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Safe harbor statement

The following is intended to outline our general product direction. It is intended for information
purposes only, and may not be incorporated into any contract. It is not a commitment to deliver
any material, code, or functionality, and should not be relied upon in making purchasing
decisions.

The development, release, timing, and pricing of any features or functionality described for
Oracle’s products may change and remains at the sole discretion of Oracle Corporation.
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Agenda

1 Introductions

2 Solution Area Overview
3 Customer Momentum
4 Solution updates

5 Roadmap
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The Platform for Modern Retail

Integrated Platform

Merchandise Financial Assortment & Item

Allocation Replenishment Item Lifecycle Pricing

Planning Planning

Inventory
Planning

Retail Demand Forecasting

cs AC PS AE&B DT DT AA W 00 ASO

Customer Advanced Profile Attribute Customer Demand Affinity Innovation Offer Assortment
Segmentation Clustering Science Extraction & Decision Trees Transference Analysis Workbench Optimsation Space
Binning Optimisation
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Retail Sciences
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Customer Momentum
Covering All Geos — Tiers — Retail Verticals
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Built On A Heritage Of Innovation

Planning & Optimization .
Q MFP Cloud Service
RDF Cloud Service

Demand Forecastin
= Retail Science Cloud Services

Financial Planning Digital Ch ]
igital Channels

Assortment Plannin
= Wholesale / Franchise

Item Planning 3 Planning
Flexibility Visual Planning
Scalability = Online Administration Tools

Internationalization Optimized Mobile Support
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Enhanced Integration
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Item Planning Cloud Service:

Retail Learning Subscription

RPAS Cloud Edition

Merchandise Financial
Planning

Assortment & Item Planning
Retail Science Platform
Optimization Cloud Services

__ = — - Retail Demand Forecasting

Retail Home
Test Automation Toolkit
Performance Toolkit

2018 - Today

Next Generation
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Saa$S Expansion

Assortment Cloud Services

Journey / Fulfillment
Planning

Extensible SaaS

Continuous Delivery



The Platform For Modern Retail

From Best Practice Tailor the Operational

to Next Practice Experience Agility

Exploit Al To Manage Coordinate, Explain & Offering Choice and
Speed & Scale Predict Outcomes Flexibility with an End-

to-End Modern Cloud
Platform
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The Platform For Modern Retail

From Best Practice
to Next Practice

Exploit Al To Manage
Speed & Scale
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Maximizing Lifecycle Accuracy

Retail Demand Forecasting

Product Spring Sale Promotion Promotion
Introduction 10% Off 10% Off 15% Off
$55

Markdown Markdown

25% Off

i Matur
Introduction ity Decline

Reflect the unique

; Maximize the value | Ei= o Tk
demand drivers of your
business of your data NI TTTITITrER
Maximize the
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Prepare Estimate
Reference Demand Prune Escalate Forecast
Data Parameters
productivity of your team
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Next Generation” Demand Forecasting

Retail Demand Forecasting

Rate of Sales (ROS)

Sales & Inventory Size Profile

Attributes Seasonality Profile

Demand Forecast

Promo & Price Weekly Profile

Assortment Lifecycle Profile
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Driving Customer Success
A Customer Case Study

70,

promotional forecasts improved Current
using completely automated next Performance
generation forecasting science

50
%

.

while achieving same
Service Levels 10% confidence

10%

forecasts adjusted by end-users

using current solution Service Level
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from higher forecast

Inventory Level

\ reduction in Inventory My  decreasein Safety Stock Ny improvement in
30

Service Levels through
10% smarter placement of

same Inventory

Delivering Tangible
Results:

Our next generation forecasting
science was evaluated against
2.2M units sold over the holiday
season. With the forecast
accuracy improvements, the
retailer could achieve the same
sales with at least 345K units
less of inventory.



Oracle Retail Sciences

Delivering Pervasive Value Across the Enterprise

Pack Optimization
Invoice Match Optimization

~_Inventory Re-balancing
ASO 00 Inventory Optimization Halo / Cannibalization

Assortment & Promotion, Markdown & Offer Returns Optimization Replenish ment Optimization
Space Optimization

EE ; D D D

Science-driven Actionable Insights

AA SC CS CDT DT AE&B PS IW

Affinity Analysis Store Customer Customer Demand Attribute Profile Science Innovation
Clustering Segmentation Decision Trees Transference Extraction Workbench
& Binning
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Retail Data Model
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Maximizing the Value of Your Data

Increasing Accuracy with Data Science

Assortment & Item Planning

In-season
Assortment
Management

Strategy & Assortment

Clustering Shopping List Wedge

Buy Plan

Model
Enrichment

Customer Segments
Halo & Cannibalization
Size / Fit Profiles

Customer Preference (DT)

Item Lifecycle Price Opt. Recommendations
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Assortment Periods & Flows
Master Assortment
Shopping List
Core
Output

Assortment Wedge
Time-Phased Buy Plan

Pack Optimization
Invoice Match Optimization

Inventory Re-balancing

ASO 00 Inventory Optimization Halo / Cannibalization
Assortment & Promotion, Markdown & Offer Returns OptimizatiorReplenishment Optimization
Space Optimization
ptimization R
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Retail Data Model




The Platform For Modern Retail

Tailor the
Experience

Coordinate, Explain &
Predict Outcomes
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Contextualize — Prioritize — Respond

Interactive Data Visualization Capabilities to Discover, Explain & Predict Outcomes

Connect people to the applications Automate decision making with
& information they need science and analytics

@

ANALYZE

CONNECT ACTION EXPLORE

Provide dynamic Support highly-visual and

dashboards, with filtering, self-service data discovery
drilling, slicing, dicing
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Dashboard-Driven

Tailoring The Experience
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OQAC'_E' Planning

Dashboard
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ORACLE' Pianing
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The Platform For Modern Retail

Operational
Agility

Offering Choice and
Flexibility with an End-

to-End Modern Cloud
Platform
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The Platform for Modern Retail

Driving Innovation Leveraging Extensible Capabilities

[ Dashboards \ [ Data Model \

Evolve Your Cloud Service with Upgrade-

Exceptions Compatible Configuration and Extensions Analytics
Workflows Models & Algorithms
Visualizations Integrations

Views Orchestration
\_ Y, \_ J

Item Lifecycle Pricing

ORACLE
m 2t slack Cloud
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Demand Advanced Profile Science Attribute Customer Affinity Analysis Customer Offer Innovation
Transference Clustering Extraction & Decision Trees Segmentation i Workbench 1F
Binning
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Driving End User Value

Self-Sustaining Service

= ] L et -
Speed to Value . E . > kbnndiduia
I] ik > DEERdddddd
+ ‘On Trend’ Best Practice Templates + Exception Based Workflows

) ) " Maintenance " Minor Major
Continuous Delivery  Momthly  Quarterly | Bi-Annually

I Frequent, Low-risk Releases Categorized by Impact to End-user

Holistic Support cu“&";ﬁ;::f cess Customer Success Toolkit Test Automation Tooling
cO? =
- '

Get the Most From Your
Cloud Service

Continuous Value = Continuous Delivery + Continuous Adoption

... with the end-user at the center
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Thank You

matt.hampton@oracle.com
juan.luis.delso@oracle.com
angel.pelaez.garcia@oracle.com




