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Statements in this presentation relating to Oracle’s future plans, expectations, beliefs, intentions, and
prospects are “forward-looking statements” and are subject to material risks and uncertainties. A
detailed discussion of these factors and other risks that affect our business is contained in Oracle’s
Securities and Exchange Commission (SEC) filings, including our most recent reports on Form 10-K
and Form 10-Q under the heading “Risk Factors.” These filings are available on the SEC’s website or
on Oracle’s website at http://www.oracle.com/investor.

All information in this presentation is current as of May 2021 and Oracle undertakes no duty to update
any statement in light of new information or future events.
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Monitoring nurse and doctor shifts during crisis

Using Machine Learning for customer segmentation outliers
Analyzing insurance claims after disasters

Keeping hotel customers safe during stays

Detecting Churn and Attrition with Predictive Analytics

20+ yea Irs Of hel pl ng Improving diagnosis and use Al for predictive maintenance
Cu Sto mers an alyze Visualizing real-time flight profitability

Analyzing Behavior and Sentiment for consumers

Mapping layers on restaurant to adapt operations
Increasing the speed and lowering the costs of construction
Analyzing supply chain volatility to keep up with demand
Detecting money laundering and reducing business risk

Supporting citizens through crisis with real-time Machine Learning
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https://www.oracle.com/customers/bitron.html
https://www.oracle.com/customers/dou-yue/
https://www.oracle.com/customers/infrastructure/federal-bank/
https://www.oracle.com/customers/infrastructure/forth-smart/
https://www.oracle.com/customers/infrastructure/kingold/
https://www.oracle.com/customers/nabil-foods/
https://www.oracle.com/customers/national-instruments-1-hcm-cl.html
https://www.oracle.com/customers/patterson-advertising-reports.html
https://www.oracle.com/customers/pianoforte/
https://www.oracle.com/customers/retraced.html
https://www.oracle.com/customers/riverbed.html
https://www.oracle.com/customers/infrastructure/sejong-hospital/
https://www.oracle.com/customers/telecom-fiji.html
https://www.oracle.com/customers/trueblue.html
https://www.oracle.com/customers/infrastructure/unior-group/
https://www.oracle.com/customers/infrastructure/vodafone-fiji/
https://www.oracle.com/customers/yunexpress/
https://www.oracle.com/customers/dropbox/
https://www.oracle.com/customers/nidec/
https://www.oracle.com/customers/unicomer/
https://video.oracle.com/detail/video/6012807820001
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Timeline of Innovation Points in the

Market

High 4
*  Automated data stories
*  Multiexperience
«  Conversational analytics:
NLP, NLQ and NLG for
Dashboards for continued exploration
monitoringand . pigital Assistant or
< analysis collaboration tool
5 NLQ- and NLG- integration
9 driven +  Suggestions in user
o questions and context, at the point of
o CINSEs decision
a Dashboards for ASICIEISE +  Any data and complex
> monitoring and Insights questions
o analysis Open
e Predefined data questions, The Augmented
Predefined and questions structured data Consumer
dete and Pred_efme(_j Augmented
questions relationships Analytics R\;m
PITECIENITIEE Visual-Based .
relationships :
Exploration Platforms
Semantic layer-
Eceed platichiy Today Two to Five Years
Low >
Months Days/Hours Near Real Time

Source: Gartner 2021

Time to Advanced Insight



Oracle

Smart City Analytics

Augmented Analytics Platform
Data Preparation, Data Flow, Data Enrichment

Data Visualization, Machine Learning, Al

Automated Forecast and Insights

NLP, NLG, Mobile Application

Self Upgrading, Patching and Securing ‘




Analytics

50+ Data Visualization Types.

1-click to forecast for predictive analytics.

What-if Scenarios.

Multiple data sources join.

Data Story Telling.

Mapbox Mapping Engine & Library.

& k£ Untitled
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Search

4 [ sales Data Set
Order Line ID
Order ID
Order Priority
Customer ID
Customer Name

Customer Segment

Product Category
Product Sub Categor...
Product Container
Product Name

Profit

9, Country, City, Sales
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Auto-

= ORACLE' Analytics @

Sales and profit by city and product category

Sales, Profit by Product Category, City i1 Sales, Profit by Product Category i) Sales by Product Category, City

Query Data with

’f?’f‘ e | I

No Query or SQL needed A -

40K

Description of the visualization - el | B BRI

Natural Language Generation

Sales, Profit by City Y Sales by Product Category i

Furniture Offic plies Technology
Produ: .

Augmented Analytics
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Analytics

(Q Search Everything

Recents Favorites Projects Datasets

Projects

Unified Home Page & Search Q ‘ I il -2
Spend Overview Vibrant Colors Dashboard

Interacting with

Launch Dashboard

O n p rOj e ctS Stock History - Executive D... Vanilla Advanced Analytics
Open, create & - @ ‘i €
Easy to setup =

ENERGISA_AMR_CONTRO... Employee Attrition Analysis...

Formula 1 Grand Prix pumm

Formulal_Fabio_test Rishabh
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New Analytics

Contextual

Data m— Avsmented s Suggestions EEEEEE)  Actions

Analytics & Decisions

The quickest path for better decisions and actions with Al & Analytics



New Analytics

Simplity & Unify



Oracle Cloud Platform for Advanced Al, Data &

Oracle Artificial Intelligence Next Generation Services

© = AR
= oA Q, ©] 60
Digital Assistant Language Speech Vision Anomaly Detection Forecasting
Oracle Analytics Oracle Data Science & Machine Learning
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@ DEIE] ‘G~ Machine

Science @ Learning

Oracle Analytics Fusion Analytics NetSuite Analytics
Cloud Warehouse Warehouse

Data Management

Big R Data *  Data
Data ﬁ Processing W Flow

Oracle Cloud Infrastructure Generation 2

[

Operating =) (3 ) ]
Compute erle & Storage a~g Network 1@} Security

18 Copyright © 2021, Oracle and/or its affiliates

Data Science
——| Virtual Machines
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New Analytics

Oracle Analytics
Cloud

19 Copyright © 2021, Oracle and/or its affiliates

Oracle Analytics
Server

Fusion Analytics
Warehouse

NetSuite Analytics
Warehouse



Oracle Analytics

Oracle Analytics
Oracle Analytics Oracle Analytics
Cloud Server
Interactive Data Data Enrichment
Transformation & with
Cleansing Machine Learning
Multi Data Sources Scheduled
Connection Data Flow

Self-Service

Oracle Analytics Warehouse

ERP Analytics
Warehouse

HCM Analytics SCM Analytics CX Analytics
Warehouse Warehouse Warehouse

Oracle Analytics Features

Natural Language

Auto-ML eI S Metadata
& Al Insights ] & Data Search
Processing
Interactive .
X One-Click Smart Data

Spatial & Data 2 .

3 N/ Advanced Analytics Profiling
Visualization

Security | Governance | Compliance

Oracle Cloud Infrastructure

NetSuite Analytics
Warehouse

Analytics
Catalog

Mobile
Analytics



Oracle Analytics
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Oracle Analytics Cloud & Server

NN N N N N N N N

Released in CY 2021 1st Half

Oracle Analytics Cloud

Generic JDBC connectivity

Google BigQuery connectivity

Scheduled refresh for data sets

Custom Knowledge enrichments

Advanced self-service data sets

Data Quality Insights

Increased limits for Data Flows

Support for subject area, Essbase, and EPM
hierarchies in self-service pivot and table
Chart custom sort dialog

On-canvas filters for date and measures
Discrete layers on maps

High resolution printing in Data Visualization
Graph analytics in Data Flows

Enhanced content and in-content search
Next generation OA Mobile

Health & performance service metrics

Oracle Analytics Server

Annual Oracle Analytics Server Release including
features through OAC5.9

Support for SUSE Linux and IDM

New DB Certifications

In-Place upgrade from OAS 5.5

N N N N N N N N N N U N N N N Y N N N N NN

CY 2021 - 2"d Half

Oracle Analytics Cloud

Microsoft Azure Synapse connectivity
Support for analytic views from subject areas
REST connector

Turn off auto-joins for multi-table data sets
Flexible, layer-based combo chart

Mapbox maps and interaction

Sort visualizations by outside columns
Automated Insights

Improved Natural Language Generation
Redwood Design user experience

Conditional formatting

Improved handling of Nulls in list filters
Customized actions for consumers

Improved Back button experience

New print control options

Improved handling for Notes

Visualization multi-select

Increased limits for export from visualizations
Additional PDF encryption

Administrator mgmt. of self-service assets
Performance insights for canvases &
visualizations

Datasets with multiple tables: local subject areas,
expression filters

OTBI, OBI/OAS sources for multi-table datasets
Compute ML model Gain and Lift values
Improved experience for pivot tables

Canvas performance analysis tool

Provide a product review

CY 2022 - 1t Half

Oracle Analytics Cloud

Improved query performance for dataflow
datasets on OCl Gen 2

Web-based semantic modeler

Semantic model markup language

CX Unity and Sparkline connectors

Auto Insights for datasets

Function As A Service integration for Data Flows
Files in MT datasets

Admin Governance for self-service content
OML Natural Network algorithm support
SAC Mail formats

Author controlled Dashboard filter bar
Customizable consumer navigation

OCI Data Flows Interactive connector

OCl Vision integration

OCI Language integration

Oracle Analytics Server

OAS on OCIE Marketplace
Annual Oracle Analytics Server Release including
OAC features through Q1 CY 2022


https://docs.oracle.com/en/cloud/paas/analytics-cloud/acswn/index.html#ACSWN-GUID-CFF90F44-BCEB-49EE-B40B-8D040F02D476

Data Visualizations
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# ROWID
# TransactionlD

P © Date
A TimeofDay
# Customer
# SKU
# Qty
A Product
# Price

Q StoreFloorLocation

A CustomerName

A Preferred

A EmployeeName

A Channel
# Customer Goal
» [ My Calculations
O Value Labels

[ Total by Date (Day), Ch...

EL#OV«F

Title Custom
Title Tooltip Auto
Title Fant Auto O

Product Channel CustomerName
All All All
[4 Area @ Total by Date (Day), CheckoutLane i W00

[ Trellis Columns
[E] Trellis Rows

H Values (Y-Axis)

| # Total |

A Category (X-Axis)

| (© Date (Day) |

&3 Color

| A CheckoutLane

7 Size (Width)
[E Tooltip
28 Detail

¥ Filters

| A CheckoutLane

Product Overview

Sales Analysis

Checkoutlane: 1,2, 3

Total Sales by Product, Total

Total $196.63
CheckoutLane 3

$450 Date (Day) 03/06/2021
$400
$350 I
3300 - Soap Sliced Ham  Birthday card
$250
: y
5
2
$200
Pear Granola ~ Deoderant Mayo
$150
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450
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30
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Date {Day) Toilet Paper Lettu.., "ash Bar
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CheckoutLane H3 i Paper W...
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Qty, Total by CustomerName, CheckoutLane, Quantity
Total 315 N 48
$300
Total Sales 15 s ] 448
Quantity by TimeofDay, Total Sales
$250
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$200
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E
D- 3PM to 6PM
$50
® E- 6PM to 10PM
50
0 5 10 15 20 25 30 5 40 45
ty
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Quantity 2 e | 41 Total Sales 455 17K

Price by Product, Total $

Salami
Chicken
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Wine

Soda Toilet Paper

Total$ 15 I 445
Price $5 : em_—_— | $145

Customer, Total by Date, Total $

30K

atal

Custamer,

05K /

00

1
Mar 2021

Date

W Total

Total § 264 I 15K
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< k£ Cargo-Analytics Data Visualize Narrate ) 3 = c
City Pickup Country Pickup City Delivery Country Delivery Route Carrier Cargo Number
A All All All A A X01200020

CARGO ANALYTICS

Containers Total Rate

281 $19.13M

Area RadarlLine Radar Area

Pie (+Treemap)

e & ¢

Pie Donut Sunburst

iz

Treemap

Y Destination
Grid
H ©H

Pivot Table

Picta

2000 mi ————

City Pickup CargoNumber  Rate
$5,000

ng! nzhel X $3,500
Auto :

$

Auta

M Rate > 5,000 ate > 4,51 te Rate >3,500 M Rate
None A
Cargo Analytics @




¢ k% San Francisco Airport International Data Visualize

Narrate
< Year < Origin 2 Airline £ Flight Number £ Terminal < Gate (18) ®
2019 Al Al All | A1, A10,A11,A11A, A11B, A12, A1A, A1B
¥ Gate Grid Heat Map by Airlines ¥ Satellite Terminal A Flights Traffic by Gate
JetBlue Hawaiian Airlines AeroMexico West Jet Virgin Atlantic United Airlines Philippine Airli...
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< k% World Food Programme India Data Visualize Narrate v O

s Country 7 Commi

2;\ United Nations
e

N World Food

(& Commodity price increase and disparity across India

T —

The World Food Programme (WFP) is the leading humanitarian organization saving lives and changing lives, delivering food assistance in emergencies, and working

with communities to improve nutrition and build resilience. As the international community has committed to ending hunger, achieve food security, and improved

nutrition by 2030, one in nine people worldwide still do not have enough to eat. For its efforts to combat hunger, for its contribution to bettering conditions for
Rice S u ga r peace, and for acting as a driving force in efforts to prevent the use of hunger as a weapon of war, the World Food Programme was awarded the

Average price by kg per year and market in India Latest average price by kg and state

ey I —— — . . .
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Mational Average
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Part Blair
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bt 1 T I Sugar
Ranchi 1 | 1
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Sa::\‘uw N I N N B [ I
b e M Forecast (95%...
Sikguri
Seinagar 20.00
TPuram
Thiruchirapal I 1 I ] #15.00
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T45.00

Average Price per Kg

Rice, Rice, Rite, Rice, Rice, Rice, Rice, Rice, Rice, Sugar, Sugar Sugar, Sugar, Sugar, Sugar, Sugar, Sugar, Sugar, Wheat, Wheat, Wheat, Wheat Wheat, Wheat, Wheat, Wheat, Wheat,
2012 2013 2014 2015 2016 2017 2018 2019 2020 2012 2013 2014 2015 2016 2017 2018 2015 2020 2012 2013 2014 2015 2016 2017 2018 2019 2020

Price per K 717 258 Source: Word Food Programme - Food Prices Data Source - Period: From January 2011 to July 2020. Data Visualization: Created with Oracle Analytics Cloud. Author: Benjarmin Arnulf

WFP Summary



€ k% Travel Analytics LastSaved 434PM
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Pie (+Treemap)

& @

Sunburst

Treemap
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Grid Heat Picto
2. Occupancy of Water Bungalow ...

@ # 8 eV

Title Custom

Occupancy of Water Bungalow - Kudadoo b

Title Tooltip Auto

Title Font Auto O

Legend Position None

) Click here or drag data to add a filter

Travel Analytics

Year

W 2021 O 2022
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Monthly occupancy by bungalow

Name Vacancy Monthly Occupancy ¥
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=
S
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Outliers Analysis
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WB15
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B Non-Outlier M Outlier

Travel

@ Occupancy of Water Bungalow - Kudadoo Maldive. Photo

Data Visualize Narrate

urtesy of Kudadoo by Hurawahli




« ot Census Analytics LastSaved 9:24 Am Data Visualize Marrate "2} @ * 2 B ‘

State County

Percent Change in Population by county since 2010

Census Bureau - Estimate resident population - 2010 to 2019 New York

=

Change -33.3% o 136.2% '

Change -8.685%

California

Change -12.39% T 1432%

Texas

Change -33.3% (N 106.1%

Florida

5

Change -14%

Census Map &



€ % Talent Review Analytics Data Visualize Narrate

Gender Department Job Level Job Role Manager Location Business Travel ® :
F All All All All All All

HCM Anal tics - TO Talent Top Talent Talents Total Headcount
y p 5 -

Annual Master KPI

Performance Potential B Skillset Job Satisfaction

z Location of Top Talents by State Total experience vs Company Experience
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5 24
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$100K
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Analytics Solution: Oracle Analytics Cloud - Author: @Benjamin Arnulf - Source Data: Simulated Oracle HCM Data

HCM Analytics  ©
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» [3J My Calculations

» 8 MRI-2
» O My Calculations

MRI-3
» [3 My Calculations
© Value Labels

2. MRI
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Title Tooltip Auto
Title Font Auto

9, Map
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MRI Analytics ®

1y Part Right Lung
No pleural or pericardial effusion - Mild bilateral apical
: 50
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Pulse Rate by Date
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Oracle Corporation Stock Analytics

Oracle Corporation (ORCL) - NYSE - Currency in USD - Past 1-year analysis as of 09/30/2021 close 53"2 ::atz Lary ;Z“i”“
Stock Price Stock Price and Volume Market Cap Oracle vs Nasdaq - 1-year growth % comparison ORCL is reaching +46%
$100 75M 1-year growth

$87.13 $238.198B

a
3 60 AM. 1§ EPS s0%
+$27.45 YoY g
Y $40 30M ~ 4 '7 2 > B
A .
ORCL is outperforming
$20 i | ‘ 15M 40% the Nasdag AIXIC
o) ji | 3
Change % Past 1-Year ! LA P/E ratio TTM
$0 [}
O Oct Jan Apr Jul o
2020 2021 1 8 4 6 =
L 4 6 " O O /) . < s
M Close W Volume b
-
v
o
o
s 20%
: ; §
Stock Growth % Geographic Revenues Revenue Allocation by Type
Stock Period: Past 1 year Period: FY Q1 2022 Period: FY Q1 2022
7.84% 0%
ORCL e — 8.03%
MSFT I - 836% é
WDAY
] $9.78 3
0%
CRM =
AMZN "
75.77%
s |
-20% 0% 20% 40% ReVAMIETVDE e
. \evenue lype Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep
Stock Growth % . " 2020 2021
W Cloud services and license support
Company B Cloud license and on-premise license Date
® Geograph
M SAP B CRM M MSFT o4 W Serdices M Oracle (ORCL) M Nasdag (MIXIC)
Geographic. $28 NN 5B Hardware

AMZN B WDAY B ORCL

Source: Public Data: Oracle FY Q1 22 earning release table / Public Stock data. Author: Benjamin Arnulf - Analytics platform: Oracle Analytics - Disclaimer: Non-Official Oracle analysis
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