Next Practice 
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Maximizing Lifecycle Accuracy
Retail Demand Forecasting
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demand drivers of your 

business

Maximize the value 
of your data

Maximize the 
productivity of your team



Next Generation” Demand Forecasting
Retail Demand Forecasting
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Driving Customer Success
A Customer Case Study
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reduction in Inventory 
while achieving same 
Service Levels30% 10%

decrease in Safety Stock 
from higher forecast 
confidence

improvement in 
Service Levels through 
smarter placement of 
same Inventory

10%

Delivering Tangible 
Results:

Our next generation forecasting 
science was evaluated against 
2.2M units sold over the holiday 
season.  With the forecast 
accuracy improvements, the 
retailer could achieve the same 
sales with at least 345K units 
less of inventory.  
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10%

30%

Current 
Performance

promotional forecasts improved 
using completely automated next 

generation forecasting science

70%

forecasts adjusted by end-users 
using current solution

50%



Oracle Retail Sciences
Delivering Pervasive Value Across the Enterprise
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Introduction
$24.99
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Creativity Automation



Maximizing the Value of Your Data
Increasing Accuracy with Data Science
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The Platform For Modern Retail

Coordinate, Explain & 
Predict Outcomes

Tailor the 
Experience
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Contextualize – Prioritize – Respond
Interactive Data Visualization Capabilities to Discover, Explain & Predict Outcomes

Support highly-visual and 
self-service data discovery

EXPLOREACTION

Provide dynamic 
dashboards, with filtering, 

drilling, slicing, dicing

Connect people to the applications 
& information they need

Automate decision making with 
science and analytics

CONNECT ANALYZE
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Dashboard-Driven
Tailoring The Experience
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The Platform For Modern Retail

Offering Choice and 
Flexibility with an End-
to-End Modern Cloud 
Platform

Operational 
Agility
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The Platform for Modern Retail
Driving Innovation Leveraging Extensible Capabilities

Confidential – © 2019 Oracle Internal/Restricted/Highly Restricted

Evolve Your Cloud Service with Upgrade-
Compatible Configuration and  Extensions 

Dashboards

Exceptions

Workflows

Visualizations

Views

Data Model
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Orchestration



Driving End User Value
Self-Sustaining Service
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Major
Bi-Annually

Minor
Quarterly

Maintenance
MonthlyContinuous Delivery

Frequent, Low-risk Releases Categorized by Impact to End-user

Get the Most From Your 
Cloud Service

Continuous Value = Continuous Delivery + Continuous Adoption

… with the end-user at the center  

Holistic Support Test Automation ToolingCustomer Success Toolkit
Customer Success 

Manager

Speed to Value

‘On Trend’ Best Practice Templates + Exception Based Workflows
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Thank You

matt.hampton@oracle.com
juan.luis.delso@oracle.com
angel.pelaez.garcia@oracle.com


