
For many people, nearly a year has passed since their last 
outing to a major sports or music event. But while 
caution remains, research by Oracle shows that the 
public longs for a return to stadiums and arenas. 

Research conducted by independent consultancy, Untold Insights with 3,000 
consumers in the UK, US and Australia in January 2021
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Back in the Arena: 
Consumer Trends in Australia
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Data shows that people have really 
missed live events, and their desire 
to get back out has intensified in the 
last 6 months. 

76% who used to watch live events 
say they miss it 

25% of AU 
consumers plan to 

go back to stadiums 
as soon as they're 

deemed safe22%22%32% 24%

I had FOMO I was devastated I shed tears Ƣ ƷƼƷǁEǇ ǀƼǆǆ ƼǇ
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However, this isnôt true for all 
groups (particularly Boomers) and 
it doesnôt mean that events should 
look exactly the same as pre-
pandemic. 

62%
would prefer distancing measures 
to continue, even when large events 
are deemed safe to attend

26% of event -goers have no plans to 
return in 2021

48%  

Boomers are the 
largest generation 
planning to stay 
away this year

will not attend a 
sporting event



The future of stadiums
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Before the event
Let visitors plan ahead1

Inside the 
stadium
Make guests feel like VIPs

2
During the show
Anticipate a shift in 
standard expectations

3

Provide at-home excitement
After the event4Extend your reach 

Beyond the stadium5

So what should the stadium outing of the future look like? Based on our research, it's 
about providing a 360 °-degree experience that helps customers plan ahead of time, 
makes attendees feel in control of their experience, and creates a lasting impact beyond 
the event itself. 


