
Start today 

Discover how Oracle Fusion Cloud HCM supports the employee experience and helps
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Learn more
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Best Practices for 
Boosting the Banking 
Employee Experience

1. Invest in your
employees 

When you prioritize training and 
development, you give employees 
access to the skills and resources they 
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long-term success can also create 
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2. Make corporate social
responsibility (CSR)
a priority
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that champion causes that make the 
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3. Arm employees
with the right
technology
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engagement and productivity, 
leaders need to provide an 
integrated, seamless employee 
�z�•�…�z�‡�~�z�ƒ�x�z���v�‰���z�‹�z�‡�Ž���ˆ�‰�z�…�����{�‡�„�‚��
�„�ƒ�w�„�v�‡�y�~�ƒ�|���‰�„���‹�~�z�Œ�~�ƒ�|���…�v�Ž���ˆ�•�~�…�ˆ���‰�„��
participating in company initiatives, 
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4. Make employee
wellness a priority 

The high expectations and stress in 
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wellness programs is not only crucial 
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5. Build and sustain
a thriving culture
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Fully engaged bank customers have 

more than 2X the number of banking 

product purchases, accounting for 

37% in additional annual revenue.¹

Employees say their mental (60%) , physical 

(54%) ���v�ƒ�y���­�ƒ�v�ƒ�x�~�v�•��(46%) ���}�z�v�•�‰�}���ˆ�~�|�ƒ�~�­�x�v�ƒ�‰�•�Ž��

impacts their overall well-being, yet only one-third 

of employers communicate about mental and 

physical health more than twice a year.²


