


Safe harbor statement

The following is intended to outline our general product direction. It is intended for information
purposes only, and may not be incorporated into any contract. It is not a commitment to deliver
any material, code, or functionality, and should not be relied upon in making purchasing
decisions.

The development, release, timing, and pricing of any features or functionality described for
Oracle’s products may change and remains at the sole discretion of Oracle Corporation.
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Oracle Analytics

IlorHOIMEeHHas m1aTdopMma /11 On3Heca, aHAJIUTUKOB U IT

P——— Self_Service

Pixel-Perfect [ocTynHas O6paboTka
O>wbopabl I MoaroroBka AaHHbIX BM3yanusauyus FNonoc & YaT60TDI eCTeCTBeHHOro
AaHHbIX A3bIKa
CeMaHTH4Yeckune depepauusn NcToDUM DaHHBIX Konna6opauus O6oraiweHue ABTOMaTHN4yeckKas
Mogenu 3arnpocos puv A AAHHbIX reHepauus
KoHTposb aoctyna K ApanTuBHaa u MalunHHoe

MHTerpaumns c Excel AHanus yto-ecim MobunbHbIN goCTYN

AdHHbIM nepcoHasibHadA OGV‘-IEHVIE
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Oracle Analytics — mouemy Be1OMparoT Hac?
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ORACLE’

BusHec nonb3oBaTenu
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CozpaHue BU3yaanu3alumn
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o 3 a M I e ‘ B o m M ( :TO M m ® ® Untitled - Oracle Data Visualization Desktop
A p = ORACLE' Data Visualization Desktop * 0
E Q @ gggg":’d Prepare  Visualize  Narrate = EVCN Il] g“‘ H
B 4[5 sales and States © Click here or drag data elements to add a filter
A

A Order Line ID

+  KayecTBeHHble B13yannsaumm u Z
MHTEPAKTUBHbIE Npe3eHTauunmn

- ABTOMaTM4ecKoe co3gaHue A
OoNTMMasbHbIX BU3yann3aumm

+ [locTpoeHune TpeHa0B 1 NPOrHO30B8, o
bmnnbTpaums BbIBPOCOB U
KNnacTepHbIM aHanus3

- boratasi nannTpa BCTPOEHHbIX U
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HUMAN CAPITAL 7055::5:;6 ; OneDrive
o WAGTIENT, e LA y box Dropbox
> [NlpgamMon KOHHeKT K 60+ pa3HbIM .
ORACLE Essbase
NCTOYHMKAM ~ e N
9 DATABASES ) EI7- Mysal' gl
+ ObbeanHsanTe pasHblie = =
" SQlsener | ) Greenplum  TERADATA ASTER  soucemene
NCTOYHMKE B OOHOM aHasnunse .
- MpwunoxeHus, Big Data, basbi g, Wmongens (@ction &;
= Google BigQuen AR .‘ 3
naHHbIX, CepBucbl, Pannbi. NOSQL 2 <D cassanara @ cone s Hortomworks
Soark’ presto . MAPR A
* YMHble KOHHEKTOpPbI K SaasS .
NPUNOXKEHNAM omvers ) (] B8 ,Luoec  ODBC




3arpyska U TpaHcpopmaiua JaHHbIX

[ XN ) Untitled - Oracle Data Visualization Desktop

[ocTtynHbin Self-service ETL

Add Data Source

* COBMECTHO MCMosib3yeMble U
OTC/IeXVBaeMble Mpeobpa3oBaHUS
br3HeC-aaHHbIX

Daa$ Social Feeds- FARS Aécldenu LA  KoolKart Sales Data

KoolKart

+  13beranTe becnopsaka B Excel u
PaCLUMPANTE BO3MOXHOCTW aHaMMTNKOB A
MO YAYYLLEeHMIO JaHHbIX O€3 HaBbIKOB kel
KOAVNPOBAHUS

*  [pynnupoBKK, 06 begnHeHNA HAOOPOB
OAHHbIX, DUNbTPaumsa CTpPoK /
CTONDOLOB, BblYMCAAEMble NoNna v T. .

V,u,06pr|e NMOTOKWN AdHHbIX MOI'yT 3aMeHNTb ONnepaunn, KoOTopble

nosib3oBaTe b BbiNo/HAET B Excel. Mx xxe MO>KHO ncnosib3oBaTb '
1 onsa 6onbwmMX 06 beMoB JAHHbIX. .




[Torck u oboramieHre TaHHbIX

 [IpocTOTa nowmcka e
« EOWHbIN NOMCK Mo BCEM OaHHbIM Data Sets L
« 3a0aBaniTe BOMNPOC Ha eCTeCTBEHHOM A3blke g Pecommendations (36)
- OlUMmns
@ ?O Select a column to filter list
* PekxomeHoaumm S _
. Ceoorts it ORACLE Data Visualization gﬂ;g?ﬂgﬁi‘:ﬂﬁ?& W X
¢ MrHOBEHHbIE peKOMEeHJaLUVM MO NOArOTOBKE, SO | Uniitcd - Project & ﬁ
OYMCTKE M CTaHOAPTU3ALMMN AaHHbIX - el | HH dot he 1234 .

38228 Kathryn 1 .‘ Type SSN MA
| % As Social Security Number I°

39479 Randy I KS

« OnpepeneHve Trna noas u cneumuyeckme
onepauuv gasa Hero (Homep TenedoHa, IP

40031 Carol I MD

afgpec, HOMep KpeadNTHOW Ka prI) S P , V' Lorem ipsum dolar sit 9
Trended Perf 1 ' R Extract Street from Address
45639 Ethel ( 1) Create Street FL

o QboralleHme 0aHHbIX B OOMH KUK

* Vlcnonb3ymnTte ceMaHTUYecKoe
npohunMpoBaHme 4Tobbl 40OaBUTL LIEHHOCTU B
BaLLW JAaHHbIE

11 E

Reo Extract Year from Hire Date
"' Create Hire Date Year

R Extract City from Address
Y Create City




JTEMO: ABTOMaTHUYeCKHe PEKOMEHIAITUHU 10
KadyeCTBY JaHHBIX

= ORACLE’ Analytics Cloud ? °

< |£ Unt|t|ed _ Project Prepare  Visualize Narrate

»
. S
Oc Data Elements @ Click here or drag data to add a filter )

0
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Select Visualization to
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ABTOMAaTHYECKHE BbIBOABI U BU3YyaAJIU3AIIUU

Narration of Product SubCateory with Sales 9 ull ™ ¢

The data represents Sales for a total of 17 Product Sub Categories.
> I_I pOCTOTa M C I-I On b30 Ba H M ﬂ Breakdown per Product Sub Category

* When taken together, the 17 Product Sub Categories amount to a total value of 8,500,000, an

 [eHepaumsa ecTeCTBEHHOIO A3blka MOMoOraeT i it || Eaoe S
UnyyLle NoHATb BbIBOAbI Yepes TeKCT/ayamno

o Telephones and Communication is the most important, with Sales of 1,379,944,
© Office Machines, Chairs & Chairmats and Tables are the next three in terms of Sales, with

5 ‘ . ‘.,_051.535 on .ta\-'era.ge (37.11% of the totaleaIes, about 12;379‘? each). _
® rn y60 Ka g a H an M T M Ka M B bl BOID.bI E - © IB'LI;cjferita;ghBtlr::f;r/;csczsfssar;zi ‘.Svti?rage & Organization, Copiers and Fax and five others are
% ] - N of Product Sub Categories (43.11%  40% of Attrition: Yes
¢ ABTO M aTM 3 I/I po Ba H bl e B bl Boﬂ.bl n O M O ra I-OT H a MTM E-‘ 4 _ Profit by Product Sub Category, Product Categor 93% confidence
Ba>XHble NATTEPHbI, KOTOPbIE MHAYe OCTAIUCH Obl 5 . JobRole
6e3 B H |/| Ma H Mﬂ 0 100 200K ) IN ['Human Resources', 'Laboratory Technician',
: 150.00K | 'Manufacturing Director', 'Sales Representative']
» MNoBbILLEHME NPOAYKTUBHOCTM e B o
-50.00K V 7‘ — - =20
* HauHuTe cBOV aHaIM3 C aBTOMaTUYECKN I ;[ YearsAtCompany
CreHepmnpoBaHHbIX BU3yaJin3aLllnn, a He C g & & & | a0
MYyCTOro 3KpaHa - OverTime
IN ["Yes']

« ABTOMOABOOP ONTUMANbHbIX BU3yann3auuin

13 E
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JIEMO: ABTOMaTHuecKas reHepanusa aHaJIUTUKU

< £ Untitled - Project
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JIEMO: ABTOMaTudeckas reHepainus TEKCTa

ORACLE" Data Visualization Desktop & 2

Untitled - PrOieCt Prepare | Visualize | Marrate

Jata Elements = I'l‘l :

© Click here or drag data elements to add a filte

mple 2r Lines

A Order Line ID
r Line

L
A Order Line ID
o
General
Line ID
Attribute
Text
Canvas 1 [+] 5 »




[IpoakTHUBHAs JO0CTaBKa OM3HeEC Ueu

« [lobaBbTe aHANUTNKY B BaLLN
e>XXxeHEeBHbIe aKTUBHOCTU

* npenyragbiBaeT BalLM 3anpochbl briarogaps
CaMOObYYeHMIO

* npensaraeT aHaNIUTUKY B 3aBUCUMOCTW OT KOHTEKCTa:
BpeMs, MECTOMOJIOXKEHME, 3BOHALLMI 1 Op

» 3aaBanTe HOBble BOMPOCHI

» Bl Ask npegnaraeT BapnaHTbl aHaIUTUKN MO BaLleEMY
3aMnpocy Ha eCTeCTBEHHOM 43blke

* [loHnMaeT cneunduyeckne TepMmnHbl brsHeca
 [lenutecs, obcyxgante

o [lenntecb 0QHUM KJIMKOM C BalLley KOMaHO0u

* Bbirpy3mnte gaHHble, aHanmsmpymte odpdnamH

ORACLE’




busHec ruOKoCTh U IoBepHe K JaHHBIM

banaHc TpeboBaHun rMbKocTn gna busHeca ¢
LLeHTPaNIN30BaHHbIM VrpaB/ieHUEeM Moaenu ‘ol N

Self-service 0nga aHaNMTUKOB Kak
yacTb obuiero Data governance

peLueHns

Be3sonacHbin On-Prem gocTyn K b | MY SUBJECT AREA
naHHbIM: Oracle, Teradata, SQL " Orace Y édft: XE
Server, DBZ m Cloud Target

PaboTa c reteporeHHbIMI
MCTOYHNKAMU




IIpocTora pacinpeHusa u yirpaBJjIeHUA

OTKpbITas apxuTeKTypa ans
pa3paboTumkoB |

F‘ ! Your Sales
Performance

KacToMHble B1U3yanmsauum,
KOHHEKTOPbI AaHHbIX U PYHKLNN

BctpanBaHumne APl 1 BHeLLHMX
MHTEPdENCOB

REST API

-A.64 Million

= VISION

Oracle Managed OAC

Ynpasnsietca Oracle: MOHUTOPUHT,
ncrpasrieHue, pesepBHOEe
KOMMpoBaHMe, MacluTabmnpoBaHme
M MHOroe apyroe
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Oracle Analytics Cloud: penu3sl

16 17 18 ‘19

Oct Jun Oct Jan Sep Mar Jun Sep

Jan
V2.0) V3.0) va.0y | va.1) V5.0) V5.1) V5.2) V5.3 V5.4)

~15 ~70 ~A0+
Features — Features Features |
21 (~15 Essb)
Features ~4 ~10+
Features | ~12 Features | ~24+
42 Features Features
Features +~9 Essb

9 penunsos, >275 ¢pwny
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OAC 105.4: HOBBIE BOBMOKHOCTH

Self-Service Analytics

1. Unified Home page DataFlows / DataPrep Datasources
2. Copy Vizs & Canvas across projects 10, Export/Import data-flows 17. (l\j/laot;esgﬂrpczosrt IEI7 =) FTETPitss
3. DV fonts customization it - - Spli
. . | 1. AddltlonaI_Nodes & Wizards : Split 18. SSL & RDG for Big Data providers &
4. Right-click-forecast on all Time column, trim spaces Support for Oracle Big Data SQL
levels i
: . 1z (BRI ATl o 19. RDG for Tier2 sources (Spark,Hive,
5. Maps ambiguous location-matches 13, OC| Storage for FA data replication Redshift...)
6. Spatial-functions in RPD models OB ECSIE T —
OA Publisher 21. i'l;]hgg\s/airr\r(]i/oDrigimal separator pick
Search/Ask >
14. SSL for datasources
7. Recognize plurals & autocorrect for 15. Scheduler REST APIs Secu rity/Ad min
searches -
16. Hiding mandatory parameters 22. Top level URL changes

8. Bl searching catalog content

23. Login check for embedded content
Q. DxD SSO Setup

24. Kerberos authentication

bonee nogpobHo: bit.ly/OAC54Features E
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ORACLE Analytics.
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ORACLE Analytics
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= ORACLE Data Visualization
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DV
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View al
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-
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Schoct Donations K P S0L_Duta s fgos Zn._Stm Donsion by Schoot Donstion_ Exirple
Machine Leaming
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A Custoner Se.

A Product Cate,

& conr
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& =) Toottp
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e
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Dataflow — akTuBHO pa3BuBaeTCsA ¢ KaxKIbIM PEJIN30M

' N/ N/ N N/
£+) Sample Or.. —— =3 Branch F— X regate  —— [ oopone —— ¥y Save Data
_o P y. \ Y, \ Aggreg Y, \ 1 Columns _/,' ,\_f—l

i/ Y
— Il* EE{E;GJIH F—1 M Save Data
A

N

Rows, Branch nodes

Transform

— # | ggregate | in }
\ Column y, \_ _/,' \_ Y,

Add Data, Join, Merge |

'\-\'I
%) Sales Targ... ,-':

Aggregate
H EC KOJ'I bKO Agagregate Function Mew column name Group by
arperaumm ooHou Profit Sum + | ProfitSum Customer Segment
KOJTOHKU
Sales Sum - Sules Sum © Add Group
M Sales Average
HKpeMeHTaJ/IbHadA — T . | | Shles Average X
sarpyaKa, [pynnnposka no
€ Add Aggregate
MNJaHMPOBLLMK 3334 . MHOXXeCTBY
KOJTOHOK
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Pivot Tabsiunel B DV — elnte 00J1bIie BO3MOYKHOCTEN
AcCUMUTPUYHBIN BbIOOP JAHHBIX /i1 GUILTPAIIIN 1 SKCIIOPTa

223 Pivot + | | & # of Orders by Product Container, Product Category, Order Priority # of Orders by Product Container, Product Category, Order Priority
Order Priority Keep Selection
= Critical | High Low Medium | MNot Specified | Total Order Priori
Ifcolumns Product Container  Product Category rlerProT | ¢ rtical High | Low | Medium | Mot Specified | Total
Product Contai Product Cat
A Order Priority Jumbo Box Furniture % 120 [ 114 97 95 | 522 roductf-ontainer  Product Lategory
Technology " - | . o - - Jumbo Box Furniture | 114 114
- Technology | 5 5
Jumbo Drum Furniture 80 76 83 80 91 409
Jumbo D Furnit 80 76 83 80 91 | 400
Office Supplies 17 20 15 17 12 81 umbo brum urniture
Office Suppli 17 20 15 17 12 81
A Product Cont... Technology a4 a4 49 26 20 193 ice Supplies
Technol 34 44 49 26 40 | 193
A Product Cate.. Large Box Furniture 39 | 35 40 28 ‘s | 177 echnology
Large Bo: Furnit g | 40 79
Office Supplies 30 30 g 29 45 173 fge Box urniture
Technology 15 15| 25 17 15 87 Office Supplies W 39
E3 values Technology 25 25
" adium Box Furniture 27 29 29 25 22 132
Medium Bo Furnit 29 22| 51
Bb|6op ncrnon b3y;| Office Supplies 30 16 17 15 22 99 fum Box urniture
7 Office Supplies 17 22 39
Technology 31 2| =0 35 a5 | 173
) Technol 30 a5 65
3a)KaTy|-O KJ1aB/LU |y hall Box Furniture 50| 54| 88 a7 52 | 261 echnology
Small Bo Furnit 58 s2 | 110
C I Office Supplies 539 | 509 | =57 530 573 | 2245 maftBox urniture
t r Technology 193 | 210 | 233 236 223 | 1005 Office Supplies < 20| AL130
) Technol 233 203 | 456
Small Pack Furniture 38 57 49 38 3 | 221 echnology
Il Pack Furnit 49 49
Office Supplies 60 | 56| 56 a7 48 Keep Selected ac urniture
Office Supplies 56 56
Y : Technology 01 119 97 105 08 Remove Selected —
! liters ! N
: : Wrap Bag Furniture 38 17 24 23 23 ' (D
Lo N Drill to Aftribute/Hierarchy... ) Bag Furniture I/In bT y I-IO CBeTKa;
Office Supplies 174 | qe4 | 100 172 194
i Office S
Technology 15 23| 13 17 12| ¥ UseasFiler st 3KCMOopT, N MHOIroe
o Technol
Total 1,244 | 1,288 | 1,266 1,223 1,241 Add Statistics 4 L
Color 4 ID| p y ro e
Shape 4
Edit 4
+ Hide Value Labels




AHHOTaIIUU C IPUBA3KOM K dJIEMEHTAM BU3yaJINU3al[UH
A He TOJIbKO KO BCEMY IIPOEKTY UJIU OTUYETY

Sales by Product Sub Category, Product Category Frofit Ratio by Product Sub Category, Product Category
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M3MmeHeHnue mpudra, 3aJIMBKH, pa3MePOB

2013 2014 2015 2016

Appliances 94 1312 1311 148
Binders and Binder Accessories 184 183 215 323
Values, Rows
M Bookcases 42 &8a 38 82
N CMoJIb30BaTb OCTOPOXKHO.
Chairs & Chairmats 89 8z 1313 130
MHOrvMM MOryT He e S S -
Auto Computer Peripherals 171 19 181 252
MOHPABUTLCA Ball BKYChl.
v Copiers and Fax 17 25 22 31
e [TpOKOHCYNbTUPYUTECH C

v Envelopes 50 [ 52 a8

amn3anHepamMy © _
Labels 58 54 64 84
Office Furnishings 168 183 198 288
# or Orders 77 71 127
Background g i
24K 01 2949 370
Fill Color Sk - 37 154 196
nSDArENG w 1.6K 34 41 50
— — a 12K 27 29 45

| i I I
Title Auto = DEBK 51 122 180
’ 0
. 12 225 322
Consumer Corporate Home Office Small Business

On
Customer Segment

Times New Roman, 16 &

Ship Date (Year) N 2013 2014 2015 W 2016
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KapThl: MAIIIUHT CIIPABOYHHUKOB M I'€0/IaHHBIX

ABTOMaTmnyeckume
Mnoackasku no Hambonee

L ocation Match BEPOATHbLIM BapnUaHTaM
ocation wviatches
Loaton Hatne _ MarHra C pyyHbIMM

Keep Selected A Country npaBKaMM
Remove Selected
Drill to Attribute/Hierarchy. . Map Layer  Auto (world countries) 30 Locations (2 Issues)
Zoom to Selected Your Data Match T Match Quality Remave =
Use as Filter A No Match No Match
Add Statistics Hong Kong S.AR. HONG KONG 56% Confidence
Color Argentina ARGENTINA 100% Confidence
Shape Australia AUSTRALIA 100% Confidence
Edit Brazil BRAZIL 100% Confidence
Delete Visualization Cameroon CAMEROON 100% Confidence
Canada CAMNADA 100% Confidence
Chile CHILE 100% Confidence
China CHINA 100% Confidence
Colombia COLOMBIA 100% Confidence
Fovnt FGYPT 100% Confidence




Oracle Analytics Cloud: HoBast ena
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Oracle Analytics Server

ETA — December 2019

Bce Bo3moxxHocTy Oracle
Analytics Cloud 6yoyT 0OCTYMHbI
on-premise.

119 Tex, KTo TO/TbKO HaYMHAET
CBOMW MyTb B 06/1aKO

becnnaTtHoOe obHOBMEHMEe 014
TekyLmx nons3osTenen OBIEE

CoBmMecTumMo ¢ Oracle Analytics Cloud

YnpoLleHme Murpaumy B 061aK0 U
nogaep>xka rmbopuaHbIX PeLleH i




Oracle Analytics Server — peJjiu3bl €3KerofHO

Oracle Analytics Cloud

Oracle
Analytics
Server

2018 2019 2020




Oracle Analytics Server

KoHLenTyanbHO — nepemnmeHoBaHne OBIEE
 MoxxHO paccMaTpuBaTbh Kak OBIEE 12.21.5
« QOut of place upgrade

« be3 3HaunTenbHbIX N3MEHEHUIN MHADPACTPYKTYPbI U MpoLeaypbl
YCTAHOBKW

BkntoyaeT BoamoxxHocTu DV (Self-Service Bl)
ObHoBNEHWE ONA BCeX cyLlecTBytoWwmMx nofib3oBaTtenem OBIEE/OBIFS
LleHa ocTaeTcs npexHeu

Linux B gekabpe
 Windows B Hauane 2020
« Solaris nnanupyeTcs







Oracle Analytics for Applications

MopTdopano NnpoayKToB

Oracle Oracle OA
Transactional Bl Bl Apps Applications

(OTBI) (OBIA) (OAX)

Oracle Analytics Cloud/Server




Oracle Analytics for Applications (OAX)

Pacwmnpseman npeaHacTpoeHHasa Moae/b

Oracle-managed Customer-managed

Packaged Content Custom Content * 3arpyska BHeLUHWX JaHHbIX B

obLyto ADW
Packaged OAC Custom Semantic
Semantic Model Extensions

- * PacluvpeHve npeaHacTPOeHHOW

cCeEMaHTNKKM C TTOMOLLUBbHO
KaCTOMHDbIX INMpegMeTHbIX
obnacten, METPUK, M3MEPEHWIN U
Warehouse Mepapxmm

Factory Fusion Custom

Schema Data Schema

A

« KacToMHble oT4eTbl M A3W60pabl

.-. o CoxpaHeHme BCex KaCTOMM3aLLNI
NPV OOHOBIEHUAX OT PEn3a K

Fusion Apps External Sources penn3y




OAX: Semantic Model Extensions

YO0b6HbIN MHTepdenc gas KaCTOMU3aumMm Moaenm AaHHbIX

== ORACLE Analytics for Applications

Branches Environments  Version History

Manage semantic model extensions your Analytics Warehouse
Main Development Branch

"? Main Branch OAAF Version 1.1

Customization Branches

Create a New Branch

e Branch 1o Extend Cost Center
Bran @ Clean version of Main Branch
Main Branch including my customizations

Description  Branch to Extend OOTB Cost Center

Cancel

% Semantic Model Extensions

Customization Name Extend Cost Center

E * Subject Area Selec!

Financials - AP Overview
Financials - GL Profitability

* Folder

* Logical Table Financials - GL Detail Transactions
Financials - GL Balance Sheet
Financials - AP Balance

v

H Selact a dimension talbde from the Semantic Layer to extend

Extand Cost Cariar

" Bubjoct Avea  Financials - GL Profiabslity -
" Folde Gost Certier v
* Logical Table  Dim = Cost Center ¥

Avalable Attribubes in Dim

Cost Cantar Levad 1 Coda

Cost Conter Leval 2 Code

Cost Canter Leval 3 Code

Coat Contes Leval 4 Code

Coat Canter Leval 5 Codla

Cost Cantar Leval 6§ Coda

Cost Senbe




OAX 151 Bcex obs1auHbIxX npuitoxkeHun Oracle
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OAX: HoBbI nHCTpyMeHT — KPI Cards
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JIEMO: KPI Card

=— ORACLE' Analytics for Fusion ERP

8 Decks

CFO

John Hung +

Controller UK Business Review
Revenue by Product = Net Income / Gross Income Cost of Revenue (AB) Operating Expenses CAPEX

202.70M

2018 Q4 +11.77% QoQ &

3247%

203M

Product Segment Description, Product Segment N...

35 i 9% Over Target

2018 Q 4 +70.07% QoQ &

Ll |
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9 . 1 /0 Under Target
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2 |  —
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Balancing Segment Description
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Cost Center Code

8.656M
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JIEMO: Spatial Studio

= ORACLE" Spatial Studio (7] o v

Datasets Connections SEAT e o E B
Name Description Connection Last Modified Date
L] o HELIFORTS Mew dataset SPATIAL_STUDIO 2019-03-26T19:04:42 2642
Q AIRPORTS New dataset SPATIAL_STUDIO 2019-03-26T19:40:22 6762
o CUSTOMERASSETS MNew dataset. SPATIAL_STUDIO 2019-04-22T1 257135772 i
) Q COUNTIES New dataset SPATIAL_STUDIO 2019-03-26T19:58:26 9222
£
228 AIRPORTS NEAR |-25 Spatial Analysls datasat SPATIAL_STUDIO 2019-03-26T20:19:532
ééé COUNTIES COMBINED Spatial Analysis datasat SPATIAL_STUDIO 2019-03-26T20:22:242
EEE COUNTIES COMBINED BUFFER Spatial Analysis dataset SPATIAL_STUDIO 2019-03-26T20:23:052
é;é AIRPORTS NEAR I-25 AND COUNTIES Spatial Analysis dalasat SPATIAL_STUDIO 2019-03-26T20:28:372
o INTERSTATES Mew dataset SPATIAL_STUDIO 2019-03-28T19:37.51 5692







Oracle Analytics Library

http://oracle.com/analytics-library
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Choose Your Own Starting Point

Examples

Create your data visualizations with
the help of these prebuilt examples.

n_v

Geo Layers

Custom map layers to further
enhance the meaning behind your
data.

Tutorials

Download our tutorials today and
learn advanced OAC functionality
along with step by step guides and
videos.

™

Got Analytics?

Live Demos

Try it live today, logon to OAC and

interact with our latest DV samples.

Extensions

Supercharge your data with our
custom DV extensions.

Videos

Search our library for whats new in
OAC and to find product specific
feature videos.



http://oracle.com/analytics-library

Oracle Analytics Cloud e1ie HoBOe u
10JIe3HOE:

1000+ cTpaHuL OKYMeHTauMmM Ha pycckom!
https://docs.oracle.com/cloud/help/ru/analytics-cloud/index.htm

Udemy classes on OAC:
OAC Part 1: https://www.udemy.com/augmented-analytics/
OAC Part 2: https://www.udemy.com/machinelearning-analytics/

DV Desktop:
https://www.oracle.com/middleware/technologies/oracle-data-visualization-desktop.html

Public Roadmap
https://www.oracle.com/solutions/business-analytics /roadmap.html



https://docs.oracle.com/cloud/help/ru/analytics-cloud/index.htm
https://www.udemy.com/augmented-analytics/
https://www.udemy.com/machinelearning-analytics/
https://www.oracle.com/middleware/technologies/oracle-data-visualization-desktop.html
https://www.oracle.com/solutions/business-analytics/roadmap.html
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Section 1 - Universal Credits Prices in US Dollar
Paa5 - Oracle Analytics Cloud Services:
Analytics
Standard term lengths: 1-year, 2-year, 3-year, or 4-year term. For additonal information. refer to the Oracle Cloud Approval Matrx document on 8Sowrcs.
Note: For details on addiional product requinements and prerequisiies, sea the Oracle Paa5 and laa5 - Pubic Cloud Giobal Price List Supplement .

Universal Credits) Part
Minimums Minimum Universal Credits Datails Motes Nasm
(per manth)
Oracle Paa5 and laa5 Universal Cradits
Oracke PaaS and laaS Universal Credits 1.00 1,000 Minimum Monthiy Flex spend in Universal Credis to be eligible for Universal Credits moded 1,8 BaA0E
5,000 Minimum Monthly Flex spend in Universal Credits to be eligible for discount

NOTE: As of June 1, 2018, naw customers should use only the following Universal Credits part number: BB8206 - Oracle Paa5 and laa5 Universal Credits (and noled abowe) and the following Universal Cradits part numbers are only available
Tor existing customers (prior 1o June 1, 2018) for expansions and renewals: BEB640 - Oracle PaaS and laaS Universal Credits [for North America); and BB8643 - Oracle Analytics Universal Credits [for North America].
(Note 7 highlighfs the services thal were also aligible for purchase with BBBE43 - Oracle Analytics Universal Cradifs [for North Amevica] and this parf number (Le., BESS43) is now only avalable for axisling custormers for axpansions and renewals).

Pay as You Go m Metric Motric Additional Information Nows | Pt

Oracle Analytics Cloud Services

Oracle Analytics Cloud

Oracle Analytics Cloud - Professicnal 20161 1.3441 OCPU Per Houwr - 1,7 BRIGI0

Oracle Analytics Cloud - Essbasa 4.0323 26882 OCPU Per Houwr - 1,7 BRYEIZ

Oracle Analytics Cloud - Enterprise 4.0323 26842 OCPU Per Houwr - i, 7 BROE31

. I Maornithily Mealric Part

Flex Metric - Additional Information Motes Nt

Oracle Analytics Cloud Services - Bring Your Own License (BYOL)

Oracle Analytics Cloud - BYOL

Oracle Anahytics Cloud - Professional - BYOL® 0.4839 0.3226 OCPU Per Hour - 1.4, 7,10 BROEIE

(*Limited Awalahilty: See Nobe 10)

Oracle Analytics Cloud - Essbase - BYOL® 0.4839 0.3226 OCPU Per Hour - 1.4,7,10 BROE3A
(*Limited Availability: See Note 10)

Oracle Analytics Cloud - Enterprise - BYOL* 0.4839 0.3228 OCPU Per Hour - 1.4,7,10 BEOEIT
(*Lirmited Avaulability: See Note 10)

For Bring Youwr Own License (BYOL) requiremants including eligible Oracke on-premise software licénses and conwersson ratios (i.e., ratio requirement of software license metric 1o cloud eguivalent metnc), see the Oracle Paas and laaS Universal Credis Service Descnpbions document at
Oracle com




Section 2.1 - Analytics Cloud Subscription Prices in LS Dollar

Paa$5 - Analytics Cloud Subscription
Naore: Standavd term length is & 1-year term. For additonal information, refer to the Oracle Cloud Approval Matnx document on e Sownce.

The following services are not eligible for purchase using Universal Credits, Pre-Paid Subscription, or Pay as You Go.

Metric Part
Metric Min Service Includes Motes. Humber

Analytics Cloud Subscription

Oracle Analytics Cloud - Professional - Subscription 20 Hosted Named Usar Per Month 20 1 BOpaz24
1,000 OCPU Per Monfh - 1,2 BO0825

Oracle Analytics Cloud - Essbase - Subscription 120 Hosted Mamed Usar Per Month 0 1,2 BOOAZE
2,000 OCPU Per Month . 1,2 Bo0az27

Oracle Analytics Cloud - Enterprise - Subscription 100 Hosted Mamed Usaer Per Month 10 1 Booaza
2,000 OCPU Per Monfh - 1,2 BO0&29

Oracle Analytics for Fusion ERP

Oracla Analytics for Fusion ERP 450 Hosted Mamed Usar Per Manth 20 1,2 Bo1150

Oracle Analytics Cloud - Enterprise for Oracle Fusion Application [i] Hosted Mamed User Per Manth 40 1 BO13T4




Section 5 - Pre-Paid Subscription / Meterad Prices in US Dollar
PaaS Metered: Oracle Analytics Cloud
Nare: Standard term length is @ 1-year term. For addibonal information, refer to the Oracle Cloud Approval Matnx document on e Sowrce.

L --- ==
Oracle Analytics Public Cloud Services

Oracle Analytics Public Cloud Services 1.00 - Increases Cloud balance by 1 (one) currency unit, for use to 1 BaT411
purchase Oracle Analytics Public Cloud Services.

The following services are eligible for purchase both with Oracle Analytics Public Cloud Services "Pre-Paid Subscriptions™ and "Pay as You Go."
Note: "Pay as You Go, " which also includes "bursting. " is always at the curment hourly kst price ["Per Hour® meincs), is non-discountable, will be billed monthly in amears and cannal be paid with Fre-Paid Subscnpban. ®

Service Includes Part

Oracle Analytics Cloud - Metered

Oracle Analytics Cloud - Standard - Metered 6,000 OCPU Per Manth - 1 BAT406
10.0810 OCPU Per Hour - 1 BaTAOT

Oracle Analytics Cloud - Enterprise - Matared 12,000 OCPU Per Maonth - 1 BaT408

2001810 OCPU Per Houwr - 1 BaT408




Oracle Analytics Cloud - Metered

B87406 |Oracle Analytics Cloud - Standard - Metered OCPU Per Month |1 OCPU and 7.5GB of Memory Any of the Oracle Analytics Cloud offerings (Commercial PaaS Non-metered) requires as a
Restricted use of Oracle Data Visualization Desktop (restricted to 50 named users per prerequisite any of the following Oracle Database Cloud Service offerings (Commercial PaaS
OCPU) Metered):
Oracle SmartView
- Oracle Database Cloud Service - Standard Edition - Metered
(General Purpose or High Memory)
B87407 |Oracle Analytics Cloud - Standard - Metered OCPU Per Hour |1 OCPU and 7.5GB of Memory - Oracle Database Cloud Service - Enterprise Edition - Metered
Restricted use of Oracle Data Visualization Deskiop (restricted to 50 named users per (General Purpose or High Memory)
OCPU)
Oracle SmartView - Oracle Database Cloud Service - Enterprise Edition High Perfarmance - Metered
(General Purpose or High Memory)
- Oracle Database Cloud Service - Enterprise Edition Extreme Performance - Metered
B87408 |Oracle Analytics Cloud - Enterprise - Metered OCPU Per Month |1 OCPU and 7.5GB of Memory {General Purpose or High Memory)
Restricted use of Oracle Data Visualization Deskiop (restricted to 50 named users per
OCPU) AND
Oracle SmartView
Any of the Oracle Analytics offerings (Commercial PaaS Metered) also requires as prerequisite
the following offerings:
B87400 (Oracle Analytics Cloud - Enterprise - Metered OCPU Per Hour |1 OCPU and 7.5GB of Memary - Oracle Compute Cloud Service - Biock Storage - Metered (Commercial 1aaS Metered)

Restricted use of Oracle Data Visualization Desktop (restricted to 50 named users per
OCPU)
Oracle SmartView

- Oracle Storage Cloud Service - Metered (Commercial laaS Metered)

Note: the above two products cannot be sold standalone
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— ORACLE Data Visualization 2 e

1= World Taxes - Project Visualize  Narrate

@ Click here to add a filter

Total Govt Income as %GDP (Plain Line), GDP value in US $ (Dotted Line)

o
| Africa & Middle East Central Asia East & South Asia Europe Latin America & Caribbean North America 8
x
$24.0T 1005 >
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= ORACLE' Data Visualization 2 @

¥ Finance, Sales, and Marketing Analysis Prepare _Visualize  Narate

@ Click here or drag data to add a filter

Revenue Sum, DSO by CUST_NAME, INDUSTRY Revenue Sum by INDUSTRY
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-
Retail
100 | o 0 a o ¢ . eta
“~ - € ,p ®
[
0 Financial
0 0.3M 0.6M 0.9M 1.2M 1.5M 1.8M Services
Revenue Sum
Professional Services
INDUSTRY Travel and
Transportation
B Communications M High Technology I Retail

M Engineering and Construction Industrial Manufacturing [ Travel and Transportation

) ) ) ] ) Revenue Sum 685K . 12M
Financial Services Professional Services

B Healthcare M Public Sector Revenue Sum 685K e | 1201
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— ORACLE Data Visualization

= Maps Examples - Project

Narrate

Visualize
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= ORACLE Data Visualization ?

1 FIFA-Worldcup-2019-Women - Project Visualize  Narrate

X COUNTRY X PLAYER < =
All All
Total Goals Scored Avg Goals Per Matches
Top Player Goals: Megan Rapinoe
Avg Goals per Match, by National Teams Avg Goals per Match, by Player (hover to see names) STATISTICS
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357 500
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w
= 400
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— ORACLE Data Visualization 2 e

Iﬁ MapS Exam pleS — PI’OJ ect Visualize  Narrate
Product Group ER < =
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— ORACLE Data Visualization

l= Vanilla Advanced Analytics

Prepare  Visualize

Narrate

Save v

Order Year
All

03 Product Category
All

City43)
Hepaiags—ee tannlon el

Regression Trendings on Profit x Qty Ordered. Dots on the scatter represent Cities.

Linear Regression Trending Exponential Regression Trending

8.00K 8.00K
7.00K 7.00K
- 6.00K - 6.00K
) e
§ 5.00K & 5.00K
o o
= 4.00K = 4.00K
£ 3.00K £ 3.00K
= 3
T 2.00K S 2.00K
1.00K 1.00K k.
0.00 0.00 | smamassensnsEr
-20.00K 0.00 20.00K  40.00K  60.00K  80.00K  100.00K -20.00K 0.00 20.00K  40.00K  60.00K  80.00K  100.00K
Profit Profit
Trellised Exponential Regression Trending
Consumer Corporate Home Office
1 1
] ]
1 1
1 [ ]
1 1
1 1
1 - 1
1 N ]
. . ;
. "'.l E I I
"c“ .o. 1 ]
'0.00K  -10.00K 0.00 10.00K  20.00K  30.00°0.00K  -10.00K 0.00 10.00K  20.00K  30.00°0.00K  -10.00K 0.00 10.00K  20.00K
Profit
Trending v Clustering ¥ Canvas3 v Binning ¥ Canvas5 v Canvas6 v Canvas7 ¥ Canvas8 ¥ @

ey < =
Polynomial Deg 4 Regression
8.00K
7.00K
- 6.00K
£ 5.00K ’ ~.
@]
= 4.00K
£ 3.00K -
3 .0
T 2.00K |, B <
0’ .
1.00K | % ot @
..'o----I"‘
0.00
-20.00K 0.00 20.00K 40.00K 60.00K 80.00K  100.00K
Profit
Small Business
1.60K g
]
D
1.20K S
2z
080K &
3
a
) 0.40K
0.00
30.0000.00K  -10.00K 0.00 10.00K  20.00K  30.00



— ORACLE Data Visualization ? @

l= Fortnite Scores - Project

X Total Games Played < =
>45

Basic Fortnite Score Correlations - Hover over the trend line to see regression formula and quality metrics, real player names where obfuscated.

Total Score x Kills per Game, by players Total Score x Win Ratio, by players # of Players Total Games Played
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What Drives Total Score ¥ Solo Vs Squad or Duo ? ¥




