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B EKERISOCIALAND

TODAY

163 Collaborators

« Largest independent
Ad Agency in Mexico

e 1st Great Place to Work
Agency in Mexico

« Most Effective Agency
in Mexico (14th Worldwide)
(Effie Index 2020)

Great
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Best Workplaces
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People, processes,
iIdeas, strategies
and decisions

CREATIVE PLANNING
< >
MEDIA DATA CLIENTS
< SCIENCE -
HR FINANCE

ORACLE

ORACLE



orACLE B

il e —t
ot R ‘-
L



CONNECTION

WITH DATA SRS
SOURCES A

MODELING

DATA DRIVEN
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J Google Analytics

‘ brandwatch =3 comscore

- cbawebindex
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THE
WIZARD

CLQUD

@000

Findings
Learnings
Insights

Ideas

Concepts
Contents

Strategy
Segmentation
Formats

Campaigns
KPI's
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Business Infrastructure Dashboards
Analysis & Data Plan Oracle Data Oracle Analytic _ Go Live!
Exploration Integrator Cloud N\

-~

Data Model Data Marts Oracle First Data Driven
. Release Test . .
Oracle Big Data Data Warehouse Creative Campaign
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C(én;ogle Trends

. Faéébook Audience
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. COMSCORE

In order to generate the
consumer’s journey.
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Strategy &
Business
Consulting

Information
Modeling

Big Data & Data
Mining

Analysis & Insights

We built and modeled .;..' "l

information based on ,
interests, brand categor |
consumptions, habits, neW;

needs and products for thl/s; 7
new Back to School. ‘
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% OF IMPACT
CATEGORY IN THE & Santander
CATEGORY

Shoes and
(o)
Clothing 97%

School
(o)
Supplies 92%

Hygiene 0
Items 85 /0

Food
o)
Supplies 82%

Technology 82%

72%
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BACK TO SCHOOL PREDICTIVE INSIGHTS

Ck\{% T
GHOOL

Insight Insight Performance Category

The #chool does hot have enough sanitary m
WRRRLALT when classes go back to nf

4
tt - I need aloan to pay for tuition and schooi“
| only have 1,500 pesos to spend E— §

My kid has grown a lot during this quarantine



INSIGHT (90%):

“The school does not have enough sanitary measures to protect Sales / discounts on Back to

School products (P. 80%)

Make sure that the students have the minimum required

products to prevent COVID infections at their return to school gygien? & Functionality — Variety
revention
facilities.

my kids when classes go back to normal.”

orACLE B=SO



CONSERVAMOS M
MEJOR

BACK TO SCHOOL PREDICTIVE INSIGHTS

t o8

mxtupperware & « Seguir

mxtupperware & Ellos saben que
#EnCasaConTupperware estan mejor.
Sigue cuidandote y tambien a los que
mas amas. #GuardaditosEstamosMejor.

A -
e =

5sem

tupperwareturkuaz << Amazing v,
5sem 2 Megusta Responder
marthabriano Amo

@mxtupperware @@

5sem 1Megusta Responder
avlo.pezt8875 Adquieran sus

productos para conservar sus
alimentos por mas tiempo., sov

QY

1,220 Me gusta

20 DE JULIO

Agrega un comentario...

DATA DRIVEN
CREATIVITY

“Let us be the guardian of
your kids when they go
back to school and you
cannot protect them.”
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BACK TO SCHOOL PREDICTIVE INSIGHTS

—— : teresaraquelbartolome
£= (
= tupperwareturkuaz €< Amazing g HOLAA GENIALLL ME

§\

GREAT
ACCEPTANCE
FROM OUR
CLIENTS

& € Top Fan marthabriano Amo +3 k o rg a n ic

Krysna Chinchilla @mxtupperware &€

Que belleza.. @ 1 engagements

Like - Reply - 5w 5sem 1Megusta Responder

3 valeria_lleya Se ven divinos & @ puromerca e«

5sem 2 Megusta Responder

3 sem Responder
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BACK TO SCHOOL PREDICTIVE INSIGHTS

AND THE ADVERTISING INDUSTRY TOO

_r“ﬂ_ AdSWOI’ld S0 A Top ALt Coleciors St ot Ag:

e THE PRODUGERS p——— ST

™ Sir cobros extras en tas piecuctos Compeo Lom.mx
on_wcom HoTe Subet work M ngs Ny profise Sestads 01 Felagam Bestats on Taiks K55 Adve sy Lonlact Login

STRI=T 7| o~ A book insivie the svelving /' 3

- » v mwdfu | L
Best: TV Print Outdoor Interactive Radio S o PLATROY Ma'c,mm:“' — ..

Rrowas aca®  Allnmaivng Aleonol e D mragea Clothing LORMANeR Frdertanrand Food

Tupperware: #StayHome : L St e Yk (U Y | Tupperwire
Y J “ ol ' L #StayHome

circulocreativomx - Seguir

circulocreativomx j#AbrirelCirculo € la

creatividad!

Realizada por la agencia Beso, esta

o , , _ _ J campafia para Tupperware desea

- : YR ) enfatizar el hecho de gue an interiores
‘ = estarros mas seguros y protegidos,

con ayuda de una analogia visual en la

que se muestra que la comida tambidn

\ ; - se coNserva mejor dentro sus

recipientes. %@ S

OQYV N
59 Me gusta

- DF

Agrega un comentario...
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Strategy &
Business
Consulting

Information

Big Data & Data
Modeling

Data Sources

We set our data sources We bu

connections with: mforma’

. Client Data Bases types of

« Facebook Audience commur‘l i

)1 },
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In order to generate the
consumer’s journey.
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FINDING THE

PERFECT MATCH:

TYPE OF CLIENT: NOT
CURRENT CUSTOMER

l CTA: DOWNLOAD '
‘ AGE GROUP: MILLENNIALS '
' MESSAGE: SAFE TO USE '

CHANNEL: SOCIAL MEDIA




THE COMMUNICATION MATRIX | THE OUTCOME

Objective: Security Objective: Immediacy

@ Hseco o, HSBC®
August 2 - Q w July30- 3

Nosotros nunca te solicitaremos informacion confidencial sobre tus
Tarjetas de Crédito y Débito HSBC por ningln medio. El mundo que busca las sucursales que estan abiertas los sabados,

Conoce mas aqui: hitp://grp.hsbe/6181GJACd . X
encuentra respuestas iInmediatas a sus preguntas con nuestro #ChatBot.
http://arp.hsbc/6180GJACTr

A Mas facil que buscar

Cuida tu by¥. i
. > . Q ¢Qué Sucursal HSBC abre )
Informacion para

evitar fraudes
42X ) Hssc

X ) nssc |
IS oo 61 10 Comments 7 Shares

OO Laura Anguiano Najera and 59 others 12 Comments 31 Shares

C) Comment ﬁ) Share ﬁ‘ v

[f:) Like () Comment &> Share
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DATA HUNGER Same SMART FULL
+120 new asoie RECRUITING AWARENESS
connections with ot Connect HR data to Real time notifications
different sources predict the best match (WhatsApp) based on
of information B0 with BESO GPTW automatic data
(end of 2021) culture analysis

SMART

- EXTRACTION . .
Maximize resources

: Fully automation of | value through DATA
Peee0cec000e, ~° clients’ reports to ' analysis and Al

,,;.f/{!y//l./} : RO A ~ increase FTE : -
2 (connection with
BESO ERP)
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OURRESULTS

#1 most effective agency according to the 2020 Effie Index in Mexico.
better media results with 20% less advertising expense.
less subjective campaigns which translate in faster approvals and less re work.

DATA BASED strategies that have inspired other regions to replicate local campaigns thanks
to POWERFUL INSIGHTS.

1.2M USD annual income.

Creative teams briefed by Data Scientists (ideas 100% based on Data),
Daily briefs to the entire agency (automatic emails with daily trends and industry insights),

Our new gold: Clients’ Business Data (sales, operations, logistics) to create more effective strategies.
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TWITTER AND INSTAGRAM:
@FEDERICOISUANI

B EKERIS OCIALAND

POWER BY OIRAC L&
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