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Understand how effective your media spend is

Effective digital advertising rests on your ability to confidently measure performance. The Oracle Moat media
transparency report helps you make informed ad spend decisions by sharing benchmarking data that
reveals global and regional trends so you can plan, launch, and manage more successful digital campaigns.

Calculated by analyzing billions of ad impressions, our quarterly benchmarks provide a transparent view into
the key metrics across invalid traffic (IVT), viewability, and attention. View a sampling of the latest
benchmarks below.
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Valid and viewable performance
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See how the platform works. Request a walk-through of the 60+ metrics. @


https://go.oracle.com/LP=104431?elqCampaignId=279790&src1=:ow:off:wh::::RC_WWMK210923P00052:BenchmarksFY22Q1&intcmp=DCMK201204P00001:ow:off:wh::::RC_WWMK210923P00052:BenchmarksFY22Q1

