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ORACLE Oracle Energy and Water
Customer Edge
Conference

Accelerating Change Beyond the
Home Energy Report

Success stories from utilities pushing the boundaries
of Behavioral Energy Efficiency program design
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Session
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Opower Client Success Director Opower Product Strategy &
Marketing
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Today’s
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Kerri Carnes Will Batista Karen Wheatley

Director, Customer to Grid Manager, Sustainability & Senior Energy Efficiency
Solutions Energy Efficiency Program Manager
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For years, paper was the only driver of behavioral energy efficiency savings...
But with product innovation and a changing customer profile, that is no longer true.

Opower Communication Channels Over Time

100%

75%

50%

Percent of Comms Sent

25%

Digital

0%
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
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Layering outbound communications optimizes savings

UtilityCo s S v e
Agcount #1234567290
123 Envergy Way, Austin, TX 12345-6789 1000 Sunghing Bivd, Apt. B

Austin, TX 12345-8788

e e Warmth in the air?
. s pTOM5- DI 12845 Time to prepare!
ERGiEG 1000 SUNSHINEBLYD
BAANE AFT. B
RUZE AUSTIN, TX 12345-6789
RIS R R T [RE R RN RRTT R TR I U B

L ¥

Cooling has a big impact on
summer energy bills

o/ of your total energy use went
o towards cooling® last summer

“Can Inchuge window urits, certral AC, snd fans

LAST SUMMER THIS SUMMER

(1) You used more on cooling than When you're out for a few hours, turn up
homes in the Efficiency Zone. your thermostat for easy energy savings.

" Try raising settings by

t| 5-8°F

-
Fecommancied by the Deparsment of Enengy
e e s g Physical Home Energy Reports:

your smartphone. If you're away at regular times during the
week, you can set your to adjust
Ibased on your schedule.

savings around 1.5%

Ready to save more this summer? Turn over for ways to stay cool while you save. —
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Layering outbound communications optimizes savings

tilityCo

Warmth in the air?
Time to prepare!

Cooling has a big impact on summer
energy bills

20 %

of your total energy use went towards cooling” last

Email Home Energy Reports: +0.15% savings

Physical Home Energy Reports:
savings around 1.5%




Layering outbound communications optimizes savings

Select efficient home office equipment

If v have a home offics, choosing an efficient printer, nopier
ar saanner could oot its enargy use by 30%. Choose ENERGY
START madels and use low-power modes to reduce Four bill=.

Save up to $60 per year

Find more summaer tips

Get personalized summer tips and
insights

Tell us more about your home

Take tha &-minute Home Enangy Survey so we can daliver tips

and insights custormized to how you use enargy in your home. Email Home Energy Reports: +O.15% Savings

Take the survey

Physical Home Energy Reports:
savings around 1.5%




Layering outbound communications optimizes savings

UtilityCo

Sergei Poganshev Mr.
Acct # ****6789

Your bill is projected to be $90

A\ That's $16 higher than the high bill threshold you set.
Change your threshold

What you spent on electricity

It is more expensive to use electricity in peak hours than off-peak hours.

High Usage Alerts: +0.30%

$ Off-peak 12am - 11am
11 hours

‘ 5pm - 8pm
3 hours

$ Off-peak 8pm - 12am
4 hours

Email Home Energy Reports: +0.15% savings

Based on your electricity use between May 18, 2019 - June 6, 2019 excluding weekends and holidays.

SEE MORE ELECTRICITY TRENDS

Physical Home Energy Reports:

TOU High Bill Alert _
savings around 1.5%

12 Copyright © 2023, Oracle and/or its affiliates




Layering outbound communications optimizes savings

Sarah,
Here’s your weekly electricity update

April 2 - 8, 2021

You used 33% more electricity this week Wee kly Energy U pd ates +030%

800 kWh

600 kWh

High Usage Alerts: +0.30%

This week Last week

These top categories made up $80 of your
energy cost this bill

Email Home Energy Reports: +0.15% savings

Heating Refrigeration Laundry

$40 $10

Physical Home Energy Reports:
savings around 1.5%

End-of-Month Weekly Energy Update
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Layering outbound communications optimizes savings

Sarah,
Here’s your weekly electricity update
April 2 - 8, 2021
89%
You used 33% more electricity this week WEEkIy Energy Updates +030% Satisfaction

800 kWh

600 kWh

High Usage Alerts: +0.30%

This week Last week

These top categories made up $80 of your
energy cost this bill

Email Home Energy Reports: +0.15% savings

Heating Refrigeration Laundry

$40 $30 $10

End-of-Month Weekly Energy Update Physical Home Energy Reports:
savings around 1.5%
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Putting it All Together

Client Success Stories

15 Copyright © 2023, Oracle and/or its affiliates



2 aps

Kerri Carnes

Director, Customer to Grid Solutions,
Arizona Public Service (APS)
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Evolution of APS DSM Portfolio to Achieve....

Clean Affordable Reliable
Reducing emissions by Lowering costs for all Reliable and measurable
saving energy and customers by reducing load flexibility including
shifting load to match peak demand and consistent, system-wide
renewable generation flattening load shapes peak load reductions and

17

improved integration of
solar resources

Copyright © 2023, Oracle and/or its affiliates | Confidential: Internal/Restricted/Highly Restricted

Customer focused

Customers are motivated
by incentives and the
ability to maintain low

electricity rates and
minimize grid’s
environmental impact




Opower partnership spans over a decade and has hit several key milestones

446 GWh in energy savings
o

f‘/h 62,000 homes off the grid
[ for a year

18
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=

10 million print Home
Energy Reports

20 million emails across 4
different behavioral
programs

Daps =)



APS Behavioral DR Ecosystem

r o &
e
Your energy use at a glance
— X — Please join similar homes in reducing
Fas Good energy use today:

August 3
4pm - 7pm

Home Energy Reports, Plan CoaCheS, A closer look at your energy use

Joam M1, HHY - Sl 3, Xri3

Energy Saving Days, and High Bill e

Yo

Alerts - e===

* Increase engagement e @ e

« Coach on advanced rate plans - -

« HER segmentation for low/moderate income and
Spanish speaking customers @

* Focus on managing kW and kWh to save

* Cross-promote enabling smart tech — online e D
marketplace D Welcome to your Plan Coach, a weekly

e R e email designed to help you save money
P yoa 8BS your usey by avoiding higher-cost hours

i e gl ot off-pank l— | FatE DN N3 Chares Qerent prioss You Pre-cool your home to save money during Energy

. I saving Day ho

e .

- ou're on a time
su

You're currently the 4t most efficient home in
your area.

. 0.020 kWh

@ four alscincity use was ot in

0.130 kWh

© ny

0.150 kKWh

0.180 kWh
Celebrate Earth Month

5th

0.210 kWh

Last Energy Saving day: Friday, July 22, 4pm - 7pm
a dor mes In your area.

@ Wwhatare Energy Saving Days?

On Energy Saving Days, you can take small actions to reduce your energy use
and keep costs down for you and your community.

See more ways to save money

even ur themostal
turn it up when the Energy Saving Day hours begin ai
ool air you have stored up

Off-peak hours are less expensive than cn-peak
howrs from 3 pm to & pm, weskdays

Cfpesk OnPaat Ofipeak

2am spm e tipm

Turn off lights when they're not in use during event
hours

) Orce sachoi pens. st mooe charged 518 44 par

oh ey uze
oL — this iz calied your demand hoor and demand
crame.

Here's how you used energy this week

e wes
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APS weekly TOU Plan Coach communications

Daps Daps

Jane Doe Jane Doe
Acct # ****00e1 Acct # ****00e1

Great job! You used 14% less energy
this week during on-peak hours

This week’s
Last week's
Welc_:ome_to your Plan Coach, a weekly onpent vsnge 430 kih
email designed to help you save money

with your time-of-use plan

You can save money on your plan when you shift more of your energy use to Here's how you used energy this week
lower-cost off-peak hours. By using less energy during on-peak hours others have
saved on average $5 to $30 a month. What activities can you shift to lower-cost off-peak hours
next week?

1
i 12am

Off-peak hours provide lower energy rates,
weekdays
Off-Peak On-Peak  Off-Peak : III I I I I
AT |
3pm 8pm
3pm

gpm  11pm
M Ofi-Peak M On-Peak

This data is based on your average energy use Mon-Fri from Aug 27 to Aug 31. If
Here's how you used energy this week your orange bars are high, look for ways to save.

What activities can you shift to lower-cost off-peak hours
next week?

Your highest usage during on-peak hours has increased

2.20 kW used during

Your highest usage hour so
far this bill period is now that hour
1.10 Wednesday, Feb 26 18.5kW
from 3-4pm You'll be charged $18 per KW for your
T T 1 | Pk veag v e o o s
0 kWh
3pm 8p!

12am m  11pm

To keep your demand charge as low as possible, avoid overlapping
use of large appliances during on-peak hours. Shifting appliance use

out of on-peak hours altogether will help you save the most energy and
This data is based on your average energy use Mon-Fri from Aug 27 to Aug 31. If
your orange bars are high, look for ways to save. meney.

M Off-Peak [ On-Peak
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Daps

Jane Doe
Acct# ****00e1

During on-peak hours this month, you
spent the least the week of Aug 13

That's about $19 less than your most expensive week this month

(]

Aug 6 - Aug 13 - Aug 20 - Aug 27 -
Aug 12 Aug 19 Aug 26 Sep2

== Your on-peak energy costs

This data is based on your weekly energy use from Aug 6 to Sep 2. Dates may vary from your
billing period.

Off-peak hours provide lower energy rates,
weekdays

Off-Peak On-Peak  Off-Peak

3pm 8pm  11pm

Here's how you used energy this week

What activities can you shift to lower-cost off-peak hours
next week?




APS shifted over 250 MWh off peak in summer 2021
And reduced daily demand by 1.1 MW at the hottest time of day

Hourly usage shift among 40,000 APS customers July through September 2021

1.5 MW
1.0 MW
. 2.8 MWh of
daily usage II II
o HH HH BE mm e HE - NN NN __ shift il il
_ ! | II II
-0.5 MW
-1.0 MW
-1.1 MW

-1.5 MW
-2.0 MW

12am Tam 2am 3am 4am 5am 6am 7am 8am Qam 10am 11am  12pm Tpm 2pm 3pm 4pm Spm 7pm 8pm 9pm 10pm  11pm

e—————— TOU peak period ———e '
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Plan Coach participants are significantly happier with APS

“l think APS does an amazing job with the Plan Coach 1 3% higher

emails! It is a very useful tool to help us save money.”
Overall satisfaction with APS

& 53% 1ower

Overall dissatisfaction with APS

“l honestly can't think of a way to improve this essential
service. This is the first time a utility company has done

this that | know of. We all want to save money and use 8 O/ -
fewer precious resources!” (o hlgher
Customer perception in J.D. Power price-related

$ metrics. Customers felt APS helped them save
money and manage monthly energy use.

22 Copyright © 2023, Oracle and/or its affiliates | Confidential: Internal/Restricted/Highly Restricted " ) aps E




And as we layered new behavioral communications on top of HERs in
2022, energy efficiency savings grew by 30%

2022 to 2021 MWh Savings Comparison
7,000

6,000

5,000

~ 4,000

3,000

2,000

1,000
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2021 m 2022

MW

o
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Customers with layered communications are more satisfied

APS wants to help me save money _ +14%
APS creates messages that get my attention _
APS helps me manage my monthly energy use _
APS is a trustworthy source of energy efficiency info _
APS wants to help me reduce my energy use _ +12%
satisfied with APS || +11%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

B HER Only HER + Energy Saving Days HER + Energy Saving Days + Plan Coach
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Looking Ahead

Expanding Plan Coach and High Bill Alerts to

further drive on-peak behavioral change
Messaging up to 100k TOU+Demand (coming soon)
TOU+Demand high bill alerts for up to 200k (coming soon)
Increase engagement

Coach customers on advanced rate plans

Cross-promote enabling smart tech — online marketplace

Energy Saving Days program to continue

engaging customers this summer
« Up to 300,000 customers to receive communications

APS to launch New DER Programs/Pilots
« EV Charging, Batteries, Connected Water Heating

25 Copyright © 2023, Oracle and/or its affiliates | Confidential: Internal/Restricted/Highly Restricted

Daps

Your energy use is projected to be 70%
higher this billing period.

When you use electricity

Daps

Off-peak hours are 55% |ess axpensive than
energy lom 3 pen 1o B pm, weekdays

During on-peak hours this month, you
spent the least the week of Aug 13

WIEW VOUR HOME LISAGE

aur bill to change?




Q SOUTHUEST GAS

Will Batista
Manager, Sustainability & Energy Efficiency
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Accelerating Behavioral
Change Beyond the
Home Energy Report

Will Batista
Manager/Sustainability & Energy Efficiency
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SOUTHWEST GAS

A dynamic energy company committed to exceeding
our customers’ expectations by providing safe, reliable
and affordable service while innovating sustainable
energy solutions to fuel our communities’ growth.

@ SOUTHWEST GAS

March 13, 2023

| 28




Total Customers e New Customers Employees
.
22M+ L& 41,000 2,300
As of 2/1/2023 in 2022 As of Feb 2023 '-E‘
isfaction
New Homes Preference g stactio
o o o
100% 86% 95%
Of the 9,616 new single-family homes Prefer the use of natural gas - Or higher over
sold in SNV in 2022 included gas in their home the last 5 years

3R souTHWEST GRS March 13,2023 | 29



Home Energy Reports

= Began using Opower
platform in 2016

= Not initially focused on
savings

Northern Nevada California = Provided

Target future initiatives

Q SOUTHWEST GAS March 13, 2023 30
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http://theconversation.com/inside-the-mad-men-don-draper-and-american-masculinity-24800
https://creativecommons.org/licenses/by-nd/3.0/

Here’s how you compare to similar homes

Energy efficient

= Great
Your home 161 therms
<> Good
Similar homes _ 193 therms = Using more than average
Last winter: Nov 17, 2016 - Feb 26, 2017
. . - 0 %
This is based on 80 similar homes. Energy efficient homes are the 20% who 1 2 1 more gas

use the least amount of gas.

than energy efficient homes
See back for details.

Tips from similar homes

& =  Openyour shades on winter days Program your thermostat

M Otivation Save up to $10 per year M Save up to $115 per year
to ACt Track your progress

So far this year, your home used 19% more than last year. This comparison is not normalized for weather.

60
40
) I I I I I
0 therms I . . .
Jan Feb Mar Mar* Apr May Jun Jul Aug Sep Oct Nov Dec
2016 . 2017 “You had multiple bills this month.

i& SOUTHWEST GRS varch 132023 | 32



Gas comparison over time

80
60
40

20

Motivation to Act

0 therms
Jun Jul Aug Sep Oct Nov

(O Your Home @® Average Homes ® Energy Efficient Homes

In the last 6 months, your home used more
than efficient homes near you.

$52 extra cost

f& SOUTHWEST GRS varch 132023 | 33



Felt the need to explain why their
usage is high or that they do not care

Don’t like to be compared to neighbors

Customer Point out that their circumstances are
Feedback different from their neighbors

Do not believe they are being
compared accurately to their neighbors

Have questioned how much the reports
cost and who is paying

March 13, 2023
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I Adjusting The HERs

SHAME

Q SOUTHWEST GAS

ENCOURAGEMENT

Softening The Approach

» Acknowledging that
customers have
circumstances that require
them to use more gas

» Consider changing
“neighbors” to “similar
homes”

* Adding more details about
the “similar homes”

* Additional training for
Customer Service Reps

March 13, 2023 ‘ 85



How do we increase
Accuracy of Home
Energy Reports and
tips that are provided
to customers

3R soutHwesT Gns

@

How do we motivate
participation in current
or future Energy
Efficiency programs
and offerings

How do we make it
easy for customers to
actually follow through
on the tips they receive



UtilityCo

Home Energy Analysis

Arewial envgy Une

[ YT r—

Bang

C

Top Tips for your home

n

Heating
Applances
bt

P

Water Heatg
Uighting

" SOUTHWEST GRS

UtilityCo

F319 Winor Boueewd Fioor §
Agon, VA ZE01 2000

Home Energy Report

May 20, 2018

Account umber 5248865551
Wa've put togethir Thiss repdrnt 19 hallp you

w YOUF GAQNg e and what =3
BEIAINT IR Pl THROE e,

Finda kst 4 Axts
and sandcos you can buy.
» www.utilityco comirobates

me— T E-OGT 1

JANE JOHNSON
434 WAVEFLEY STREET

CATY, STATE 12345

RO BT TR BT TR R ]

Here's how you compare to your neighbors

= asom

0 You're using more tha

e [ - your neighbors. UtilityCo
. = e

Q
AR, 20 - My, =] @ el ¥y

B EnOraQs PoIghbons

TP s DA on BT Sreler o W apEroe. & e ERGent
FaighOGn e T 0% who wee e beast amourt of siecisaty
Sy L AT Setum

Your electricity use is projected to be

When you use the most & e

an

You uséd thi mast sleciricity in the moming

0
N IIIIIIII
Qe

129 e

B on o mesge Sty e bl
Tips from el it

Unplug edectron|
=& Savoup o575

Your entire report is more
accurate

N this! you'vir upated your homa protle, wi compilote
E80 G YU B MM SCCLTE NEGhbor

comparison and botter personalized tips.

Horo's what you'vi toid us

Vs TG e AT

March 13, 2023
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See how your energy use
measures up!

Try our Energy Savings Portal today to take advantage of:

= Comparing your monthly natural gas usage
= Benchmarking with similar homes in your area
- Taking a Home Energy Analysis to see how your |

- Personalized tips based on your Home E :

Try it out here.

Simply use your Southwest Gas account numbertn
or login to MyAccount » for your account number

siGN-uP (%

Q SOUTHUIEST GAS i L G



What's the primary way you heat your home?
Select one option.

Home Energy Audits

=3
Southwest Gas e
* ==d « =
$MM SOUTHWIEST GRS =N - -
wﬁ Your Energy Use Ways to Save ) i ate i smemmmnacer
Central heat ith
Furnace with air vents Boiler with radiators o aireieiti“p WI
Understand your home energy use
Tell us about your home to get a better picture of your annual energy use. It
takes less than five minutes n
] o
(o]
’ e
4 Enter your utility account number and name to start g ' H\.,
/ Already have an account? Log in here ) /
- L Electric space heaters Something else !;ﬁ" :
Utility account number heaters
What type of furnace?
. . Select one option.
Where is my account number? @ What t'}"pe Df thE dD '_'y'"OU Ilve In ?
. Select one option. e
ull name :
Enter your name as it appears on your energy bill
" Natural gas furnace Electric furnace Propane furnace
N
o 0 o
Single family home Apartment / condo

Oil furnace Something else

3R soutHuwest Gas varon 13,2023 | 39



Top energy uses

Heating Water Heating © Appliance Use

43 e 3 1 . 1 7 . Water & Energy Saving Products

Earth® 3-Spray Shower Head, 1.5 GPM

Refresh yourself under a soothing showerhead. With

the Earth® showerhead, a smooth-and-simple rotation ) $
switches the spray style. Better conserve the heat used &= )
to warm up your water, thanks to this head’'s non-aerated \
design. In turn, you save more money on your energy bill, \\ \
and you're less likely to run out of hot water during your ,

Tips for reducing energy use -~ shower—a win-win.
To Install Shower Head

1. Remove the old shower head from the shower arm by turning it
More energy uses (1) counter-clockwise.
2. Clean the shower arm threads, then turn on the water to wash out the pipe.

u/ 3. Turn off water.
o 4. Apply a few layers of pipe tape directly to the shower arm threads in a
9 clockwise direction.

5. Apply the screen washer firmly onto the shower head.

6. Hand tighten the shower head onto the shower arm.

Select a category to see relevant tips. Kitchen Faucet Aerator

This aerator offers a 360 degree swivel that lets you
9(y direct the water flow where it is needed and is an
0 outstanding water conservation device that improves
your dish washing and rinsing efficiency. It has two
spray options. Pull down for an energy-efficient stream
spray. Pull up for a splash-free, bubble stream.

© Pool Energy Use

How do we determine your energy breakdown?

Energy breakdowns are based on your past energy use, meter data, and information you provided
about your home.

Dual-Threaded Faucet Aerators, 1.0 GPM

This faucet aerator maintains great water pressure while
conserving water and energy. This aerator is also dual
threaded to fit both female and male standard size faucets.

To Install Aerators

1. Remove the old aerator with pliers or a wrench. Use a cloth to protect the
faucet neck from scratching.

2. Clean off the threads on the faucet neck with a cloth or a brush. You may
need to use household vinegar to dissolve and remove calcium deposits.
The aerator may go inside or outside the faucet neck. It is threaded for both
uses. Depending on whether it fits inside or outside the faucet, you will use
one or two washers.

3. Tighten finger tight. If the aerator leaks, use pliers to GENTLY tighten.

Plumber’s Tape, 1/2" X 60"

Pipe Tape Sealant permits quick, clean, economical sealing
of male pipe threads of all sizes. Pipe Tape

Sealant self-lubricates joints, making them easy to assemble
and disassemble.

Shower and Faucet Flow Meter Bag

A shower and faucet flow meter bag helps measure the
flow of showerheads and faucet aerators. The bag is a
calibrated, reusable and low-cost way to calculate fixture
flow in gallons per minute. Readings on the flow meter bag
for both the showerhead and faucet flow rate are indicated
as low as 0.5 GPM.

March 13, 2023 40



Driving Change

Home Energy Home Energy
Assessments Efficiency Kits

m Completed Ordered

536,742 14,896

3 souTHuesT GRS March 30, 2023 .



Future Actions

UtilityCo

P You successfully completed your
survey!
SMB Customers

Your Savings Hub

= Single Sign-On * Embedded or * Non Residential = Energy
Integration Seamless Web Customers Affordability
= Authentication method that = Embedded or seamless * Looking at a non-
enables customers the web widgets on Southwest residential customer » |ncreased focus on our
ability to securely Gas’ Energy Savings engagement platform to limited income customers,
authenticate one time Portal will help increase help us engage business specifically on finding,
using their Southwest Gas web engagement and customers reaching and enrolling them
login credentials to access participation in affordability programs
the Energy Savings Portal available to them

— managed by Opower

Q;&nuﬂlmﬁn GAS Copyright © 2021, Oracle and/or its affiliates March 30, 2023 42



) exelon’

Karen Wheatley
Senior Energy Efficiency Program Manager
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_\ peco

AN EXELON COMPANY

PECO beyond HERs

March 2023

Karen Wheatley

Sr. Energy Efficiency Program Manager
Karen.Wheatley@exeloncorp.com



_ peco

AN EXELON COMPANY

Headquartered in Philadelphia,
serving 5 counties

1.7 million electric customers
945,000 natural gas customers

2,500 Employees

The City of Philadelphia built the first gas plant in 1836 used to light the city
Two Philadelphia high school teachers established “The Philadelphia Electric Lighting Company in 1882

PECO was one of the first utility companies in the nation to establish a customer service department — in 1931

Pennsylvania’s Act 129 Energy Efficiency Legislation passed in 2009 and EE programs at PECO began



! peco

AN EXELON COMPANY

Radio station engineering assistant >
Semiconductor crystal growth >

Nuclear spent fuel management >

The Franklin Institute (children’s science museum) >

>>> Act 129 program management (2009)

>>> Rebates and Marketplace, 2009 to present
>>> Behavioral Energy Efficiency, 2017 to present




| peco

AN EXELON COMPANY

Topic:

PECO is partnering with Oracle to provide personalized, digital communications to customers beyond the
traditional Home Energy Report.

Examples are: High Usage Alerts, Bill Forecasting, “What Uses Most”, EV detection and confirmation,
Solar Onboarding education, and Time-of-Use Price coaching.

These highly flexible communications not only help PECO achieve its’ regulatory energy savings goals,
but they also increase customer satisfaction, digital engagement, participation in other rates and

programs, and truly help customers understand, contemplate, and take control of their household energy
use.



Not just Home Energy Reports — Outbound Comms

» Summer 2022: Auto-Enrolled all

eHER recipients into Weekly
Usage Reports and High Usage
Alerts

Weekly Usage Reports — give the
customer a weekly update on
their energy use

This
week

Last

High Usage Alerts — alert the e
customer when they’re on track
for a high bill

Both WURs and HUAs allow the
customer to take charge of their
usage before the bill arrives

Privileged and Confidential

Weekly Usage Report

) peco’

AN EXELON COMPANY

Your weekly electricity update

an A0 M1 I-Eah § 3>
Jan 30, 2023-Feb 5, 2023

This report powered by your home's smart meter

[
) Your day by day electricity use
Great job! You used 53% less on y by day v

-

You used the most on Monday.

W

Your electricity bill to date |
% Your electrlmty bill is Proj&( On Monday, you used the most in the morning

549,

Days until your next bill: 15. This o
.|

Sent via email ST AR VIRV A S aVANVE

SEE YOUR ELECTRICITY TRENDS

High Usage Alert

) peco

AN EXELON COMPANY

Sergei Paganshey Mr.
Aoch# “ 6783

Your energy use is projected to be 38%

higher this billing period.

Compared to the same time last year

As a budget billing customer, your costs may increase in the future|
energy than usual.

For more information on budget billing go to PECO.cg

Electricity and gas breakdown

You're projected to spend more on gas than the san

Sent via email, SMS, IVR
and PUSH

s

Warmer weather may have affected your energy use

Energy use tends to be higher on warmer days.

On average, this month was 11°F hotter
than the same time last year.

When you use the most electricity

Think about what's using electricity in the mornings.

Mornings 6am - 12pm 50%
Afternoons 12pm - Bp:

Evenings 6 2

Night: 2

When you use the most gas

Think about what's using gas in the momings.

Mornings 6am - 12pm 50%



Program In Review from June 2022- January 2023

CUSTOMER TOUCHPOINTS (as of January ‘23)

1.06M

2.07M

383k

6.4M

Paper Home Energy Reports

Email Home Energy Reports
(0.2% opt out, 1.6% click rate)*

High Usage Alerts Sent - email,
IVR, SMS, PUSH
(0.8% opt out, 5.2% click rate)*

Email Weekly Usage Report
(0.2% opt out, 0.8% click rate)*

* Click Rate is the average from June 2022 to February 2023

Privileged and Confidential

ENERGY SAVINGS & DIGITAL ENGAGEMENT

PECO’s Opower Program is
forecasted to meet our contracted
savings goals

122% of the Income Eligible :
Customers savings ;
goal

155% of the Residential

Rate Customers
savings goal
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Not just Home Energy Reports - Online Tools

What Uses Most

My Insights

Previous bill v

Your electricity charges are about $6 higher than
your previous bill.

Thig bill v Previous bill

$82 $77

Privileged and Confidential

m
0

Forecast

JAMN 25 -FE

m

Your projected bill is $58

That's about the same 3= last year. You've spent about 538

50 far this bill period

HELP MANAGE MY USE

Mare details

Likely reasons your electricity charges are about
$6 more

Bill period +57.40
You used more electricity because this bill
period was 3 day(s) longer.

Electricity use -31.79

Changes in your electricity use likely lowerad
your bill this period. To get a breakdown of
your energy use, update the information about
your home. €

Total: + £5.61

Neighber Comparison

@ You're using 23% more electricity than
your efficient neighbors®.

SEE ENERGY DETAILS

Efficient
neighbors

332 KWh

You

All neighhors

Dec 22, 2022 - Jan 24, 2
* Efficient neighbors are the 20% who use the least amount of energy. The
termn Energy Units is an index representing a combination of your electricity
and natural gas usage.

» Who are my neighhors?

four Enengy Lce Ensakdosn ¥

Mare emargy ecets (1]

$17 of $82

@ Other Energy Use 87

© Your Always-On Uzs
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Not just Home

Energy Reports — View My Usage

View My Usage

My Usags
EMERGY COSTS EMNERGY USE MEIGHBORS
Bill view
Jan 25, 2023 - Mar 5. 2023
g2
51

Mon Fri

2 & 10

c
T
.0

=

= Weather (°F B Costs

Spent so far (Jan 25 - Mar 5)

o $31

Zas your pro

rerage daily cost

o $1.66

epresent usage within your billing peried

The date(s

Privileged and Confidential

ENERGY COSTS | ENERGY USE = NEIGHBORS

ELECTRICITY

COMEINED = ELECTRICITY

o Daily Energy Costs are not available if your
electricity is provided by a different supplier
You are able to view energy use by clicking
above. Othenwise, we may be experiencing a

delay in retfl ENERGY COSTS | ENERGY USE = NEIGHBORS

Back to Yea

MATURAL GAS

Bill view

-

[N

COMPARE TO LAST YEAR

Dec 28, 2022 - Jan 29, 2023

You were billed for 524 kWh.

You used more electricity than you produced.

= ‘Weather {{ - 20

e |
52.40 I

51.60

5050

Dec 28 - Jan 28

Tue
10

Peak

Sal
14

060

50.30

-50.30

-50.60

ELECTRICITY

- | .
ENERGY COSTS EMNERGY USE  MEIGHEORS COMPARE TO LASTYEAR

12am

= \Weather (°F)

Paak

ELECTRICITY

Day view

‘Wednesday, Feb &

Gam 12pm Gpm 11pm

Credits

Off-Peak
50.07/kih
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Program In Review from June 2022- January 2023

CUSTOMER TOUCHPOINTS (as of January 23) ENERGY SAVINGS & DIGITAL ENGAGEMENT

PECO’S customers are increasing
their digital engagement

1.29M Web Widgets Viewed
457k Customer Views:

My Energy Use widget
541k Customer Views:

Compare My Bills

* Click Rate is the average from June 2022 to February 2023
Privileged and Confidential 52



Not just Home Energy Reports — Outbound Comms

(. peco ‘
‘ Your first PECO solar bill is on its way
Zero in on these 3 important numbers first
D Solar notifications for
Weekly Pricing Coach emails for ' - customers that have just
i .. Welcome to your Time-Of-Use Pricing — - . .
dynam|C pr|C|ng: Coach, a weekly email designed to help = = e aCt|Vated the||" Solar panels:
you make the most of how and when - - -
. . you use energy. ——— —
* Remind customers when energy is oo s e ootz ove - * Provide a “limited series” of
the most expensive o St personalized insights on what
On weekdays, electricity is most expensive I'::'“F = = = to eX eCt in te rms Of ener
« Educate customer on when they fom 3pm to pm P o
Super OF-Peak (§) (353) [£3] COSt
use the most energy and how that .
usage relates to cost * Educate customers on net-
Here's how you used electricity on weekdays These are the kilowatt-hours (KWh) that PECO delivered to . .
your home. metering, inverter data vs.
230 Th;se are the kilowatt-hours (kWh) you provided back to the b| | | | ng data, faCtS and myths
220 gnd.
110 Each month, the Message Center includes a summary of
o lllllllllllllll ‘lll kilowatt-hours (KWh) you may have "Banked".
:::me O Pask [3) et :m:!pm e In May, the Message Center will explain how remaining
banked kWh (if any) are credited to your bill.
Customers who switch to an electric generation supplier no
How can you save during Peak hours? longer qualify for this credit from PECO.
Privileged and Confidential & 9 m 53
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Program In Review from June 2022- January 2023

CUSTOMER TOUCHPOINTS (as of January 23) ENERGY SAVINGS & DIGITAL ENGAGEMENT

28k Time of Use Notifications
(0.2% opt out, 1.4% click
rate)*

2k Solar Update Notifications
(1% opt out, 8.3% click rate)*

* Click Rate is the average from June 2022 to February 2023
Privileged and Confidential 54



Look Ahead: Upcoming Product Enhancements

Avoid Budget Billing surprises

Simple steps to keep you saving energy and money

As a Budget Billing customer, your usage is reviewed each quarter.
Your payment amount may be adjusted based on the difference
between your usage and the amount billed. Here’s a plan to help you
avoid unexpected changes:

» Review the Budget Billing section of your bills to see if you're
staying within budget

» Log into your PECO My Account online to view your current
energy usage and bill forecast

= Take steps to reduce your energy usage, like turning up your
thermostat a few degrees in the summer

It's quick, it's easy, and it will help you stay on track.

Privileged and Confidentia

Budget Billing
educational reminder

* Proven to reduce
customer calls to call
center

Here's how your most recent bill
breaks down

These top categories made up 380 of your energy cost this

bi

$40 $30 $10

Post-Bill Weekly Energy Report

» Bill-oriented report that
disaggregates top end use
categories that makes up
customer’s most recent bill

Thase top categories made up $80 of your energy cost this
bi

$40 $30 $10

0 rpiance $s
0O mome s

Mo G0 we kit your srargy tevabdown )

55



Look Ahead: Upcoming Product Enhancements

Do you drive an electric vehicle?

Recent changes in how you use electricity suggest you may be driving — and
charging — an electric vehicle.

[

Let us know, so we can share information abl  \What kind of electric charger do you have?

energy bills and provide personalized tips for
Just by letting us know what type of charger you have at home, we can help you
get better insights on how EV charging affects your energy use.

Do you charge an electric vehicle at home
Which of these chargers do you have?

n A Level 1 charger
i

These use standard wall outlets.

A Level 2 charger EELA

A
L/ These use the same plug as an electric

dryer.

EV Confirmation Campaign

» Use Opower presence discovery analytics to detect
customers that charge an EV at home

« Within the eHER, allows customer to self-identify as an
EV owner

+ With one communication, can collect EV ownership and
charger type confirmation

Privileged and Confidential

[

Your top energy uses came from electronics, pool energy use, and cooling.

More energy uses (3)

%
Top energy uses

Electronics Pool Energy Use Cooling

Select a category to see relevant tips

31 % 20 % 1 1 O Lighting 1%
O Refrigeration 7%

© Other Energy Use e e marayomoe.  20%

: A
= How do we determine your energy breakdown?

Energy breakdowns are based on your past energy use, smart meter data, and information you
provided about your home.

UPDATE MY HOME PROFILE

Tips for reducing energy use A POOL ENERGY USE

hen thcy 1o r

It's that time again!

To see a more precise home comparison and personalized tips, update your
home profile. It only takes 2-3 minutes to complete! iw power even

J devices and
can avoid paying

L L
" You can improve your reports
complete
Home type: Single family Fireplace: Nc

Home type: Single family Fireplace: No Vo She: 1400 8a

Home size: 1400 sq. ft. Pool: Yes

Pool: Yes Second fridge: Yes

Second Fridge: Yes ‘ EEE

See your home profile by scanning the code or visiting:
https://peco.com/WhatUsesMost

&
:
il

UPDATE YOUR PROFILE

EasyOpen Home Energy Analysis (HEA)

* Pushes customers to complete HEA from eHER —
without having to log in
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Potential Enhancement Projects

 DER & Electrification Strategy

» Further ID EV owners (not charging at home, i.e. city dwellers charging at work or
elsewhere)

» Further ID Beneficial Electrification potential
* Regulatory / Energy Efficiency
+ CAP/PIPP messaging — customer engagement in Energy Efficiency
* Role in DER/Elec strategy (promoting controls, etc)
» Cross promoting IRA, state and local programs

LEIN 1

* “You may be using auxiliary heat.” “Your HVAC may need replacing” notifications
« Smart Energy Services Roadmap

* Increase digital engagement, PECO My Account enrollments

* Tap into “Complex Multi-Segment Customer”

« Customer survey score improvements (i.e. JD Power)

Privileged and Confidential

Dy deF —r
. IQ{{;“‘L&%CPP
[ ] -aliep! [
| Ipég:sfam[:‘m

| BTty
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) peco’

AN EXELON COMPANY

REACH OUT!

Karen Wheatley
Sr. Energy Efficiency Program Manager
PECO

Karen.Wheatley@exeloncorp.com




Wrap Up

59 Copyright © 2023, Oracle and/or its affiliates



60

Decarbonization and
Equitable Energy
Transformation

Explore how we can take
demand flexibility to the
next level with
distributed energy
resource management.

Balboa ABC
3:10pm-4:00pm
(Changemaker Track)

Copyright © 2023, Oracle and/or its affiliates

What’s Next?

Choose Your Own
Adventure: New
Product Innovation
Showcase

Join us for this product
exploration session.
You'll get the chance to
pick 2 poster sessions
to hear the latest from
our top innovators and
ask your questions.

Seaport ABC | Gaslamp
AB | Old Town AB
3:10pm-4:00pm
(Changemaker Track)

Decarbonization and
Equitable Energy
Transformation

Join us for this product
exploration session.
You'll get the chance to
pick 2 poster sessions
to hear the latest from
our top innovators and
ask your questions.

Old Town AB
4:10pm-5:00pm
(Changemaker Track)



Track Break

The next session begins at 3:10pm



Play Edge Quiz Game to help us donate more trees!

Enterprise Optimization &

: Grid Modernization
Execution

Customer Transformation

Opower Customer Technology & Cloud
Engagement and Decarb Transformation
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