
Top 5 Challenges for 
Ecommerce Leaders.  
Ecommerce sales are on course to deliver double-digit growth for years to come, reaching  
17 percent of retail sales by 2022.1 But even more important is the pivotal role that every 
ecommerce experience plays in determining a customer’s next purchase, inclination to visit stores, 
and long-term loyalty to the brand. A future-proof digital commerce strategy that addresses today’s 
top challenges and meets retailers’ business goals is a must. 

Gartner reports that 
worldwide spending 
on digital commerce 
platform technology 
is projected to reach 

$8.544B by 2020 with 
14% annual growth. 

Current conditions support 
the mounting pressures for ecommerce 
leaders to strengthen their digital 
commerce strategy:. 

•  Ecommerce is the primary retail growth 
engine expected to reach 17% of retail 
by 20222.

•  81% of retail shoppers start their buying 
journey with online research3.

•  71% of consumers report a fast, 
responsive online experience is important 
to their shopping experience4.

TODAY’S ECOMMERCE LEADERS ARE FACED 
WITH THESE TOP 5 CHALLENGES:

 
Ecommerce IS Retail: 
Omnichannel is merging retailer digital and physical environments. Retail 
execs must integrate services, capabilities, inventories, and data of their 
ecommerce and store units to act as one retail environment. 

Capitalizing on Data:  
Capturing and measuring data in new ways, beyond conversion rates, is 
necessary for omnichannel retailers to build local profitability – including 
in-store shopping data, loyalty data, etc. 

Personalization at Scale: 
Added customer data helps retailers better understand the customer and 
individualize the experience through automated, smart algorithms. This 
means smart commerce tools, machine learning, and cross-application 
data sharing. 

Worldwide Expansion: 
Over 1.8B users purchased products online in 2017.5 Countries like China 
and Mexico continue to grow ecommerce faster than the US and the UK.6 
Ecommerce leaders must localize the site, payments, and delivery. 

Mobile Influence: 
Mobile commerce transactions volume will eclipse desktop transactions 
this year.7 Mobile allows consumers to use their phones while shopping in 
the store, engaging with products, and comparing prices or styles.

  

 

MODERN RETAILING:   
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1 Top 5 Challenges for Ecommerce Leaders

https://www.oracle.com/industries/retail/omni-channel-retail.html
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      81.4%
of internet users worldwide 

reported ordering items online 
for in-store pickup for 

convenience and speed
Source: eMarketer 

54%
of retailers consider

expanding omnichannel 
initiatives as a top 

technology-driven strategy 
over the next 18 months

Source: RIS News/Gartner Retail 
Technology Report 

90%
of retailers plan to

implement buy online,
pick up in-store/BOPIS/BOPUS/

click-and-collect by 2021
Source: Retail TouchPoints 

Retailers Win Big
with Targeted Offers to
BOPIS Customers   

 

MODERN RETAIL IMPERATIVES

IMPACT OF BOPIS

RETAIL MARKET REALITIES

REQUEST A DEMO 

With over 5,280 customers worldwide, Oracle is the platform for modern retail around the globe.
Let us help you accelerate your next practice of offer optimization.
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www.oracle.com/retail 
oneretailvoice_ww@oracle.com
GET IN TOUCH: 

In under 50 years, retail has evolved from the �rst digital 
transactions to the era of omnichannel. Terms like ‘BOPIS’ and 
‘multichannel’ have come into the lexicon and brought functions like 
logistics, warehousing and customer support into the realm of 
marketing, and responsibilities and functional lines have blurred in 
response. The full product manufacturing, distribution, and 
planning cycle have shifted to meet today’s demands, and 
with all this, the job of a CMO has expanded to keep up. 

Read on to look at the changing role of the Retail Chief Marketing
Of�cer and how KPIs are evolving from best practice to next 
practice. Download your free guidebook now.

Accelerate Next Practice Tailor the Experience Drive Operational Agility

Last year, the number of
locations offering BOPIS nearly doubled

among leading US grocery retailers
Source: eMarketer

  65%
of consumers said

personalized offers are most 
important in their shopping 
experience, and it compels 

them to buy
Source: Loyalty Divide Research 

2X

Sales can increase drastically by 
delivering targeted offers to BOPIS traffic 

BOPIS traffic keeps increasing and it will
peak during the holidays again

You can plan for increased in-store
conversion rates with the right technology

This level of sophistication cannot be 
achieved with on-premises solutionsH
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FUTURE PROOF INVESTMENT

BENEFITS OF OFFER OPTIMIZATION AND CUSTOMER ENGAGEMENT

DO THE MATH

Proving the Value of Tech Investment
Here is an example of the net new sales potential of a 
big box hardlines retailer by leveraging their existing 
Oracle Retail Customer Engagement Cloud Services and 
Oracle Retail Offer Optimization solutions to deliver 
targeted offers to their BOPIS customers, upon their store 
visit to collect their online purchase.

Oracle Retail Offer Optimization
Oracle Retail Customer Engagement Cloud Services

$100.9B Retailer’s

  Net Sales

Customer 1,578.6M 
 Transactions

12,060,956 
 New Transactions

$760,563,900
 New Net Sales

Automatically evaluate the tradeoff between temporary 
promotions and permanent markdowns.

Ensure consistency from markdown budgets 
and promotional campaigns to projected receipts
and forecasted returns.

Simplify decision-making through high-automation, 
exception-driven processes.

Maximize accuracy and scale using AI, machine learning 
and decision sciences.

Deliver superior customer experiences by presenting a single 

360-degree view of customers in real-time 
for all touchpoints across the enterprise.

Increase ROI by delivering highly targeted promotional 
offers to responsive and pro�table customer segments.

Increase customer value through management of 
loyalty and stored value programs.

$63.06 
Average Ticket

On-line

6.7%
On-line Sales

% of Net Sales

Attributed to Targeted Offer Presented to 
BOPIS Customer upon Store Visit for Order Pick Up

$6.76B
On-line

Net Sales

107.2M
On-line Order 
Transactions

48.2M
Traffic Due to 
On-line Orders

21%
On-line Sales 

Channel Increase

45%
Orders Picked 

Up at Store

Number of Stores for BOPIS: 2,000
Targeted Offers for BOPIS Based on                    

Customer Engagement Data: 241.2M

5%
Conversion

Rate

READ OUR BLOG

OPTIMIZE YOUR 
DIGITAL COMMERCE STRATEGY:  
 
Delivering modern shopping experiences with yesterday’s technology doesn’t work.  
A future-proof digital commerce strategy that addresses today’s top challenges and 
meets retailers’ business goals is a must.  
 
Simplify your technology footprint, innovate faster, and deliver AI-driven 
experiences that drive engagement and loyalty wherever your shoppers are.

FUTURE-PROOF INVESTMENT:  

Drive speed to
market with
vanilla SaaS

implementations
starting at
12 weeks.

Be on the 
cutting edge

of commerce with
embedded AI and

continuous upgrades 
to your CX.

Equip your team
with proven
best retail

practices to 
increase

productivity.

ORACLE COMMERCE CLOUD (OCC) 
EMPOWERS RETAIL EXECUTIVES TO: 

•   Operate as a modern omnichannel retailer.

•   Turn data into insights, knowledge, and market leadership.

•   Inspire shoppers, drive loyalty with personalization at scale.

•   Support brand, business model, and international expansion.

•   Capitalize on the continued rise of mobile and smart devices.

Smart digital retail execs can address challenges with the right set of tools. Strong 
digital leadership in retail begins with knowing your destination and follows with having 
the right resources to take you there.

Read more on the blog: Top 5 Challenges for Ecommerce Leaders.

Learn more about Oracle Commerce Cloud:
•  Things Remembered Personalizes Customer Experience with Oracle Commerce Cloud.

•  Laura Ashley Customizes Online Retail Experiences Globally with Oracle Commerce Cloud.

•  6 Characteristics of a Compelling Commerce Environment.

Oracle provides retailers with a 
complete, open and integrated 
suite of business applications, 
server, and storage solutions 
that are engineered to work 
together to optimize every 
aspect of their businesses. 

Twenty of the top 20 retailers 
worldwide —including fashion, 
hardlines, grocery, and 
specialty retailers—use Oracle 
solutions to drive performance, 
deliver critical insights and fuel 
growth across traditional, 
mobile and commerce channels. 

For more information, visit  
http://www.oracle.com/goto/retail.

CONNECT WITH US:

For more information about Oracle Retail’s Omnichannel Suite, please visit oracle.com/retail or email 
oneretailvoice_ww@oracle.com to speak with an Oracle representative.

 blogs.oracle.com/retail.     facebook.com/oracleretail.      twitter.com/OracleRetail. 
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