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What'’s on tap for the next 50 minutes

Introduction

What's the problem

anyway?

Personalized
Marketing

Hear from Laura
Baez on marketing
and what it takes to
get it right.

3 Copyright © 2023, Oracle and/or its affiliates | Confidential

Accessing

insights

How can you get
access to these
insights and what's
available?

Personalized
CRM

Let's walk through
an example call that
features critical
customer insights

Conclusion

Summary. next
steps, and Q&A




It’s not always easy getting the most out of marketing communications

M - OrderCompleted - kaua, X

« (5] QO & &2 https:/fmail.google.commallju/0fisearch/dte/FMicgzCkZZwl LpskkJRzLWheTfZNkmph

= M Gmail @

7 of many <
Compose

Inbox

Starred

Snoozed
Order Completed
Important

Sent

Drafts Account No. ****07501728

Categories

2, Social Dear Kojo,

Updates
® P Thank you for your order to stop service — it is now complete.

B Forums
Promotions STOP SERVICE ORDER

~  More Sunday, 08/01/21]

Labels

B Career

B Family
Flo-Mar For your convenience, you can view status updates or the history of this order within our Order
Tracker.
Grad School
Notes Your final bill will be sent to you within 30 days. You may receive your regular monthly bill prior
flioes to your final bill. For your convenience, easily pay online.

If you have any questions, we're here to help. You can send us a message on Facebook or
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It’s not always easy getting the most out of marketing communications

M Search results - kquaye@1@gm X

« > ¢ 0@ =

Mi Gmail Q X

Corpins v Aug 2, 2021 - Feb 6, 2023 ~ . From ~ | \ Has attachment \ | To + ) Advanced search 5 promotional emaiIS Sent after
O- o ¢ stop service date

Get an 8-pack of LED light bulbs for $5 - delivery of 6/15/22

Inbox

Starred

Snoozed Reduce your impact starting at $4/mo. - please add 315/22

Impertant Kojo Quaye - Your Peak Time Savings offer is waitin 3o/ NO Ch ange in SUbjeCt Or message

Sent
Reduce your impact starting at $4/mo. - please add 10/22/21
Drafts Con tent

Categories Kojo Quaye - Your Peak Time Savings offer is waitin: N3

Social Your Energy bill is ready to view - Total Due Due Date Account Number Pa... 87121

isiee Reminder cadence didn’t lead to

o Terms - Privacy - Program Policies Last account activity: 26 minutes ago

2.96 GB of 15 GB used [} Details Customer GCtiOn

Forums
Promotions

v More

Labels

® Career

® Family
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""Have | answered your questions and provided good customer service?"

Self service failed CSR contacted Bounced Around  Long resolution

Larry
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Long resolution times

Call escalation

Dissatisfied customers

Challenges are rooted in a lack of
personalization

Low conversion

Low engagement




Personalization is about offering the right program, service, or insight at

the right time.

N | Tiered Smart Old
O emal Rate Thermostat Home
Electric Vehicle Solar
Morning ik ’ Prefers
User . Owner Renter | IVR
Limited Income Budget Billing
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High Bill Prefers
SMS
Renter
DR ? New
Enrolled Home

Electric Heat




P | e

Demand Response Marketplace

Personalization requires
data from across the
ecosystem

Electric Vehicles /’ 19\ Home
(O) Retrofits

Utility Marketing
Automation and
=|”|= CRM systems 51

DER

Calculator Customer

Information

Benchmarking Solar Installers
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Let’s hear from you!

What are your top customer
experience/engagement
priorities?




What’s on tap next

Introduction

What's the problem

anyway?

Personalized

Marketing

Hear from Laura
Baez on marketing
and what it takes to
get it right.
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Accessing
insights

How can you get
access to these
insights and what'’s
available?

Personalized
CRM

Let's walk through
an example call that
features critical
customer insights

Conclusion

Summary. next
steps, and Q&A




The marketing communication process

—»—»

_.@_.

IDEATION DESIGN PERSONALIZE LAUNCH MEASURE
Identify a key on demand  Design look and feel of Include valuable Launch campaign Measure success with
marketing need communication customer insights to through customer’s key engagement
increase engagement preferred channel metrics
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ORACLE +  nationalgrid

Personalized Heat Pump
Education Videos

National Grid collaborated with Opower to deliver
personalized videos to targeted customers

* Personalized disaggregation insights
Video included information on customers heating and how
much of their utility bill was due to heating and cooling usage.

» Easy to understand heat pump explanation
Educated customers on how a heat pump operates

 Call to action to learn more
Directs customers to program promotion and rebates information
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Christopher,

click below to learn
more about heat pump
technology.

nationalgrid

41% T
O open rate Videos sent in June of 2021

45% =
O open rate Videos sent in September 2021

O,
80 /o of customers \Vho opened email viewed all the

dynamic video content

o




The marketing communication process

2-0-0

—»—»

IDEATION DESIGN PERSONALIZE LAUNCH MEASURE
Identify a key on demand  Design look and feel of Include valuable Launch campaign Measure success with
marketing need communication customer insights to through customer’s key engagement
increase engagement preferred channel metrics
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Collaborate with a world

15

17 people, decades of
industry experience at
leading firms

Experts in user-centered
design and behavioral
science

Ongoing consumer
research all over the world
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class design team from

Scene 1

Hello there.

Scene 9

Narration:
Hello, Christopher.

Animation:

Scene elements appear

Greeting appears on wall

Scene slides left to start the next scene.

Scene 2

GENERIC VERSION

Narration:
Hello there.

Animatio!
Scene elements appear

Greeting appears on wall

Scene slides left to start the next scene.

Narration:
How much could you save by switching to a cold-climate heat pump?

Animation:

Scene elements appear

Center green bar slides down from the top showing the % electricity use
Number from the second scene (46%) is in place and slowly decreases one
percentage at a time to 41% (when scene changes)

Snow falling seen through the window
Resolve and zoom in to the closed lapto
scene

Scene 10

GENERIC VERSION

Narration:
How much could you save by switching 1

Animation:

Scene elements appear

Center green bar slides down from the t
Number from the second scene (32%] is
percentage at a time to 27% (when scen
Snow is falling in the window

Resolve and zoom in to the closed lapto|
scene

wn

Christopher,
Click below to learn
more about heat
pump technology

©)

Click below to learn
more about heat
pump technology

®

beginning to end

Narration:
Last year, [46]% of your electricity use went towards heating and cooling.

Spending more time at home may have increased your energy use, as it has
for many people these days.

Scene elements appear

center green bar slides down from the top showing the narrated “electricity
use %"

snow is falling in the left window; sun is shining in the right window

heat and cool air-flow waves with subtle motion, starting from the device out

GENERIC VERSION

Narration:
Last year, heating and cooling homes in the U.S. accounted for 32% of all
electricity use.

Spending more time at home may have increased that energy use for many of
us,

Animation:

Scene elements appear

center green bar slides down from the top showing the narrated “electricity
use %"

snow is falling in the left window; sun is shining in the right window

heat and cool air-flow waves with subtle motion, starting from the device out

MNarrati

Christopher, learn more about cold-climate heat pump systems and whether
upgrading is a good choice for you. And connect with an expert to find the
right type of heat pump for your home.

Animation:

Laptop opens

Text slide in

Arrow bounce down twice

(same CTA will be added on landing page)

GENERIC VERSION

MNarration:

Learn more about cold-climate heat pump systems and whether upgrading is
a good choice for you. And connect with an expert to find the right type of
heat pump for your home.

Animation:

Laptop opens

Text slide in

Arrow bounce down twice

(same CTA will be added on landing page)




The marketing communication process

2-0-0

—»—»

IDEATION DESIGN PERSONALIZE LAUNCH MEASURE
Identify a key on demand  Design look and feel of Include valuable Launch campaign Measure success with
marketing need communication customer insights to through customer’s key engagement
increase engagement preferred channel metrics
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Provide better personalization with the latest customer attributes

nationalgrid

Account and
address are s
included as '

well
Get year-round comfort with new clean-

energy technology

L 41%

electricity

use

James

As we move forward into the new normal, health and comfort are more
important than ever, and we can help you achieve both. New generation, cold-
climate heat pump systems use clean energy to keep you comfortable all year
round—even in subzero temperatures—while saving you money* and fighting

climate change.

omsibirbaciinch sk o James’s average usage is
included as a personalized

savings journey.

insight
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Leverage existing data connections to reduce cost and time to value

Rolling Data Feed

Oracle Opower Data Required for Campaign
Survey % \\/ First Name
de L ®RM Qg\ 4 Heating/Cooling usage
MDM
I I 4 Account #

CRM —
|> v . / Service location
Census _{’@

’
Weather .
Target customer list sent from

Partners utility
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The marketing communication process

—»—»

_.@_.

IDEATION DESIGN PERSONALIZE LAUNCH MEASURE
Identify a key on demand  Design look and feel of Include valuable Launch campaign Measure success with
marketing need communication customer insights to through customer’s key engagement
increase engagement preferred channel metrics
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Ensure the best outcomes with a thoughtful launch

@ interact.rsys9.net

= O Responsys O € B B8 Q6

Responsys_Progl‘... £ summary View | settings ‘ Close “

Folder: 2020-10_ShipltDay  Lasttested: Mone  Last saved: 2023-02-0109:27 AM PST
LR s WL AT RS R T T F A INTEDEE L S LA A 21N, A C ] -0
4 Design Test Publish Analyze F Q- a & validate |

bﬂ

Start Filter Intra Email

%9 1

Timer

wm @B 2 8 R

enowEe D

Opened
Email?

Recgknd
s Intra Email
1'i=" |

Clicked
cTA?

Resend
Survey
Email

Comp
Sury
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The marketing communication process

—»—»

_.@_.

IDEATION DESIGN PERSONALIZE LAUNCH MEASURE
Identify a key on demand  Design look and feel of Include valuable Launch campaign Measure success with
marketing need communication customer insights to through customer’s key engagement
increase engagement preferred channel metrics
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Access key campaign metrics in with custom reporting options

Campaign Metrics

Initial Send 149938 95.36% 5279% 35.27% 21.86% 1992% 4.64%

Email CTA Metrics

Resend 136,861 94.26% 4693% 32.48% 10.82% 9.75% 5.74%

94.83%

34.21% 1695%

Aggregate 286,799 51.00% 15.35% 517%

Click-Through  Unigue Click-

Click-Through Unigue Click- Clicks Click-Through Unique Click-
Rate Through Rate

Clicks Rate Through Rate Rate Through Rate

Clicks

5.49%

7.40% 6.75%

10,582 3.22% 291% 498%

107

4,151
10

14,918
216

0.08%

0.07% 0.06% 0.08% 0.07% 0.07%

15 0.01%

Email Campaign Launch Details 226 016% 014% 216 017% 015% 447 016%
- 0.01% 0.01% 0.01% 0.00% 0.01%

0.01% 0.01% 12 0.01% 0.01% 29 0.01%

0.01%

0.01% 0.01% 0.01% 0.01%

0.01% M 0.02% 0.01%
0.01%

0.02% 0.02% 0.01%

0.01% 0.01% 0.01% 0.01%

Launch 8/16 - 8/17 8/23-8/24

# Emails sent 150,000 137,300

0.02% 0.01% 0.01% 0.01% 0.01%

Throttle: 10am-4pm ET 10am-4pm ET

[First Name]), your special edition
summer video is here

[First Name], Don't forget your special

Subject Line: edition summer video

Video Link Link to Summer Video sample

22




The marketing communication process

/ IDEATION \

0

&y

MEASURE DESIGN

t

LAUNCH PERSONALIZE
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What’s on tap next

Introduction

What's the problem

anyway?

Marketing

Hear from Laura
Baez on marketing
and what it takes to
get it right.
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Accessing
insights

How can you get
access to these
insights and what'’s
available?

Personalized
CRM

Let's walk through
an example call that
features critical
customer insights

Conclusion

Summary. next
steps, and Q&A




Opower delivers decarbonization results and customer lifetime value

UtilityCo

Warmth in the air?
Time to prepare!

UtilityCo UtilityCo

Tomorrow is a peak day

Here’s how your most recent bill
breaks down

Oct1, 2020 Nov 1.2020

Please reciuce your energy use tomormow, July 12, from Cooling has a big impact on
; ing ig imp: UtilityCo ouwbreay e Wis 5 Sme Meaats P

. o o
UtilityCo SorBpm. summer energy bills
b Vi Aemarcs rogam
2 39% vt oo o e
Your Energy Use Breakdawn
R = = -

ast peak day, you were the 3rd most

Your top energy costs came from heating, water heating, and electronics. efficient home in your area
PR S LAST sumMER T summen

© You spent $15.80 more on electricity compared to las]

@ Nice work! You used less on cooling  When you're out for a few hours, turn u
than homes in the Efficiency Zone your thermostat for easy energy savings|

1.5 kwm

Top energy costs

habtivdoivatatll |

| | ] ]
T

Heating Water Heating ~ Electronics J = [
STLI ) 11 5_80F , i »
$77 $33 $13 e, B I =] —

b vt on . o 12. Torcresem s grou, 100 sig-famiy Encurcy Zre
Im“ - pibparigries Ready 10 save more this summer? Turn over fof e
Ha

L4l

33rwh  415mw 165M .95«

yearly views

Lower Faster Product & Digital Satisfied
Peak Demand Program Adoption Self-Service Customers

Energy
Efficiency
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Making sense of all customer data requires a powerful platform

ENERGY
APPLIED  DISAGGREGATION Contact information Ability to Pay
MACHINE LEARNING @
Load Archetypes :
@ EXPERIENCE Ownership
AUTOMATION

Household Members
I @ Income Level
v

Home Energy Analysis Digital Engagement

R0

BEHAVIORAL Opower
SCIENCE

=N : :
Rates Appliance Detection
Appliance Usage
SEGMENTATION

DYNAMIC

USER-CENTERED

DESIGN Billing Energy Burden
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Flexible solutions to access customer insights

.
N «=

Professional Services Self Service Bl Connected Data
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Flexible solutions to access customer insights

1
N «=

Professional Services Self Service Bl Connected Data
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Create your own customer segments with hundreds of attributes

= ORACLE Analytics

< | Untitled

Prepare  \isualize  Narrate

& Click here or drag data to add a filtet

mm= Auto Visualization

ooo (Table)
| 5= Rows

é# Color

] size

+% Shape

! E| Tooltip

Y Fitters

Account information & customer load shapes

Customer classifier: any data from any system

Demographic data

Outbound digital engagement metrics
Online home assessment responses
Location data

Billed usage analytics & web engagement
metrics

Program participation data




Easily export a list for outreach and engagement

x|+

O B nhttps:/focacs.ocs.oraclecloud.com/ttdvbf269i9ed1dh64ms/dv/?pageid=visualAnalyzer&reportmode=full#

< 12 Untitled

Prepare  Visualize = Narrate

g

@ Click here or drag data to add a filter

= Rows

@ Color

,‘l Size

+3 Shape

E] Tooltip

T Filters

Drag Data Here

A Classifier

Canvas 1 0
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Flexible solutions to access customer insights

N =

Professional Services Self Service Bl Connected Data
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Integration Hub enables frictionless, on demand access to customer
insights

Data Sources Oracle Opower Integration Hub Systems
= = — %
CIS+MDM E| Federated Single Sign-On
l CRM
External Graph QL API
. o ((.
D — o,
- —=_ Eas
— y touse CSR

Opower Insights Software Developer

Kit (SDK)

|I'Il'l
00

32 Copyright © 2023, Oracle and/or its affiliates | Confidential




ROADMAP

Data Exchange to enable bulk customer data sharing across systems

Data Sources Oracle E&W Data Exchange

3 - .

ki)~

CIS+MDM

A~29 Simplified
o-{ Yo _
l n/\'o Mapping

Model

E &
11 a V\?z:let;gr\(ndustry

@ Least Privilege

Opower Insights REDY Cybersecurity
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>

[Elet
330

Configurable
Filtering

Knowledge Graph
& Ontology

[}

%

Simplified
Publish - Subscribe

—

Systems

Marketing
Automation




Let’s hear from you!

How are you accessing customer
insights today for your systems?




What’s on tap next

Introduction

What's the problem

anyway?

Personalized

Marketing

Hear from Laura
Baez on marketing
and what it takes to
get it right.
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Under the
Hood

How can you get
access to these
insights and what'’s
available?

Personalized
CRM

Let's walk through
an example call that
features critical
customer insights

Conclusion

Summary. next
steps, and Q&A




An insightful and care free customer service call

Proactive Outreach Call Center CSR Customer Response
Opower sends out Customer Has access to Customer enrolls
notice that purchases insights like on a new rate to
customer is thermostat but energy prevent a high bill
projected to have wants to know if disaggregation in the future
a high bill with there are other and engagement
actionable steps options
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Proactive engagement can reduce
customer inquiries at the beginning

Based on your usage, your expected
electricity cost is $62

o That's $16 more than the same time last year.

What you spent on electricity

On weekdays, peak hours are 2.3x more expensive than off-peak hours.

Highlight how much bill is expected to be

Off-peak

. Peak
UtilityCo

Incoming Call Off-peak

10:115 @ GE A & NEEe®dN

Highlight when they are using the most

Based on your electricity use between February 14, 2020 - February 24, 2020

SEE MORE ELECTRICITY TRENDS

Control your thermostat from anywhere

Outreach in multiple communication channels L) ®

Reminder Message

Answer
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Customer follows next best actions but wants to do more

38

Daily Deals for Best Reviewed

< C O 8 < @ L =

[ Welcome, Larry ] -Q E

Search by type, brand, model... Q

I« Collapse Sidebar

¥ FILTERS You are on track for a high bill Larry. We recommend a smart thermostat to keep your

usage down during peak times when electricity is more expensive.

APPLIED FILTERS (1) Clear All

Direct Purchase x

ENERVEE SCORE

38 - | 100

DIRECT PURCHASE

Direct Purchase

FINANCING AVAILABLE

Financing Available

PRICE

$30.10 -  $730

TOUCH SCREEN

No

1.1 Your results range in Enervee Score from 77 to 100. Show More v

®

0 Compare

O Compare

Google Nest T3007ES

Google Nest Learning
Thermostat - Stainles
(28114)

©COFinancing = ONE

$4.15/mo
or $249.99 $199.99

‘60 mo, as low as 9% APR

Honeywell Home RTH9585...

Honeywell Home Wi-Fi
Smart Color

(9301)

$160.99
(8 = 5129.99
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ecobee EB-STATES-01

ecobee
SmartThermostat wit
(2201)

©COFinancing = N

$4.15/mo’

or $249.99-$199.99

0 Compare ‘60 mo, as low as 9% APR

With Eco Financing, powered by
One, get an instant loan decision
4 ) N
16 through a seamless online
process. Available for easy credit,
with no hard credit check required.

Learn more

with ONE

®©

O Compare

.
4

O Compare

Google Nest T3017US

Google Nest Learning
Thermostat - White
(28111)

@COFinancing = 0N

$4.15/mo’
or $249.99 $199.99

"60 mo, as low as 9% APR

ecobee EB-STATE3LT-02

ecobee3 lite Smart
Thermostat - Black

(5215)

$179.99
QO 555 ™ 14090




CSRs can access key customer insights in a single window

ORACLE

Maria Villa

Account: 87654473881 v

Customer Class: Residential

CIS Division: California

Family Member: Dubois, Gabriel

> Try “Suggestion here”

Recently viewed v

AR -
Life Support Sensitive Load

Phane

555-222-3333

Email
maria@mymail.com

Driver's License

CA-FFEEREFREXRDT YD

Curre

$289_31 Take a Payment >

I .

123 Hayes St. #304 San Francis
Electric (EV-TOUJon  smart bt
v [Zl SA - Residential EV TOL
w* o SP - Residential / A
Smart Meter /1

MC - Electri

Gas
FCTAMMADNY

[F] SA - Residential
< SP - Residential / A
Smart Meter /1

Lorem

39

TR

Far s AR

Programs

Budget Billing [FEEIT)

Auto-pay (HIEIE

E-bill

Weekly AMI Report

Usage and Billing Financial History

All premises
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Insights

Envoll EV Detection

Electric Vehicle detected

Meter usage

Enroll

customer has an EV, for the best value suggest the EV

Ty AR TR LR

Activity

‘ Filter by

A Outbound Communications

¥ H Last 12 month:  ~

profile at this premise suggests the

TOU rate plan

Enroll

Enroll Custom

than efficient neighbors.

Payment Arrangements Credit & Coll

Last 12 manths =]

Ma Apr May
2 10 2
2020
® Electric Gas

& water = Weather line

Sign up for E ‘ View Disaggregation ‘

a Weekly AMI Report

Delivered to maria@mymail.com

Interaction - Chat

Outcome: Positive

2 ; Customer was asking about an ongoing program for
o,

er s using 24% more energy Ways tosave ¥ rebate on efficient appliances

Service Request - Tree Trimming
Critical severity, in status In Progress

Tree branch broke during a storm and is near pow
ori praperty

ections @

— Yesterday, October 25
View Energy Insights E B | L

a Field Activity
Meter Swap

Completed meter swap on 123 Hayes as of 10/25

a Bill for $254.89
Due Octaber 25, 2020, 32 days in bill

Thursday, Octaber 22

Web Activity - Mariavilla123

Budget Billing Enrollment

Budget amount is $280, with a true up in October 2022
Jul
1!

Web Activity - Mariavilla123

Completed Home Energy Assessment




See all the communications that your customer has been sent

Weekly AMI Report

UtilityCo —

April 2, 2021 - April 8, 2021

Maria,
Here’s your weekly energy update

_

You used 33% more electricity this week
800 kWh

600 kWh

This week Last week

Q@pyrig@é@%@gg @?gg@rgm%piﬁgeéffhig@gﬁp%ﬁdgmfaal /Restricted/Highly Restricted




See new changes to customer accounts

ORACLE

Maria Villa

Account: 87654473881 v

Customer Class: Residential

CIS Division: California

Family Member: Dubois, Gabriel

> Try “Suggestion here”

Recently viewed v

R -

Life Support Sensitive Load

Phane

555-222-3333

Email
maria@mymail.com

Driver's License

CA-FFEEREFREXRDT YD

Curre

$289_31 Take a Payment >

I .

123 Hayes St. #304 San Francis
Electric (EV-TOUJon  smart bt
v [Zl SA - Residential EV TOL
w* o SP - Residential / A
Smart Meter /1

MC - Electri

Gas
FCTAMMADNY

[F] SA - Residential
< SP - Residential / A
Smart Meter /1

Lorem

Y

TR

Far s AR

Programs

Budget Billing [FEEIT)

Auto-pay (HIEIE

E-bill

Weekly AMI Report

Usage and Billing Financial History

All premises
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Insights

A

RIS e AR TR N

ppliance Detection

Envoll EV Detection

Meter usage

Enroll

Enroll

Enroll

Payment Arrangements Credit & Coll

Last 12 manths =]

Ma Apr May
2 10 2
2020
® Electric Gas

& water = Weather line

Electric Vehicle detected

customer has an EV, for the best value suggest the EV
TOU rate plan

Sign up for E ‘ View Disaggregation ‘

A E ustomer 1s using 5450 more energy

than efficient neighbors.

Activity

Filter by

¥ H Last 12 month:  ~

A

profile at this premise suggests the

B

Ways tosave ¥

ections @

View Energy Insights E B | L

B

B

Jul
14

Today, October 26

Weekly AMI Report

Delivered to maria@mymail.com

Interaction - Chat

Outcome: Positive

Customer was asking about an ongoing program for a
rebate on efficient appliances

Service Request - Tree Trimming
Critical severity, in status In Progress

Tree branch broke during a storm and is near pow
ori praperty

Yesterday, October 25

Field Activity
Meter Swap

Completed meter swap on 123 Hayes as of 10/25

Bill for $254.89
Due Octaber 25, 2020, 32 days in bill

Thursday, Octaber 22

Web Activity - Mariavilla123
Budget Billing Enrollment

Budget amount is $280, with a true up in October 2022

Web Activity - Mariavilla123

Completed Home Energy Assessment




Drill down to provide concrete details to impacts on customer bills

ORACLE

Maria Villa

Account: 87654473881 v  Customer Class: Residentia

1 > Try “Suggestion here”
TR Y WG ez ANl N
Life Support Sensitive Load  EV Owner Prog

Phone

555-222-3333

Email
maria@mymail.com

Driver's License

CA-**sxa2x8%4234)

Current Balance

$289.31 Take 3 Payment >

~ (€ 123 Hayes St. #304 San Francis
v & Electric (EV-TOUJon smart et
v [5 SA - Residential EV TOL
w o< SP- Residential / A
7> Smart Meter /1

[l MC - Electri

v (5 Gas on
FCTANNADMNY
v [G SA-Residential
w o< SP - Residential / A

7 Smart Meter /1

Ll Lorem

< Jan 2020 - Jan 2021

Energy Costs

Top Energy Costs

Dec 7, 2019 - Jan 8, 2020

EV Charging $43
Cooling $0
Electronics $16
All Other $55

Total

2
EnlnEn

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan
4

8 8 9 8 10 5 8 6 8 6 8 8

B EV Charging % Cooling Electronics All Other

Your top energy costs between Apr 2020 and Apr 2021 came from EV charging, cooling and electronics

How do we determine your energy breakdown?

Cost breakdowns are based on your past energy use, smart meter data, and information you provided
about your home. Charges and credits applied at the account level are excluded. Minimum bill charges may
impact accuracy. Update my home profile
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‘ ¥ 0049 |

Activity

Filter by x Last 12month ~

Today, October 26

B Weekly AMI Report

Deli dto ymail.com

Interaction - Chat

Outcome; Positive

Customer was asking about an ongoing program for a
rebate on efficient appliances

Service Request - Tree Trimming

Critical severity, in status In Progress

Tree branch broke during a storm and is near powerline
on property

Yesterday, October 25

a Field Activity
Meter Swap
Completed meter swap on 123 Hayes as of 10/25

B Bill for $254.89
Due October 25, 2020, 32 days in bill

Thursday, October 22

Web Activity - Mariavilla123
B Budget Billing Enroliment
Budget amount ks $280, with a true up in October 2022

Web Activity - Mariavilla123
Completed Home Energy Assessment




Identify the best rate for your customer and help them switch

ORACLE

Maria Villa Rate comparison
Account: 87654473881 v  Customer Class: Residential

‘ > Try “Suggestion here”

A —— Your lowest cost rate plan

Life Support Sensitive Load  EV Owner ng'am! Based on your electricity use history, you'll save the most on a Time of Day 3-8pm rate plan.

Phone

555-222-3333

Budget Billil W ¥ Last 12month ~
Email Your current rate Lowest Cost | Save $330
maria@mymail.com |, October 26

Auto-pay €

Driver's License rekly AMI Report
CA-***sxa3x3%%234) ivered to maria@mymail.com

E-bill X
Current Balance eraction - Chat

$289.31 Take 3 Payment > tcome; Positive

tomer was asking about an ongoing program for a
—_— Weekly AM ie on efficient appliances

Monthly Time of Day

rvice Request - Tree Trimming

: . lical severity, in status In Progress
Best for: Homes with low energy use Best for: Homes with low energy use » branch broke during a storm and is near powerline

~ © 123 Hayes St. #304 San Francis Usage and Price highest: Weekdays 4pm - 9pm Price highest: Weekdays 4pm - 9pm sroperty

v & Electric (EV-TOUJon smart Met

v [5 SA - Residential EV TOL $1 935 $1 605 'day, October 25

Estimated cost per year Estimated cost per year 1d Activity
w o< SP - Residential / A ter Swap

o npleted meter swap on 123 Hayes as of 10/25
7\ Smart Meter /1 i LEARN MORE HEARN MORE

| | for $254.89
[l MC - Electri o » October 25, 2020, 32 days in bill

- @ Gas on day, October 22

ICTANNADM

v [5l SA - Residential » b Activity - Mariavilla123
iget Billing Enroliment
w o< SP - Residential / A Iget amount ks $280, with a true up in October 2022

7 Smart Meter /1 b Activity - Mariavilla123
mpleted Home Energy Assessment
1) Lorem
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Customer experiences are automatically updated with the latest

information

Utilityc o :.:Tffgzg Report: Usage Spotlight

Account #1234567890
1000 Sunshine Bivd, Apt. B
Austin, TX 12345-6789

oorasr ool P TS o % e

Last year, your top 3
on-peak energy costs
came from electric
vehicle charging,
cooling and laundry.

678D

123 Energy Way, Austin, TX 1

Where you spent the A level 2 EV charger could help you save
most on energy last year
May 3, 2019 - May 5, 2020 & Save $600 with a limited-time UtilityCo rebate.

EV Charging A lavel 2 charger will charge 2-3x faster than the level 1 charger that came

with your car. This allows you to be more flexible with your charging
times—helping you to avoid peak hours. Since electricity costs more on
weekdays from 4pm-9pm, upgrading to a level 2 charger could help you save

0 a lot more over time.
Yo
Plus, level 2 chargers help you schedule your charging times and add 12-20

miles of range per hour charged, improving your overall charging experience,
50 you can get back on the road.

of your total on-peak use

$186

spent during peak hours

To claim your rebate, visit utilityco.com/level2-charger.

=
spent during off-peak hours
Curious about cooling and laundry? Turn over for more ways to save. —
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UtilityCo

Neighbor Comparison

You're using 11% more electricity than your neighbors.

SEE WAYS TO SAVE

Efficient neighbors 75 kWh

[l General home energy use {#/ EV charging at home

Feb 28, 2011 - Mar 28, 2011
Efficient neighbors are the 20% who use the least amount of energy.

» Who are my neighbors?

» How do we calculate your EV charging?




What’s on tap next

Introduction

What's the problem

anyway?

Personalized
Marketing

Hear from Laura
Baez on marketing
and what it takes to
get it right.
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Under the
Hood

How can you get
access to these
insights and what'’s
available?

Personalized
CRM

Let's walk through
an example call that
features critical
customer insights

Conclusion

Summary. next
steps, and Q&A




Personalization is essential for effective marketing and customer
engagement outcomes

46

70% of customers want companies to

personalize their communications

Copyright © 2023, Oracle and/or its affiliates | Confidential

80% of consumers are more inclined to do
business with a company if it offers a
personalized experience

Customer loyalty and satisfaction improved
by 47% and 36%, respectively, when
personalized marketing was used

Sources: Qualifio, Vidyard, Adage, Accenture




There are a few ways to access these insights for marketing

.
N «=

Professional Services Self Service Bl Connected Data

47 Copyright © 2023, Oracle and/or its affiliates | Confidential




Personalized insights can help you deliver the customer experience your
customers demand and deserve

Develop a better strategy Streamline access to Provide outstanding
for reaching customers with your customer insights customer experiences and
marketing campaigns across platforms and service

systems
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