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Our why, how and what 
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Insight enables us to understand and engage customers 

CUSTOMER DATA 

Å  Increased customer 

lifetime 

   value 

LONG TERM 

CUSTOMER LOYALTY 

Å  Data sources 

CUSTOMER 

INSIGHT 

Å  Basket segmentation 

Å  Customer segmentations 

Å  Customer DNA 

 

 

 

ENABLES 

Å  Enabling better business   

   decisions 

Å  Building relationships 

with 

   customers  

Å  Promoting customer 

   advocacy 

CUSTOMER 

ENGAGEMENT 

TO DRIVE 

TO GROW 
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We start hereéthe customeré 
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Data allows you to see customers as individualsé 
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é and personalise their experience across channels 

DIGITAL  

MARKETING 

MOBILE 
CLICK óNô 

COLLECT 

STORE 

WEBSITE 

CATALOGUE 
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Grown from $51bn to $97bn in 9 years 
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90% 
OF THE WORLDôS DATA WAS GENERATED IN THE 

LAST 2 YEARS 
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Business email sent per year éééé..é   2,986,100 

Content uploaded to Facebook each  year é. 182,500 

Googleôs search index éééééé..éé.....   97,656 

Kaiser Permanenteôs digital health records é.  30,720 

Large Hadron Colliderôs annual data output é  15,360 

Videos uploaded to YouTube per year é.é..... 15,000 

National Climactic Data Centeréééé.éé...  6,144 

Library of Congressô digital collectionéééé    5,120 

US Census Bureau Data éééééééé......  3,789 

Nasdaq stock market database éééééé...  3,072 

Tweets sent in 2012 éééééééééééé      19 

 

 

 

Size of data sets in terabytes 
 

Sources: CERN, Google, Facebook, Kaiser Permanente, Nasdaq, National Climactic Data 

Center, Radicati Group, Twitter, US Census Bureau, Library of Congress, Wired Research 
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Our scale as a group 
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Our vital statistics  

26,000,000 
Lines of code- at the 

heart of our data solutions 

33 data solutions containing  

40 billion baskets and  

320 billion items  

ï We typically store 117 weeks history for each client 

1,00,000,000  
rows of data 
processed every week 

30,000 programs 

running automatically 

every week  

50,000  
files received and 

processed every week 

Global team of 

130 people 
11,000 client data 

transfers every week  
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We use our customer science diamond é 
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To understand over 400 million customers 
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Our Exadata success story é 
 

Investing in Oracle Exadata after extensive POC 
 

Migrating our expanding >90TB data worldwide  

 

Migrating and Applying Exadata Advanced Analytics 

 

Supporting the business with more timely insights 

 

Creating a future growth for our business model 
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Oracle data mining 

User Interface 

provides 

analysts with the 

capability to 

quickly build and 

evaluate models 
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Keeping our partners on the Pulse 

This product 

unites many 

data sources to 

provide our 

partners with 

up-to-date 

insight on their 

economy, 

market, and 

customers 
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Keeping our partners on the Pulse 

 

 

Å Execution times were aggressive 

Å System resources extensive 

Å Sampling on some data 

 

 

 

Å Reduced execution times 

Å Reduced contention 

Å Complete data 

Å Expanding analytical capabilities 

 

 

Pre-Exadata World 

Exadata World 


