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Successful transformation requires a tightly coupled analytic
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diversifying your workforce, optimizing your supply chain or
Improving your customer experience Manalytics is key to your

success and speed matters.

Research shows that analytic leaders outpace their competitors
by investing In their data so that it can be used in daily
decisions and trusted to predict what happens next . They focus
on making data easy to access, simple to understand and

efficient for everyone to use.
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IS the natural choice for Oracle Cloud
Applications customers who want insights
without delay. With Fusion Analytics, your
finance, HR, procurement, sales and
marketing teams can finally collaborate
around a single trusted view of performance
and put more data into decisions.
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personalized insights for all your Oracle Fusion Cloud Applications.
ERP
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» Library of ready to use metrics and dashboards for faster collaboration

» Oracle managed data platform with prebuilt pipelines and data models
Oracle Analytics Cloud

» Two dozen use cases out of the box for ERP, HCM, SCM, and CX

W) W LIS LjFLjdz SN #[yLI5S+Il LRYLEd z+I152zLI3 L4 n#+liDz eDy¥zpg UWp

» A cloud platform for extending the application with non -Fusion data

We believe that every Oracle ORACLE
Cloud Appllcatlc?ns custpmer e R
should start their analytic
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N TK Anand, Executive Vice President, Oracle
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Prebuilt Metrics

1,034

ERP HCM
Analytics Analytics

Fusion

Analytics
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681

Extend with

more data
sources
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long deployment, you need Fusion Analytics. With a library of
over 2,300 metrics and 70 connected data models you can turn

It on tomorrow and let Oracle do the heavy lifting for you.

Turn It on
tomorrow
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Two dozen use cases come out of the box

Fusion Analytics gives you a head start with over two dozen use cases

for finance , HR, supply chain , sales, and marketing .

Fusion ERP Analytics Fusion HCM Analytics Fusion SCM Analytics Fusion CX Analytics

A Manage Supplier Risk

A Enhance Procure-to-Pay

A Monitor Project Costs

A Improve Payment Performance

A Improve Days Sales
Outstanding

A Identify Top Profitability Drivers

Analytic Strategy for Oracle Cloud Applications

A Analyze Team Effectiveness
A Examine Unplanned Absences
A Track Diversity Indicators

A Compare Compensation Plans
A Monitor Internal Mobility

A Analyze Employee Engagement

A Identify Demand Trends

A Discover Order-to-Cash
Bottlenecks

A Uncover Cost Savings
Opportunities

A Enhance Procurement
Effectiveness

A Align Inventory with Demand

A Evaluate Order Fulfillment

A Margin & Profitability Analysis

A Acquisition Cost vs Lifetime
Value

A Loyal
Customers/Renewals/Churn

A Predictable Revenue
A White-Space Analysis

A Discounts by Product
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Dashboards that are made for you

Fusion Analytics offers role -based dashboards for all your core
business processes and reduces cross departmental analysis
complexity with a common data model and dozens of subject
areas mapped to your core processes for:

Record to Report
Procure to Pay
Plan to Produce
Hire to Retire

Lead to Revenue

Analytic Strategy for Oracle Cloud Applications
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Sales Pipeline
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Open Pipeline
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Response Rate
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Unsubscribes

335.00K
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Click here to see more than 2,300 prebuilt metrics for ERP, HCM, SCM, and CX. These metrics are organized into more than 70
analytic subject areas as shown below.

ERP CX SCM HCM

Analytic Strategy for Oracle Cloud Applications


https://rebrand.ly/FusionAnalyticsContentExplorer






















